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And There Is o eee if Someone hasn't found 


Did it ever occur to you, with prices under pressure, 
sales declining, profits being squeezed, that your order 
to “Lay low on capital expenditures” actually has helped 
sky-rocket your costs? 


Do you know that many large concerns have hit on 
almost a magic formula that gives quick relief from 
the headaches of rising costs? They found a way to 
CUT HANDLING COSTS IN HALF. That way, is the 
Automatic Electric Truck way. 


These amazing electric trucks lift, move and stack 
your material ceiling-high with easy, finger-tip opera- 
tion... hundreds of pounds, or tons. One operator 
handles more material than three workers could by 
antiquated manual handling methods, releasing two 
men for more productive work. 
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So, when your cost figures call for a showdown, 
instead of saying: “There must be something wrong here, 
boys’, consider how much Automatic’s 50% saving in 
handling costs could change your top-heavy costs 
picture. 


And has it ever occurred to you,that your competitor 
can undersell you because he enjoys a large saving 
using Automatic Electric Trucks? Saleswise, for every 
$5,000.00 saved in cutting handling costs, you earn 
the equivalent of a 5% profit on $100,000.00 worth of 
sales! 


Mail the coupon for all the facts .. . and then you'll 
see why Automatic equipment is vot a capital expendi- 
ture, but a money-making, cost-cutting bonus, every 
time you handle material! 


trate Aunlomalic = 
115 W. 87th St., Dept. P-9, Chicago 20, Illinois 


Please send me complete money-saving facts on amazing 
Automatic Electric Trucks without obligation. 
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TABLE I—Handling Costs Without Electric Truck 








Based on 180 tons per day Cost perday Cost perton 
Labor (85¢ per hour) ..... aditihilines $68.00 $0.378 
Social Security Taxes .................... 2.72 0.015 
Workmen’s Compensation ............ 1.00 0.006 
Hand Truck Depreciation ............ 0.30 0.002 
Total $72.02 $0.401 


cost OF MATERIAL HANDLING 


COST OF MATERIAL HANDLING 


i Per ton—based on 180 tons per day 


EQUIPMENT 
0.2¢ 





In addition to these savings, 
Baker Trucks reduce ware- 
house rental charges by tier- 
ing, contribute to plant safety, 
speed production and material 
movement, and perform many 
other operations that reduce 
plant overhead. 
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BAKER INDUSTRIAL TRUCK DIVISION 
of The Baker-Raulang Company 
1216 WEST 80TH STREET e CLEVELAND, OHIO 
In Canada: Railway and Power Engineering Corporation, Ltd. 


WITHOUT TRUCK WITH BAKER TRUCK 
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@ Handling conditions vary for each particular plant. Your own problem 
should be presented to an experienced material handling engineer. However, 
the following example outlines a simple method for determining the savings 
possible with an electric industrial truck. Let us assume a hypothetical plant 
with the simple problem of transporting daily 180 tons of material 200 feet from 
stockrooms to processing machines. Without power trucks this would require 10 
truckers, each making 10 round trips per hour, or 80 trips per day, carrying 
450 lbs. of material per load. 







In order to mechanize handling operations, the following 
equipment would be required: 


TABLE l1—Cost of Equipment for Mechanizing 











Fork Lift Truck 2000-lb. capacity $4,100.00 
RII «11:5 :Adesssncicceentionenilicndaimatles 600.00 
Charging Equipment ... 840.00 
a ciinitssectieibeensisinbetlidlaelanitibtietivietanindspilapaabinalic 700.00 

Total $6,240.00 


The truck, handling one-ton pallet loads of material, 
making 24 round trips per hour, could transport the 
180 tons in 714 hours, 


TABLE I11—Annual Expense—Truck Operation 


























Depreciation—Truck at 10% ... $410.00 

SS CLT 120.00 

Charging equipment at 624% .... 56.00 

I ireiicletincidnisnsiieninsncnencnesines 140.00 

NC rE aN ERE NTRS 100.00 

Repair and Maintenance—Truck. ............. 164.00 

a ees 24.00 

Charging Equipment .. 33.60 

Replacement of damaged pallets .......................... 70.00 

BD ccnnctetadiniicsinansintinuiedias tail inesnaais $2.00 

I cscncstitistiniinsiinnitlliiasatines 10.00 

Total annual expense $1,209.60 

Expense per day 4.03 

TABLE 1V—Hendling Costs—With Electric Truck 

Based on 180 tons per day Cost perday Cost perton 
Labor (Driver—$1 per hour) ........ $8.00 $0.044 
Social Seowmeity “TRIG .........cccccccose. 0.32 0.002 
Workmen’s Compensation ............ 0.16 0.001 
Truck Expense ............. csninchigaanalial 4.03 0.022 





Total $12.51 $0.069 
TABLE V—Savings With Electric Truck 





IE Te istcin<cccocevnscsercnepniiatineitinsustaninimaiiin $ 0.332 
Savings Per Day (Handling 180 tons) ............ 59.51 
Savings Per Year (300 days) ...............::ccssseseees 17,853.00 
Per cent Reduction in handling costs .............. 83% 
Annual earnings on investment 286% 





While this example is obviously oversimplified, Baker 
Material Handling Engineers are prepared to show you 
how similar savings can be made on handling operations 
in your plant. 











ENGINES .. . of famous Dodge L-head 
design save gas, oil, service expense. Full- 
pressure lubrication, full-length cylinder 
cooling, and replaceable prefitted main 
bearings reduce upkeep, prolong life. 


CHASSIS .. . Super-friction clutches, 
with extra large frictional area; rugged 3-, 
4- and 5-speed transmissions; full-floating, 
hypoid rear axles give better performance, 
insure longer life. Cross-type steering per- 
mits sharper turning, easier handling. 
Cyclebonded brake linings (no rivets) 
insure safer stops, prolong lining wear. 


CABS... Adjustable ‘“‘Air-O-Ride”’ seats. 
Roomy, wide-vision ‘‘Pilot-House” cabs, 
with rear quarter windows, extra-wide 
seats and ‘All-Weather’ ventilation, in- 
sure maximum vision, comfort and safety. 


SAVE... with these many 
money-saving features 











You save money when you buy Dodge ‘“Job-Rateq” 
trucks! 


There are two reasons for this: 


1. Your truck has more money-saving features 
than any other make of truck built. Many of 
these are exclusive Dodge features. 


2. Your “.Job-Rated” truck is built to fit its job. 
And trucks that fit the job save on operating 
costs. They last longer! 


Read (at left) a partial list of Dodge truck features that 
are important to you. Then—see your Dodge dealer 
for all the reasons why a Dodge “Job- 
Rated’”’ truck (priced with the lowest) is 
the best truck investment you can make. 
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FRONT COVER 


This month's cover shows a market 
analyst making his report to various 
members of management, including the 
sales manager and traffic manager. 
These men, working together, help ex- 
pand and make more profitable the 
sales areas and thus keep the gears of 
production whirling. Photo by Ewing 
Galloway. 
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STATEMENT OF POLICY .. . Our policy is based on the premise that dis- 
tribution embraces all activities incident to the movement of goods in com- 
merce. If distribution is to be made more efficient and economical, we believe 
business management must consider more than sales, because more than sales 
are involved. Marketing, while vital, is one phase only of distribution; seven 
other practical activities not only are necessary but condition marketing costs. 
Most commodities require handling, packing, transportation, warehousing, 
financing, insurance, and service and maintenance of one kind or another 
before, during or after marketing. We regard all of those activities as 
essential parts of distribution. Hence, the policy of DISTRIBUTION AGE is to 
give its readers sound ideas and factual information on methods and practices 
that will help them to improve and simplify their operations and to standardize 
and reduce their costs in all phases of distribution. 
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PEG.US. PAT OFF, 


For Cleaner, Safer 
Long-Distance Moving 


7 Now. THERE'S one more important extra detail that 
epee > United Van Lines ‘‘Pre-Planned’”’ moving service takes 
: care of when they transfer household goods, office and 
plant equipment for you. 





See j ee iat TOE i vet . i 2 . 
Bs sc is 








F 
| 


That’s the extra hygienic protection of the *‘‘Sanitized” 
process which United Van Lines, and only United, 
Inhibiting Germ Growth uses exclusively in the moving industry. *“Sanitized”’ is 
sprayed regularly on United pads and moving equipment 
to check development of germs, mold, insects, etc., to 
insure a cleaner, safer move. 








Reducing Bacteria Count 
Retarding Development of Odors 
Resisting Insect Activity 





Join the ranks of alert Traffic Managers everywhere— © 


impeding Mould and Mildew order United *“‘Sanitized’”’ vans for every long-distance a 
Discouraging Rodent Infestation move. Consult your Classified Telephone Directory for © 
Reducing Fire Hazard the nearest United agent. ; 


Rap ish see 
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There is no extra charge for *“‘Sanitized”’ . 
United Service. Your United agent invites ; 
you to make use of *‘Sanitized” equip- | 
ment on your very next personnel move. re 


m 
United van LINES. inc 


a ape Headquarters: St. Louis 12, Mo. = Over 300 agents in the U. S. and Canada 
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Delta airFREIGHT is often cheaper than first 
chass rail express. It’s always faster, often by 
several days. 

Write for your free copy of Delta’s time : i 
$ saving tables for instant comparison of : = 
°o 8 airFREIGHT and rail express rates from the = 
nearest Delta terminal or major city. 

And remember that Speedy, your fast- 
stepping Delta delivery man, covers the 
South. 
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Delta airFREIGHT 


Comparative Rate Table 


DELTA FIRST CLASS 
BETWEEN: AIR FRIGHT RAIL EXPRESS | 
PER 100 POUNDS PER 100 POUNDS | Se 


Chicago-Atlanta $6.55 6.00 
: Cincinnati-Atlanta 4.55 4.90 | 
‘ Atlanta-New Orleans 5.05 9.12 Ag gl 
: Dallas-Atlanta 8.00 6.66 ka» eerett kamen . 
Atlanta- Miami 7.05 6.00 a ee oe oe est. 
Cincinnati-New Orleans 8.00 6.44 ings , 





Municipal Airport, Atlanta, Ga. we | 





Airport Pick-up and Delivery Extra If Desired 
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Here are just a FEW of the reasons why this 











eechcraft 


BONANZA is a better buy! 





Ruggedness plus Speed...Performance plus Economy... Beauty plus Power 
The Beechcraft Bonanza’s high payload, high speed, and low and wide auto-type door. Plenty of room for four big people 
operating cost, combined with extra safety and greater comfort, to ride in uncrowded comfort. Maximum 5-way visibility and 
make this Beechcraft a better buy! It’s easy to enter or leave sound-proofing of the smartly appointed cabin add to the 


the 4-place Beechcraft Bonanza with its unique retractable step _ limousine luxury of this outstanding airplane. 
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a Bees iii hr —— —i- 4r- —* 

High Performance—At 8000 fect ..-Plus Economy —Because of lack eeePlus malities eae 
the Beechcraft Bonanza cruises at 170 of engine overload you get lower main- of the sturdy framework means an extra 
mph using only 56% of the engine’s maxi- tenance costs and longer service life. margin of safety. Rated in the utility cate- 
mum rated take-off power. Beechcraft Bonanza travel means you get gory at full gross weight, with a limit flight 
No engine overload, so you get extra speed an extra low per mile operating cost. an load factor of 4.4 G’s, the Beechcraft A35 
with an extra margin of safety. Take a_ extra low fuel consumption of 914 gallons Bonanza has been subjected to dive tests 
look at the Beechcraft list of guaranteed per hour at cruising speed. You save, with by radio control at 275 miles per hour and 
performance figures for the Bonanza. a Beechcraft Bonanza. pulled out safely at 3 G’s. 























These are only a few of the reasons why the 
Beechcraft Bonanza is a better buy! See it today! A 





Compare these Compare these note on your company letterhead will bring illustrated 

performance features comfort features brochures describing the Beechcraft Bonanza’s many 

Top speed, 184 mph Exclusive retractable extra advantages. Write “4 — Aircraft Corpora- 
} step tion, Wichita. Kansas, l 


Cruising speed, 170 mph Limousine entrance 


Range, 750 miles Insulated, sound-proofed 
Service Ceiling, 17,100 cabin 


feet Quickly removable rear seat 
Fuel economy, 91% gal. Luggage compartment 
h accessible two ways 


~ Oa ANZA 


BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS mone 
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IT’S HERE! 
FOREIGN TRADE ZONE 


ok Valel-1(-. ale dole) a 


ma OPEN SEPT. 1°", 1949 


NEW OPPORTUNITIES FOR 























WORLD TRADERS 











WRITE DEPT.14,FOR WORLD PORTS SERVED AND SAILING SCHEDULES 


\. BOARD OF HARBOR COMMISSIONERS 


City Hall, Los Angeles 12, California 
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... because they earn more... last longer... thus, cost less! 
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Fruehauf Features That Pay Off In 


As agents for Allied Van Lines, the ° 
O. K. Transfer & Storage Company, of Thousands Of Miles Beyond Norm- 


Oklahoma City, covers the entire country : 
in their delivery of household goods. ally Expected Service 
“Fruehaufs have proved best for our 
job,” says E. C. Lette, president. “We 
selected our first Fruehauf over twenty 
years ago—because of its fine appear- 
ance, its superior equipment and the con- 
» a alee venience of Fruehauf’s local Branch for 
- \&. LeTre, Fres., ‘ Pt ° : 
a eee making repairs, painting, etc. Our first 
Sree Co. experience with Fruehauf was so satisfac- 
tory, we’ve used no other Trailer since.” 
No other equipment builder is more familiar with 
the needs of the furniture moving field than Fruehauf. 
Fruehauf Vans are better built, better engineered to 
your job. They’re stronger, safer . . . easier to pull. They ee mes mor nf : 
stay on your job longer with less upkeep. That’s why Ss a 
more movers are using these modern Vans than any BRAKE AND LIGHT CONNECTION 
other make. Elevated to sofer position above rail. 
If you aren’t familiar with the important money- DOME LIGHTS 
making features found only in Fruehauf Furniture Vans, Convenient switches for lighting interior. 
by all means consult your Fruehauf man today. No other SIDE-DOOR OPENING 
Trailer costs you less to operate— per mile, per day, Designed into, not cut into structure. 


per year. 
World's Largest Builders of Truck-Trailers praise ~ PLYWOOD LINING 
rotects cargo. 


FRUEHAUF TRAILER COMPANY HARDWOOD FLOORING 
Detroit 32 . Los Angeles 11 Tongue-and-groove over metal. 


In Canada: ape Ont. GALVANIZED METAL SUB-FLOOR 
83 Factory Service Branches Seals out all dirt and moisture. 


Hear Harrison Wood in “This Changing World’’— acts Yon ne mage ' 
every Sunday over ABC. Consult Your Local Paper. ess deadweight—greater strength. 
RECESSED CLEATS 


Flush with lining . . . easy access. 


DOORS 
Completely seal out dust and rain. 
TAIL-GATE 
Extra large . . . flush with floor. 
Trathlers 
“ENGINEERED TRANSPORTATION” 


FIRST in Truck-Trailer Transport 
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The Last Frontier 








ISTORY books say that the last frontier disappeared 
about 1890 or thereabouts. They are thinking in 
terms of land; they fail to link that disappearance of 
vacancy with the rise of industry and the urbanizing of 
the country. More than this, they do not see that the last 
frontier in land has been displaced by the last frontier in 
industry: the efficient movement of goods to market. 
Production has been time-studied to almost the nth de- 
gree of efficiency. Distribution, on the other hand, remains 
largely a wilderness marked here and there by modernity. 

The reason for backwardness in distribution is, at first 
glance, easy to find; production is often marked by inte- 
gration and interconnected plants, whereas in distribution 
there are often ten hands to each product. The shipper 
packs and packages; the shipper may also bundle goods 
to trucks; the truckers truck to warehouses (or the rails 
take goods to warehouses}; the warehouse men handle 
and store and re-handle; the local carrier takes the mer- 
chandise to the whalesaler, the wholesaler to the retailer 
and the retailer to the final consumer. Often this process 
is foreshortened, but still the multiplicity of interests exists. 

To what avail, it would appear, is marketing research, 
the shipper's own domain, when his goods will be at the 
mercy of others? The answer is obvious: when most or all 
shippers follow through on sales, by exerting control at 
every step, they will be simultaneously reducing the area 
of uncertainty. And this uncertainty, it should be stressed, 
has little to do with the presence or lack of independents 
between the production line and final disposition of the 
product. Be there one or many hands between, the 
shipper's the one who's responsible. Shippers must con- 
ceive of the marketing function as following through on 
sales, and not of thinking that when the customer signs on 
the dotted line, that ends their concern with their goods. 
When this happens, the efficiency of production will 
largely be matched by the efficiency of distribution and 
particularly that segment of it which is marketing: the 
coordination of selling functions. 

To visualize this smooth-functioning marketing process— 
one which implies but does not include the consideration 
of materials handing equipment, the implements of pack- 
aging, the freight cars and trucks and all the other para- 
phernalia of distribution—let us turn to some articles in 
this issue. 

Distribution begins, not with the initials f.0.b. but at the 
moment the plant inspector gives his O.K. to the product; 
it even extends back to the acquisition of the raw ma- 
terials used in the product. At that moment, selling begins 
—selling with emphasis on follow-through. Selling is not 
just selling, but making good on the sale. It means good 
packing and packaging, fast and sure handling, safe stow- 
ing on carriers, rapid carriage to points near final delivery 
and prompt arrival at destination. It means seeing the 
product safely into storage, then on to dealer shelves in 
prime condition. Selling is getting customer satisfaction. 

Measuring the market is dependent to a very large 
degree on statistics and their utilization. Make sure your 
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figures were soundly derived, and then be sure you know 
how to analyze them for clearly understood objectives. 
For other ideas, turn to "Does ‘Average’ Mean Any- 
thing?" Here are some hints on what to be careful of. 
And from long experience, our advice is to watch all the 
things that you take for granted. Averages, for example. 

Naturally, there's more to it: planning, gathering the 
data, evaluation, etc. But you can get help from in- 
numerable sources, and often for free: associations, 
government agencies and what not. 

C. L. Saperstein’s article (which see) shows how re- 
search, when combined with managerial initiative and 
organization, all centering largely about the sales and 
traffic managers, can put a one-state product on the 
shelves of 48 states almost overnight. That is conquering 
a market. It took planning, coordination and the utiliza- 
tion of just about every form of transportation. 

Many things can go awry in marketing. Both Henry G. 
Elwell and Leo Parker discuss some possibilities in their 
respective articles. The former, discussing the hazards 
of marketing from the traffic manager's point of view, 
shows the intimate tie-up of traffic management, regula- 
tory agencies, management and other facets of 
marketing. 

That is coordination, and supplying information in in- 
numerable spots in the organization. How often have you 
wanted certain information and have gone to great 
lengths and expense to get it, only to find later that some 
department had the information you wanted? Perhaps 
it wasn't in quite the form you desired, but a little re- 
working would have given it to you. 

The above excerpts from material in this issue, and 
accompanying comment, are presented to show how 
selling is follow-through, using the statistician, the traffic 
and sales managers, warehouse supers and others. 

And this leads to the thought that tools are half the 
battle, good men to use them the other half. It is as well 
to think of these words, which were recently uttered by a 
respected traffic manager. He said "'l always advise 
traffic managers—not the five-and-ten variety but real 
traffic managers— not to think right away of cost savings. 
First think of improving the job to the very best degree 
possible, then start thinking hard about how to trim here 
or there, to effect maximum savings without hurting the 
job. Too many of them do things just the opposite. Sure, 
| know that pressure to cut and to cut is on them. But if 
they're really out to do the best possible job (evaluating 
it, if you will, in terms of dollars saved), they have to 
think first and only about the job to be done. That top- 
notch job will bring savings too. Think about two things 
at the same time, and neither one's likely to be good.” 

When you get right down to it, broadening of shipper 
interest is the key to improved marketing. When the 
shipper gets over the idea that a sale is a transaction 
and learns that distribution is as complex and protracted 
as production, then will he see marketing—a major com- 
ponent of distribution—in its true light. 
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DISTRIBUTION AGE for October will 
present a symposium on the trans- 
portation tax on property. The three- 
percent tax on property was a war 
measure. But the impost has become 
heavier the more freight rates in- 
crease. In addition, long hauls pay 
more than short hauls, resulting in 
discrimination. Several associations, 
Congressmen and others have been 
requested to state their opinions re- 
specting the tax and the advisability 
of legislation to correct this unfor- 
tunate situation. Results of this sym- 
posium are presented in the form of 
more or less brief statements by 
leaders in government, transportation 
and industry. Among those speaking 
their minds are H. D. Horton, presi- 
dent, American Trucking Associations, 
Inc.; A. H. Schwietert, traffic director, 
Chicago Association of Commerce 
and Industry, and Helen Gahagan 
Douglas, Representative from Cali- 
fornia. 


Everett James Starr contributes an 
up-to-the-minute study of several 
leading port cities, and finds that 
high land values, congestion and the 
general movement into small periph- 
eral communities has hit almost all 
of them. There are other factors re- 
sponsible for the exodus of industry, 
politics, scarcity or abundance in dif- 
ferent localities of investment money 
to finance new plants, and lackadai- 
sical labon Some of the material in- 
corporated in Mr. Starr's report has 
not heretofore been available to the 
general reader. Industry, consulting 
engineers, politicos—they knew what 
was happening, but often were power- 
less to do anything about it. Decen- 
tralization will have and has had a 
great bearing on distribution and, in 
particular, on marketing procedures. 


The major problem facing the air- 
lines, observers John H. Frederick, 
aircargo consultant, is that of de- 
veloping an increasing volume of 
traffic. The rate of growth in the 
past has been extremely rapid, the 
author points out, and there is no in- 
dication that air-traffic volume has 
approached its maximum potential. 
Still, Dr. Frederick warns, "The rate 
of growth may not be as rapid as it 
has been . . . due to several basic 


characteristics of air transporta- 
tion . . ."" No stone is left unturned 
in an analysis of these basic charac- 
teristics and their vital significance in 
air-planning for the future. 
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To the Editor: 


We, the Sumitomo Warehouse Com- 
pany, have been the subscriber to your 
magazine prior to the war and would 
like very much to be in possession of 
your recent issues. . 

.. . As we are able to correspond 
by mail, we are taking the liberty of 
availing ourselves of the opportunity 
in forwarding you an article written 
by Mr. Kijiro Arita, a staff member, 
on “Geographical Distribution by 
Commercial Warehouse in Japan.” 

We shall appreciate very much for 
your kind cooperation in extending us 
your assistance for the progress of 
warehousing in Japan. 

We are, dear sir, Willy Yasumichi, 
The Sumitomo Warehouse Co., Ltd., 
Public Relation Section. 


(DISTRIBUTION AGE extends kind as- 
sistance by publishing same on an- 
other page.) 


To the Editor: 


You have no doubt been receiving 
information from the Pacific Coast on 
the proposed ship service for trans- 
porting fully loaded trucks and trail- 
ers. The Maritime Commission re- 
cently approved plans for construction 
of the vessels for this service, which 
is being supervised by H. F. Alex- 
ander. It’s the shipping rage right 
now in this part of the country. If 
you will look at the August, 1947, 
issue, you will find a feature story on 
this “new” development — DISTRIBU- 
TION AGE was two years ahead of the 
industry in reporting this setup.— 
Girard Neff. 


Railroad Progress 


(Editor’s comment: We are in re- 
ceipt of a note from Railway Age 
briefly questioning the validity of the 
statements anent railroads made by 
Henry G. Elwell and incorporated in 
his article in the July issue of DIs- 
TRIBUTION AGE, page 48. Attached 
tearsheets from a recent issue of the 
above railroad publication indicated 
that the railroads, in varying degrees, 
have been recently adding to mate- 
rials handling equipment, the better 
to handle unit loads. Aside from the 
fact that one of the illustrations does 
NOT indicate unit load handling but 
rather man-handling piece by piece, 
the tabulations do not contradict any 
statements by Mr. Elwell; all they in- 
dicate is that the railroads are obtain- 
ing equipment. Mr. Elwell’s remarks 
were to the effect that the railroads 
have shown insufficient interest in ma- 
terials handling equipment, as evi- 


denced by their attendance at mate. 
rials handling shows. 

Before presenting some quotations 
from Mr. Elwell’s article, it should be 
pointed out that the letter to us rather 
diffidently admitted that much more 
buying could be done by the railroads, 
and that at least they are making 
some progress. The following are 
quotations from Mr. Elwell’s article 
(all omissions do not affect the sense 
or full meaning of the article): 

“..A study of the 1949 Materials 
Handling Exposition ... put out by 
Clapp and Poliak, the firm that man- 
aged the exposition ... (revealed) 
only 2% percent of the attendance at 
the exposition was made up of rail- 
road men. How does that stack up 
against over 12 percent from the 
chemical and plastic industries, almost 
9144 percent from the metals industry, 
8 percent from the machinery-manu- 
facturing industry... 

“Top management was pretty well 
represented. According to the Roper 
survey, over 19 percent of the visi- 
tors were top executives ... you 
ean compare that 19 percent for in- 
dustry in general with a measly 7.2 
percent for the railroads. So you can 
see I’m not pipe dreaming when I say 
the railroads don’t bother much about 
materials handling.” 

“ .. you may be right to a certain 
extent, but I think you’re exaggerat- 
ing. Take a look at roads like the 
New York Central, the Southern 
Pacific, Union Pacific, Pennsy—why, 
they’re using more equipment every 
day ...” Further discussion in the 
article showed that BOTH railroads 
and shippers were held responsible 
for insufficient use of materials han- 
dling equipment. 

“If palletization is to become a 
standard shipping procedure for all 
of industry, there must be more ¢o- 
operation from the railroads. .. . 
The shippers ought to get together 
with the railroads—in fact with all 
the carriers—and get down to brass 
tacks. Develop standard-size pallets, 
determine maximum reasonable 
weight of unit loads; get together on 
the design of suitable transport 
equipment. You know what I mean 
—a little cooperation. . . . shipper and 
carrier getting together and working 
the thing out together. No reason in 
the world why they can’t do it. But 
don’t forget, it’s a two-way proposl 
tion. The roads have to keep abreast 
of handling techniques. How else will 
they be able to help the shipper meet 
his materials handling problems?” 

The insufficiency on the part of the 
railroads is admitted by the railroad 
publication. ) 
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All-New and eee 


Just as Rugged 2s They Look 


























THE INDUSTRY’S ONLY 


BUMPER-BUILT 
FRONT END 






There’s a new look in heavy duty trucks. .. all-new 
‘‘H’’ line GMCs. These great new trucks, in weight 
ratings from 19,000 to more than 90,000 pounds, 
pace the entire heavy duty field in styling that adds 
to the prestige of your business. And they pace the 
field in design and engineering that give you better 
performance, lower operating costs, longer life. 





Four new gasoline engines offer greatly increased , 
power, in addition to traditional GMC extra value ENE spittin ican 
. famous four- and six-cylinder GM 2-cycle <' oem 
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all Diesels have higher compression for even greater 

C0- agility and economy. New, stiffer, straight side rail 

er frames, new wide-track axles, new broad-beam, 

all extra comfort cabs ... new features by the score ge : pn es 

: all make all-new GMC ‘‘H”’ models best for all . | a — eas 

le @ heavy city and inter-city transport. Let your near- ‘ a \Y - 

~ a est GMC headquarters give you complete details. 

- 3 GMC TRUCK & COACH DIVISION « GENERAL MOTORS CORPORATION 
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st 

il A A ° eugy? oc 

et Typical of GMC “H” line ruggedness are angle- 
GASOLINE > DIESEL braced, frame-mounted radiator grilles with top 

he and sides of spring steel bumper stock, heavy 

ad TRUC us gauge fenders, wide, thick bumpers . . . for 

complete front end protection, axle to emblem. 
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ALONG THE WAY...OF TWA 
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THESE LITTLE PIGS “FLEW” TO MARKET.... 
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UP...UP...UP... 


TWA AiR CARGO 
AND MAIL CARRIED 
FIRST SIX MONTHS 


17,800, 000 TON MILES. 

IN LIKE PERIOD, TWA 

INTERNATIONAL AIR. 

CARGO INCREASED 

97%, EVERY DAy...MORE AND 

MORE SHIPPERS USE TWA. 

BETTER GET RATES... THEYRE 
LOWEST IN TWA History! 


USE 








HELPS SPEED SHIPMENTS TO 
DESTINATION. COMPLETE ADDRESS 
PREVENTS MISTAKES...ELIMINATES 

DELAYS... INSURES 
PROMPT HANDLING, 


















cities GOT THERE... 


Fact... You can easily get confirmation 


‘J 


—— 


@e,e* 





of safe arrival of your shipment over- 


2s 
seas by phoning TWA a day or so after \e 


q 
o 
arrival. Call TWA or your own interna- : 
tional freight forwarder. Y, 
Mf, 
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BLUE-BLOOD PORKERS...PRIDE OF THE MID-WEST...RECENTLY 
TOOK TO THE AIR ABOARD A COMFORTABLE TWA (TRANS | 
WORLD AIRLINE ) ALL-CARGO PLANE BOUND FOR ROME. PIGGIES 
WERE CONSIGNED 70 ITALIAN EXPERIMENTAL AGRICULTURAL 
STATION AT CREMONA. WHY NOT LOOK INTO THIS EASY...LOW- 
COST WAY OF SHIPPING ALMOST ANYTHING ALMOST ANYWHERE? 
MAY SAVE YOU MONEY, 
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CARGO DESTINED To Swiss 
CENTER. EACH OVERSEAS PoRT 
OF CALL HAS ITS OWN MARK 

STAMPED ON LABELS(7WWA 
DOES THE STAMPING) SPEEDS 
SHIPMENTS ABOARD TWA 
ALL-CARGO “GLOBE FREIGHTERS” 
KEEP 7WA IN MIND. 
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Fact... Fastest way is via TWA. TWA Air Cargo goes 
places in a hurry. Direct shipments without off-loading require less 
TRANS WORLD AIRLINE crating ... save packing costs... save time... save worry and 
work, Be smart. Get details today about TWA. Air Parcel Post 
€/.S.4.* EUROPE: AFRICA: ASIA speeds small packages in the U. S. and Overseas. ae 


GENEVA” 


SYMBOL USED TO 
FACILITATE 
IDENTIFICATION 


OF TWA AiR. 








TWA PICK-UP SERVICE 


SHIPPERS ALMOST EVERYWHERE 

GET TWA AIR CARGO MOVING FAST 

BY PHONING NEAREST TVA OFFICE 

AND REQUESTING THAT “PICK-UP” TRUCK 

CALL FOR SHIPMENT. CONVENIENT, 
SAVES TIME. 
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SHIPMENT TO GO? 
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Photo, Standard Oil Co., (N. J.) 








Chain Reaction 


It's not only atoms, it's markets that can 
go booming when local and off-road 


carriers plus warehousemen work fto- 
gether. And "work" here means "team- 


. 


work", 








Truck-trailer stopping for fuel, en route through the 


Pennsylvania hills. 


(Selling is not just selling mer- 
chandise; selling can be selling 
ideas. The article which follows is 
largely about common carriers and 
local carriers—truckers all—but it 
leads to one conclusion: the truck- 
ing field is ripe for a big sales ef- 
fort. The boys in the business have 
their noses too close to their own 
individual grindstones, now that 
business has dropped off, to realize 
that some ideas they now have are 
provincial, to put it mildly. 

To show that truckers need edu- 
cating, news has it that the Steam- 
ship-Motor Carrier Bureau, which 
was established to relieve conges- 
tion at New York piers, has had its 
employes suspended, for lack of 
money. Joseph M. Adelizzi, manag- 
ing director of Motor Carrier As- 
sociation of New York, which spon- 
sored the cooperative venture, 
states that “the steamship people 
had about met their quota but the 
motor carriers fell short of theirs 
in spite of the many requests that 
were made to the truckmen engaged 
in import and export traffic. 

“From all sides we have testi- 
monials of the splendid job which 
the Bureau has been doing and the 
improvements in conditions brought 
about through the efforts of the 
paid staff... the relative handful 
of truckmen who underwrote the 
cost of the Bureau for the year 
1947-1948, the same truckmen who 
generally underwrite every worth- 
while activity in our industry here, 
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has become tired of carrying the 
load for ‘free riders’ and we can’t 
blame them.” Only about $20,000 
is required for financing the outfit 
until 1951. 

Some truckers always find money 
for cutie calendars, dinners, and 
similar froth. Yes, the industry is 
ripe for idea sales.) 


HE highway carrier industry 

(and there is always a tempta- 

tion to put a question mark 
after the word “industry”; there 
are so many different commodities 
carried, so many regional problems 
and so much differentiation in 
thinking that the common carrier 
industry is really a collection of in- 
dustries using similar highway 
equipment) has any number of 
problems today. Some, of course, 
can be solved sooner or later, but it 
will take great effort by groups of 
carriers, not by individuals. The 
truckers know it, but they are so 
habituated to either governmental 
directives (as during the war) or 
to uncoordinated individual effort 
that the usual response to a call for 
collective effort is the word 
“Utopian.” 

Well, here are some so-called 
Utopian ideas, which aren’t really 
Utopian at all. They’re just horse 
sense: 

1. The facilities of the tariff bu- 
reaus should be used as a clearing 
house (so to speak) for loading re- 
ports. 


Right now, admittedly, is very 
doubtfully the time to make such 
use of clearing houses. Why? Be- 
cause business has dropped off and 
individual truckers are so busy try- 
ing to drum up trade that they are 
scarcely in a mood to pass business 
they can get their hands on over 
to somebody else, even when as- 
sured of return “favor.” This idea 
of a clearing house would be to 
promote interchange of information 
on loadings between carriers. Par- 
ticipants in joint tariffs could do 
this without any barriers of rate 
differentials. This would benefit 
earriers booking freight for 
through haul in particular. It could 
greatly increase the use of through 
rates rather than combinations, 
thereby promoting better service 
and lessening transportation costs 
to the shipping public. 

Let us assume that right now 
isn’t the time to put this idea 
through (and this idea, incidental- 
ly, can’t be knocked on the head by 
saying that it’s all right for house- 
hold goods carriers—who made use 
of the idea—and not for common 
carriers because they operate dif- 
ferently). Is the time for this idea 
when business is active, truck 
equipment is very tight and the 
government has to step in to see 
that things are run right so that 
goods can get to destination with- 
out delay? That’s what happened 
during the war; the ODT stepped 

(Continued on page 32) 
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TIMETABLE SHOWING HOW CORPORATION X 
WENT "NATIONAL" IN DISTRIBUTION 


FIRST WEEK 

MONDAY 10:10a.m. Sales Manager receives acceptance of sales deal 
calling for initial national distribution through 
large coast-to-coast chain, such sale to begin in 


14 days. 

10:30 Management approves required coordination of all 
facilities. 

10:45 Departmental heads confer. 


2:00 p.m. Traffic manager continues development of distribu- 
tion plan. 


2:45 Traffic manager completes arrangement for trucks 
in headquarters area and in three other market 
areas, to serve retail outlets. 


3:15 Traffic manager completes schedule and routing 
plans for all additional markets where stores will 
be serviced by warehouse trucks. 


3:30 Traffic manager calls representatives of public car- 
riers involved, presents problems and asks for deliv- 
ery to given destinations in desired weights and 
volumes. 


4:30 Sales manager, after assembling data from Traffic, 
Shipping, Production, Advertising and other depart- 
ments, phones buyer for each customer and gives 
dates that goods will be at each warehouse loca- 
tion. Solicits cooperation. 


TUESDAY a.m. Air Parcel Post, Express, Air Express, Air Freight 
and local trucking given two shipments for each 
customer warehouse: 

|. A package for each outlet, containing posters, 
dummy cartons, etc. 

2. Token shipment for store manager's meeting, 
and other promotion work. 


p.m. First shipment starts to most distant point, suffi- 
cient for initial distribution to stores. 


WEDNESDAY 

to FRIDAY Continued preferred handling, first class shipments. 

MONDAY Production permits inauguration of larger, follow-up 
shipments for replacement purposes and for bulk 
warehouse stocks. 

WEDNESDAY Too small "diversions" effected for precautionary 
purposes to supply distribution points reporting 
non-arrival of initial shipments. 

FRIDAY Telegraphic reports indicate deliveries made or in 
process of being made to all outlets. X Corp. 
product featured in store circulars, advertising, etc. 

MONDAY 


Spearheaded by customer's two-week anniversary 
sale, the product is on coast-to-coast sale basis, 
and another success story is credited to aggressive 
merchandising and skilled use of all means of dis- 
tribution. 








By C. L. SAPERSTEIN 


Packaging Consultant 


(Rapid-fire distribution is swell 
—if you can doit! Some companies 
can, but they have all SIX basic 
requirements: 

1. Financial ability to expand 
production and distribution; they 
also have reserve strength. 

2. Ample production facilities, 

3. Ability to do a proper public. 
izing job and have sales coverage. 

4. Ability to predetermine com- 
petitive factors: existing products, 
consumption patterns — ability to 
carry out or have carried out the 
necessary marketing studies. 


5. The peculiarities of distribu- 
tion setups in given territories have 
been determined. 

6. Changes in channels of dis- 
tribution (branch plants, ete.) 
have been considered and, where 
necessary, have been carried out. 

These basic needs, which Corp. 
X had, would have been needed 
whether the company went national 
or simply expanded sales into a 
new major area.) 


LMOST extinct is the old head- 
drummer type of sales man- 
ager who used to proclaim, 

“It’s up to me to get their names 
on the dotted line; what happens 
after the company gets the order 
is no concern of mine!” Today, 
selling goes hand-in-hand with 
other processes of distribution. 
Order-taking, which temporarily 
came back during war-time short- 
ages, is once more “out.” Manv- 
facturers and producers must do 
more than just sell the distributor 
or dealer; they must see to it that 
goods pass out of warehouses and 
off shelves. This* means merchan- 
dising tie-ups. This means ship 
ments made on time. This means 
goods processed and packed to al- 
rive safely, to display well, to mesh 
with the advertising and to tempt 
the customer to “take me home.” 
Almost extinct, too, is the traffic 
manager who used to say, “Give 
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EERE Pine 


the sales manager what he wants, 
and let him worry about the deal. 
| did my job.” 

Successful managers today, there- 
fore, must work hand-in-glove with 
all departments as they organize 
each new merchandising venture. 
The managers must counsel with 
production on necessary volume and 
where special specifications for 
packaging or packing are required; 
with the comptroller on costs in- 
volved; with the advertising de- 
partment; with traffic and shipping 
departments. In fact, as regards 
the latter two, progressive selling 
strategy is more and more closely 
coordinated with the processes of 
transportation and the _ require- 
ments of packing and shipping. 


Functions of Marketing 


A specific example was the situa- 
tion which suddenly faced the sales 
manager of a moderately large out- 
fit producing a new popular-priced 
food item. His product was known 
only in a limited area of the coun- 
try. Overnight, he had an opportu- 
nity to go national through a tie- 
up with a nationwide chain. The 
weeks which has been consumed in 
working out the terms of the sale, 
the details of cooperative advertis- 
ing and in winning the consent of 
necessary officials of his own or- 
ganization and of the chain, had 
added up to more time than was 
realized. Everything was predi- 
cated upon key participation in an 
anniversary sale which would be 
heavily publicized and which was 
only a matter of a fortnight away. 

A conference was called of all 
department chiefs who might con- 
tribute something toward making 
this merchandising miracle come to 
life. The big question was: could 
the necessary quantities of mer- 
chandise be in the warehouses at 
the most remote points in time for 
deliveries to be made to all stores? 
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RAPID-FIRE DISTRIBUTION 





When sales go “national”, regional or what have you, fast 
and highly integrated action with the traffic manager as 
king-pin is needed to insure successful distribution. 


Before production could start, 
and before the shipping department 
could start “squaring oft” loads for 
the furthest points—before adver- 
tising could be assembled in kits 
and bundles of the correct quantity 
for each of the chain’s divisions— 
the traffic manager had to do heavy 
spade work to determine if de- 
liveries could be made on time or 
if the firm must pass up this great 
opportunity. 

He and his department assistants 
estimated weights and cubes for 
each destination. Where normal 
transportation would not arrive on 
time, a portion of such shipments 
would have to move by more ex- 
peditious means, with balances fol- 
lowing in a few days. Each destina- 
tion required a different bit of 
planning, routing, coordinating and 
pressure. Here, an l.c.l. forwarder 
would suffice; here, an interstate 
trucking line; here, any regular 
carrier would be too risky and a 
contract trucking arrangement 
would have to be made. There were 
transfer points to be considered; a 
pool-car to be broken down by a 
distant warehousing distribution 
service, etc. 

And thus it went for several 
hours. The entire traffic depart- 
ment dropped everything but check- 
ing, phoning, comparing and de- 
veloping a potential shipping sched- 
ule—a starting time and an arrival 
time to blanket the country within 
the period allowed. The traffic man- 
ager was ready to report the hoped- 
for conclusion—with production 
and shipping working overtime to 
deliver the merchandise. 


It Could Be Done! 


The whole plant went into high- 
gear production for national dis- 
tribution. A scant 24 hours after 


the sales manager learned that his 
goods had heen accepted for a na- 
tional sale “breaking” two weeks 
(and which required that 


later 


everything be in hand and ready 
at least four days before the sale), 
two shipments were started for 
each of the customer’s divisional 
headquarters. Local trucking, ex- 
press, air express, air freight and 
air parcel post all were enlisted. 
This included a token shipment of 
goods for use by the chain’s super- 
visors to acquaint store managers 
with the new product, and a pack- 
age for each store with advertising 
material, literature and empty car- 
tons necessary for window-trim- 
ming purposes. 

A few hours later, the first ship- 
ment of the merchandise itself was 
on its way to the most distant divi- 
sion, sufficient to make initial dis- 
tribution to every store. For sev- 
eral days every shipment was a 
first-class, preferred-handling re- 
quest despite added cost. These 
were followed by larger shipments 
for replacement purposes and for 
establishing sufficient warehouse 
stocks. Then followed constant 
tracing and “follow-through.” One 
or two small “diversions” were 
made as a precaution where reports 
indicated delayed arrivals. 

That the sale was a success and 
that today the product is known in 
almost every American home must 


be credited not to one department 


but to a whole team working to- 
gether. For its being a good prod- 
uct, production may take a bow. 
For bringing it to the attention of 
the chain group, aggressive selling 
and advertising must be credited. 
Less spectacular but certainly no 
less deserving of credit for the suc- 
cess of the merchandising venture 
was the behind-the-scences impre- 
sario of distribution—the traffic 
manager. 


Mechanics of Marketing 
The tie-up between merchandis- 
ing and distribution is not always 
predicated upon the time factor. 
(Continued on page 55) 
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Fig. |. Three forms of materials han- 

dling equipment—fork truck, wagon 

and elevator — expeditiously move 

agricultural produce from an upper 
floor. 


Fig. 2. A fork truck with an extra-high 

lifting capacity is tiering paper rolls 

for temporary storage at the North 
Pier Terminal Co., Chicago. 





Fig. 3. Warehouse space 
is organized in such a 
manner that maximum 
space utilization is real- 
‘ized despite banks of 
overhead refrigeration 


pipes. 





Handling in Cold-Storage} a 


HE primary factor operating 

against mechanization of ma- 

terials handling in some ware. 
houses is their being multi-story 
structures. More than one floor 
means elevators, and_ elevators 
often mean bottlenecks. 

Frequently, elevater load-capac. 
ity permits lifting fork truck or 
load but not both. Hence, one set 
of trucks must be used on the 
ground floor to service carriers 
while others must be located on 
upper floors for stacking and hap- 
dling pallet loads. A second fac- 
tor hindering materials handling 
equipment use is improper use of 
those devices. Fork trucks and 
other equipment often stand idle 
a large part of the time waiting 
to be carried by elevator to one or 
another work post. Seaboard Ter. 
minal and Refrigerating Company, 
Jersey City, solves the problem by 
loading incoming goods onto pal- 
lets which are carried on six- 
wheel warehouse wagons. These 
are pushed from the Carrier into 
the elevator and then hoisted to 
the correct floor. There, the wagon 
is parked in the vestibule adja- 
cent to the elevator. Fork trucks 
pick up pallet loads from the 
wagon and deliver them _ into 
freezer or cold-storage rooms. 
Outgoing shipments follow a re 
verse pattern. (See fig. 1) In this 
fashion, fork trucks are rarely 
idle. 

In the majority of warehouses, 
almost as much time and effort 
are required to carry merchandise 
from floor nine to floor 10 as from 
floor two to 15, since both consti- 
tute elevator trips. Chutes, convey- 
ors, hoisting equipment and other 
floor-linking devices are oftel 
lacking. Although these low-cost 
aids to materials handling can be 
installed easily and quickly, many 


‘concerns neglect to use them. At 


the Harborside Terminal, on the 
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American Export Line piers, pal- 
let loads travel between floors on 
smal] elevators, while loose mer- 
chandise travels by chute. The sav- 
ings in man- and machine-hours 
are considerable; the cost of nec- 
essary equipment is negligible. 
Gravity is about the only form of 
motive power which is absolutely 
free. 

Balconies and mezzanines pre- 
sent similar problems. Because of 
their general inaccessibility, they 
are used chiefly for long-term or 
dead storage. Linking the upper 
level with the main floor by con- 
veyors or elevators is good, but 
fork trucks with extra-high lifts 
may be even better, particularly 
if loads are palletized. At the 
Lehigh Warehouse and Transpor- 
tation Co., Elizabeth, N. J., a fork 
truck with a 220-in. lift raises 
pallet loads from main floor to 
balcony area where a_ smaller 
truck completes the materials 
handling operation. The same type 
of truck finds wide use in high- 
cellinged single-story warehouses 
like the one shown in Fig. 2. If 
several pallet loads are stacked on 
the floor and the multiple load is 
then lifted, the height-capacity of 
the conventional fork truck can 
be greatly increased. 

Such ceiling obstructions as 
sprinkler-system pipes, beams, 
structural work, and overhung 
and underslung objects conspire 
to complicate mechanized han- 
dling and to rob the plant of valu- 
able storage space. In freezer 
warehouses the problem is made 
even more difficult by space-con- 
suming banks of refrigeration 
pipes. 

Often, by changing room lay- 
out, aisles can be made to coincide 
with those overhead areas which 
are particularly cluttered. At Sea- 
board, for example, aisles are lo- 
cated below and parallel with the 
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In adapting handling to fit existing warehousing facilitiies, you don't 
have to fit round pegs in square holes. You can square the peg to fit. 


By BENJAMIN MELNITSKY 


huge banks of freezer pipes. Thus, 
storage areas are free of major 
overhead obstructions and can be 
loaded close to the ceiling. Where 
such an alignment is possible— 
for instance, at the Alford Refrig- 
erating Warehouse in Dallas— 
maximum space. utilization is 
made possible by planning both 
pallet location and_ unit-load 
height. This is pictured in Fig. 3. 

Often overlooked is the simple, 
yet tremendously valuable, prac- 
tice of pre-planning height of pal- 
let loads in accordance with the 
amount of usable overhead space. 
If distance from ceiling to floor is 
12 ft., it can be seen that the pal- 
let load measuring four feet one 
inch in height would be extremely 
wasteful of space. Only two of 
these pallet loads could be stacked 


in the area. Increasing height of 
pallet to six feet or decreasing it 
to four feet would result in full 
space utilization. 

Factors tending to complicate 
mechanization of materials han- 
dling are numerous not only in 
warehouses but in carrier facili- 
ties as well. Because of the weight 
of fork trucks and other types 
of mechanized equipment, direct 
entry on to over-the-highway car- 
riers is frequently impossible. 
Pallet loads must be dropped at 
the rear of the motor truck and 
then distributed by hand . By plac- 
ing a portable roller conveyor on 
the floor of the highway truck, 
as shown in Fig. 4, the Atlas Stor- 
age Co., Milwaukee, is able to 
speed loading of palletized ship- 

(Continued on page 38) 


Fig. 4. Pallet load of cases, after being dropped on the tail of highway carrier, is 


Ngee 


pushed to the front of flat-bed truck on portable roller conveyors. 
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AIRCARGO|T 


The CAA sees textile shipments by air up in the future and some 
durab'es and agricultural shipments down, when measured as a 


percent of total shipments. Density is the answer. 


By JOHN H, FREDERICK 


Aircargo Consultant 


ACK in 1939, before there was 
any aircargo traffic to speak 
of, and at a time when all air 

movements were express shipments, 
C. G. Peterson, chief engineer oi the 
Railway Express Agency, made an 
analysis of air traffic. His conclu- 
sions were that, by and large, the 
commodities which moved by air 
were those related to the speeding 
up or functioning of an industry, 
rather than those ready for direct 
consumption. 

In 1941 he again made an analy- 
sis of air express shipments and ar- 
rived at the same conclusions, which 
in fact held until 1945 when we 
began to have some all-cargo plane 


operations. The Peterson survey is 
summarized in the first two columns 
of Table I (see page 21). It will be 
seen that through 1941 the only 
types of consumer goods which 
moved in large volume were graphic- 
arts products, such as newspapers, 
magazines, and racing forms, and 
that the tonnage of these was sur- 
passed by electrotypes, cuts, mimeo- 
graphs and news. photographs, 
which were all classified as producer 
goods. Reference to this table shows 
that graphic-arts products and ma- 
chinery constituted about half of 
the pre-war air-express tonnage. 
Textile and apparel goods accounted 
for only about 10 percent and agri- 


cultural products, consisting almost 
wholly of cut flowers, for about © 
three percent. 

It was not until 1947 that another 
survey of aircargo traffic was made 
for both certificated and non-certifi. © 
cated air carriers. This survey, 
which covered only one week’s traf- 
fic, was required by the Civil Aero. 
nautics Board in connection with 
one of its aircargo rate hearings, © 
The results of this study, also show © 
in Table I, indicate the pattern of © 
aircargo likely to prevail for some © 
time. It will be noted that, in con © 
trast to the pre-war period covered 
by the Peterson studies, aircargo | 
as distinct from air express of the 
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TABLE |—Commodity Distribution of Aircargo, By Weight, 1939-47 and CAA Estimate of Potential* 


















































| 
Air Express Certificated Non-certificated All Airlines 
Airlines Airlines 2 Weeks CAA 
Week Week Sept. and Oct. Estimate 
April 1939 April 1941 Oct. 19, 1947 Oct. 19, 1947 1947 for Future 
Percent Percent Percent Percent Percent Percent 
Apparel, textiles, dry goods....... 2.2.2.6... cece eee ees 12.0 9.0 11.8 48.5 30.6 45.6 
Graphic arts products..................2.0.e 0 eae 22.0 28.0 7.8 6 4.3 1.7 
Gumieale and éruge AERO IOEE  einacdiicene Caediakiites 1.0 | 1.0 3.0 3.7 3.0 2.2 
Rubber 0 er ee ere ee ere Ts . a Pr ; 0 ee ed ‘ . 
Leather products............ sw ines dss Siabana sine eamatatotas 1-0 | Ldbteshoines 7 3 3.4 1.9 2.7 
PASE ESS Oe eee | a ~Mesateacal : 
Machinery (except electrical)........... 2... ...... 00... cee. 8.0 | } 32.0 | 4 22.3 7.6 14.8 16.4 
ery * | 
ayer 5 RRS odeeshceheniesesaasens Ye | J an | 8.9 4.7 4.5 } a 
errous mé rr SO eT Cre eee . - Pore ee eee oe Ee gE ee ° 
Miscellaneous manufactured products...................... 10.0 | 10.0 | 3.1 1.9 4.7 5.5 
ee ain, vasnhb er cuindiunnevnns 20.0 | 13.0 | 27.7 11.6 18.8 14.8 
ER ctsnin sees ccscccrsecsascesssceccesess 3.0 | 2.0 7.6 16.5 13.5 4.9 
SERRE SER re | | 2.8 1.5 1.9 saiguitesas 
A ae nce oe eee ee 100.0 | 100.0 | 100.0 | 100.0 100.0 100.0 
*Table adapted from CAA Airport Planning Bulletin, Domestic Air Cargo, 1948. 
earlier days has taken on a different = == 
composition. Graphic-arts products 
TABLE 2— i -1950, 
now account for only four percent E CAA Estimate of Enplaned Cargo, 1949-1950 
of aircargo tonnage, while textile by Major Commodity Groups. 
and apparel goods have assumed the 
place of first importance among the Gusendie Geom — 


various commodity groups. 


A shift toward consumer godds 
was natural as the base of aircargo 
broadened. Consumer goods gen- 
erally have lower density (the 
weight of a commodity that can be 
put in a cubic foot of space) than 
producer goods. This is something 
of extreme importance in consider- 
ing the pattern, present and future, 
of aircargo traffic. The limiting 
effect of the density factor on air- 
cargo development is obvious. Oniy 
a small percentage of the freight 
traffic of the country has a density 
within the range of the effective 
density of the plane. Aecording to 
a study by the U. S. Tariff Commis- 
sion, only three percent of commod- 
ities shipped in domestic freight 
have an average density of six 
pounds or less; only 18 percent have 
15 Ibs. or less; and only 27 percent 
have 20 lbs. or less. Moreover, most 
of the lower-density items were con- 
centrated in highly fabricated com- 
modity groups: for example, in tex- 

(Continued on page 30) 
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enplaned cargo 


Food and kindred products (processed) ............. ©... cee eee 6.2 
IS ocd ewdnedadbanasedakesesonsusesaeneee 3.6 
ere eae a ee ee PP ye 18.0 
NE e304 AK wd da, 2 5d edo Kk eee eee eens see aene eee 27.6 
I 6 5 cin nkden ee eee eedekedewiakecesneee 3 
Pees a ty I og 5c noc cad kccndseccdascdcceewses 6 
TT PE TEST Te Pre rer E Tre or rer rT TT er 4 
Printing, publishing and allied products.....................0-00005- 1.7 
Chemicals and allied products ........... iiine hentai 2.2 
i I 5 ig ik sib kbd ci Rk daeeeiaweeeaeenets 4 
ee er eT ee ee ar ee 8 
Ree AR OUI, gos ok 6h bn nk des cnnesaee ernie 2.7 
Siren i a IN. oi. oa 5 oon htc ccscd si eredcadereeid 3 
es I a ooo n v5 a ds da seeinedecdaceqasdccndkemenee 2.2 
i I a I ao. 5 ck cine ns He tandsntes cuaaekedan 5.4 
ED. «ccc andanew at ceeddcunessaeeegasdan bee enin 2.7 
Wieiinmen Commend GimROED |... «5 nas ne crceccsnccdnaneasccdeues 5.5 
a i I aa 55600 466 ine edanes xem aeeene 4.5 
Transportation equipment (except automobiles)...................+-. 1.5 
Miscellaneous industry products .... .. 2... 2.6. ccc cee ccc cence ceces 5.5 
WS I ig a5 af saeiencd sn wedens cagdivese i lbeinde aeen 1.8 
Dae pamanta: .. ... . «5 05 5 5 dance cc coed Sins et hdtas eae 4.9 
rere r rr rrr ry: rrr ocr ret TTT ye 1.2 




















Here are basic questions you should ask yourself {and other 


managers in your organization) when buying capital equipment. 


HEN management is giving 
attention to procurement of 
capital investment, there is 
a fairly uniform trend of thought 
regardless of the item or items to 
be purchased. Three basic ques- 
tions usually present themselves; 
1—What will the fixed charges 
be? 
2—What will the 
charges be? 
3—What effect will the pro- 
curement have upon the 
breakeven point? 


variable 





_ Extracts from a paper prepared by W. 
B. McClelland, Clark Equipment Co. 


In order to estimate the annual 
costs for different methods of han- 
dling equipment which may be un- 
der consideration, a worksheet 
titled “Materials Handling Cost 
Analysis” (see table on this page) 
has been prepared. Provision should 
be made to calculate costs for each 
method, assuming eight, sixteen 
and twenty-four hours per day op- 
eration. The motive is to analyze 
the fluctuations of fixed and vari- 
able costs as volume of production 
varies. Possible provision should 
be made to assume even shorter op- 
erations. 








MATERIALS HANDLING COST ANALYSIS—( ) DAYS PER YEAR 


Invoice Price of Equipment 
Alteration to Present Facilities 
Installation Charges 
Maintenance Facilities 
Fueling or Power Facilities 
Freight and Other Transportation 
Design Work 
Supplies 
Other 
Credits 

TOTAL INVESTMENT | 


Depreciation ( years} 
Interest ( %) 

Taxes ( %) 
Insurance ( %) 
Supervisory personnel | 
Clerical personnel | 
Maintenance personnel 


Other | 
TOTAL FIXED CHARGES 


| 





Operating Personnel 

Power and/or Fuel 

Lubricants 

Maintenance Labor 
Maintenance Parts & Materials 


Other 
TOTAL VARIABLE COSTS 
TOTAL ANNUAL CHARGES 


METHOD | 


METHOD 2 METHOD 3 























Several of the items are chosen 
for special comment :— 

Installation charges—All labor, 
material, burden and other costs 
involved in removing the plant ac- 
cessories from the receiving car- 
rier, then placing and conditioning 
them ready for operation. 

Maintenance facilities—The ip- 
voice prices, installation costs, ete. 
required for equipment to repair 
and maintain the handling devices. 

Fueling and/or Power Facilities 
—Invoice price, installation costs, 
etc., for facilities necessary to pro- 
vide power and/or fuel. If pro- 
pelled by internal combustion 
engines, gasoline facilities must be 
provided. If batteries are the 
source of power, then charging 
equipment and battery handling de- 
vices must be obtained. 

Alterations to present facilities 
—Labor, material and burden in- 
volved in necessary alterations to 
present property. Possibly door 
openings must be altered, floors 
must be strengthened or gravel 
storage yards must have a concrete 
base. 

Freight and other transportation 
—All transportation charges on 
equipment, material, etc. necessary 
for each method. Also any trans- 
portation and possibly expenses for 
personnel making investigations 
pertaining to the project. If the 


‘accountaint wants to be precise 


about his accounting these items 
might be sub-divided in accordance 
with the first four items above and 
the next two which follow. 

Design Work—All labor, materi- 
al and burden involved in engineer- 
ing work required. 

Supplies—All expendable items 
such as pallets, hooks, cable, etc. 
needed to use the handling equip- 
ment. 
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6] EQUIPMENT 


Sen 


Credits—The net realizable in- 
come from selling items which are 
abandoned. This figure will be the 
difference between sale price and 
the cost of preparing the aban- 
doned items for sale with a further 
deduction on the book value of 
those items. This could be a debit 
if the book value exceeds the net 
amount realized from the sale. 

Depreciation—The rate of depre- 
ciation for each class of equipment 
is probably a policy dictated by top 
management, possibly the board of 
directors. Normally when using 
the word depreciation we mean 
and think of two different elements 
of cost technically discussed as de- 
preciation and obsolescence. De- 
preciation is deterioration due to 
wear and tear. Obsolescence is a 
cost occasioned by better processes 
or equipment becoming available. 
Equipment becomes obsolete for 
two basic reasons: a 

(a) The user of the equipment 
may devise new processes making 
present facilities worthless or his 
customer may demand a change 
in produce of such a nature that 
present facilities cannot be used. 

(b) The producer of the equip- 
ment he owns may offer new mod- 
els the economy of which prompts 
abandoning present facilities in 
favor of new ones even though the 
mechanical condition of that equip- 
ment dictates more years of pro- 
ductive life. 

If the policy is to depreciate 
such equipment on a use basis 
(such as per ton handled, per hour 
operated, etc.) instead of an an- 
nual time basis, this account should 
then be included under variable 
charges. 

Interest on investment—It is 
Open question whether interest on 
Investment should be included on 
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Photo, Shell Oil Co., Inc. 


Fork truck tiering palletized drums. 


an analysis sheet such as the one 
suggested. Some persons say that 
of course we must include interest 
on investment in every procure- 
ment. Others say that it is not 
logical to include interest on invest- 
ment. Such a person claims that 
one should add the fixed and vari- 
able charges for each case then 
compare the return on investment 
with each potential method. 
Operating personnel—The cost 
for those persons actually assigned 
to operate the equipment whose 
time is charged to this operation 
only when so assigned. This ac- 
count should include the wages re- 
ceived as well as other expenses 
involved in keeping an employee on 
the payroll, such as social security, 
payroll charges, medical care, etc. 
Incidentally, the actual wage paid 
is not the only cost of keeping any 
person on the payroll regardless 
of his station in the organization. 
Maintenance Labor—The cost 
for maintenance labor which fluc- 
tuates with the use of the equip- 


ment. First, there is the mainte- 
nance work on the _ accessories 
involved, that is, on _ industrial 


trucks, cranes, conveyors, or what- 
ever kind of equipment is being 
considered. Secondly, there is the 
maintenance labor on the supplies 
required for use with this equip- 
ment. Let us use pallets as an ex- 
ample. If expendable pallets were 


involved, the account would prob- 
ably not set them up on his books 
as a fixed asset but would carry 
the inventory as a deferred charge 
instead. As these pallets were used 
he would transfer the value from 
the inventory account to an ex- 
pense account. In such a case, little 
or no maintenance labor would be 
required. If, however, durable pal- 
lets were involved he might capi- 
talize the cost of the _ pallets 
required for continuous operation 
of the plant. He might then charge 
to depreciation the estimated cost 
due to obsolescence. Any charges 
for repairing the pallets or cost of 
replacing those destroyed or lost 
might be considered a_ variable 
charge. The accounting practice 
for perishable tools might be ac- 
ceptable for costing such supplies. 

There are other factors, difficult 
or impossible to measure in dol- 
lars, which should be considered: 

1. Maximum and Minimum 
Costs—Consideration should _ be 
given to the probable trend of 
business volume. First, what is 
the maximum probable tonnage to 
be handled with an analysis of cost 
under such conditions? Secondly, 
if business really gets tough what 
is the minimum production that 
can be expected? Then discarding 
the pessimistic and optimistic at- 
titudes what is the best estimate 

(Continued on page 35) 
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HE trend today in Japan, so 
far as public warehousing is 
concerned, is toward central- 
ization. Commercial warehouse 
Space in six large cities in 1924 
was 53 per cent of total space in 
Japan; in 1944 it was 61 per cent; 
in 1948 it was 62 per cent. There 
was a temporary drop in this con- 
centration by 1947, but this marked 
the central point of postwar read- 
justment and was not typical. ° 
Table I shows that the amount of 
floor space in the various prefec- 
tures varied in 1948 from a maxi- 
mum of 141,783 tsubo (5,074,188 


sq. ft., a tsubo equalling 36 sq. ft.) 
to 422 tsubo (15,192 sq. ft.). 
While floor space is available to 
some extent in nearly all prefec- 
tures, concentration is particularly 
noticeable in Osaka and Kobe for 
the Kansai Area, and in Tokyo 
and Yokohama for the Kanto Area. 
Kobe is the most important prefec- 
ture, in terms of total floor space. 
Osaka is third in importance on a 
space basis, but first in the num- 
ber of commercial warehouses of 
all types. 

The reasons for increased con- 
centration are that, while commod- 
ities entering commercial ware- 
houses are produced in greatest 
quantities in the hinterland, they 
are either consumed largely in the 
great harbor cities or are exported 
therefrom. This is as it should be 








TABLE Il 


PERCENT OF FLOOR SPACE 
OF COMMERCIAL WAREHOUSES, JAPAN 


Geographic 1924 1930 
Division 

Tokyo 8% 8% 
Yokohama 6 11 
Nagoya 3 4 
Osaka 17 17 
Kobe 16 16 
Kanmon 3 3 
Others a0 41 
All Japan 100 100 


1935 1944 1947 1948 
(Nov. 30) 

8% 10% 9% 12% 
9 9 10 11 
4 8 7 6 
16 17 10 12 
15 13 16 17 
3 4 2 4 
45 39 46 38 
100 100 100 100 

















if the commercial warehousing in- 
dustry is performing its chief eco- 
nomic function of adjusting sea- 
sonal production of goods to con- 
sumption and making shipments 
more economical. 

However, the question some- 
times arises whether the adjust- 
ment of seasonal production to a 
more or less regular consumption 
should take place in the regions of 
production or those of consump- 
tion. Those advocating storage at 
or near consuming markets stress 
the advantages to users, who are 
able *to take advantage of sudden 
increases in prices. Moreover, when 
spot stocks of commodities are held 
close to effective points of consump- 
tion, there are the advantages of 
early and prompt delivery. The 
presence of goods in marketing cen- 
ters also facilitates the use of ware- 
house receipts in financing. In ad- 
dition, nearby storage makes for 
easy inspection by possible pur- 
chasers. 

Another advantage is that when 
commercial products are near har- 
bor facilities, they can be shipped 
to markets where demand and price 
are favorable. 

(Editor's comment: Readers are 
advised against reading more here 
than Mr. Arita has actually stated. 
There is no indication that prices 
are excessively volatile; that the 
Japanese warehousemen have sud- 
denly discovered the importance of 
storing close to market, etc. It does 
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FROM JAPAN 
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Public warehouses being concentrated 
in major port cities. 











By KIJIRO ARITA 
Deputy Chief, Planning Section, 
indicate that Japanese warehouses Sumitomo Warehouse Co., Ltd., 
. ‘ Osaka, Japan 
have planning sections; that the 
Japanese warehousemen (at least 
some of them) are keen students 


























of economics; and that increased 
stress is being laid in Japan on ——— : = en 
4 exports, to help balance the heavy 
: volume of imports. This article is TABLE | 
an object lesson to those unthink- 
ing persons who believed that Floor Space of Public Warehouses and Sheds of all 
Japan was prostrate. There are Prefectures in Japan (as of Nov. 30, 1948) 
still 70-odd million Japanese. Thousands of Square Feet 
Further study of actual figures 
on floor space (long table) should PREFECTURES PREFECTURES 
not be read amiss by readers, inso- Hokkaido ............ 3,852.0 ES ara 752.0 
far as concentration of space per Aomori .............. 249.0 DNS t20eeceesae oped 137.6 
prefecture is concerned. Hokkaido, Iwate tee eeeeeecccces 87.4 Kyoto ecececccccecceses 1,312.4 
northerly island of the Japanese Miyagi Peer rrrer rT Te 304.1 SN ss 604 006e0s 6084 3,447.7 
chain, is much larger than many of DE 6s eesenceenwnns 145.5 errr rrr ry 5,104.2 
I 103.5 i) + k26edkaw eens 72.3 
eer prefettores, get Ree e ee oo. ss 254.7 Wakayama ........... 101.4 
square footage than the Osaka- theragi .............. 343.4 a oe 36.8 
q Hyogo or Tokyo-Kanagawa areas. WED 4 06 ewes ceneasis 127.6 PTT eee 30.6 
‘ Secondly, the data include shed Gunma .............. 413.3 Okayama errr Tr rT 274.9 
> space, not merely warehouse space. Saitama ............. 353.7 Hiroshima ........... 621.8 
E eile seit imines WE 2 s0scvecvenaese 87.6 Yamaguchi ........... 181.8 
‘ parte EP eCTe Teer. 3,538.2 i, 91.5 
) «=o the basis upon which sheds, 80- Wenagawa ........... 4,660.3 EN onc cunctecas 338.8 
. called, are differentiated from ware- SE ac ccaneoenc@a’ 1,019.2 DE? dé cneceeseecedus 238.5 
5 houses. In view of the very differ- Toyama ...........-- 542.8 CLs nts achaveeses 112.0 
» ent building construction prevailent Ishikawa ............ 439.2 SK not xeuewpanear 1,256.1 
3 in Japan os compared with that in Fukui ..............2-- 267.4 rrr re rss 54.2 
the U. S., direct comparison of data [ee 15.2 a 901.6 
4 from Japan with that for the U.S. Nagano ...........-- 1,437.6 Kumamoto ........... 85.6 
_ should be made with care. a ete 142.0 Oita tees e eee eeeceee 53.0 
0 849.0 rr 64.6 
Figures for the tables were sup- Aichi ..............-- 2,166.4 Kagoshima ........... 128.1 


plied in “tsubo,” the Japanese mea- 
sure of square footage; one tsubo 
tN cheds munis On amen TOTAL, ALL PREFECTURES 36,796.7 
feet, and the figures were converted 

for the convenience of our readers. — —— 
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through the use of cards and 
photo-copying is a valuable in- 
strument for innumerable indus- 
trial firms. The advantages include 
greater speed in inter-departmen- 
tal transfer of records, greater ac- 
curacy because of elimination of 
need for recopying, and simplicity 
of set-up. The following case his- 
tory is typical, and represents the 
usual requirements in equipment 
and the skills employed. 

Through the use of cameras, 
cards and duplicating devices, Com- 
pany X has eliminated virtually all 
paper work in connection with the 
handling of its accounts receivable 
controls, and has put its payment 
performance records on a constant- 
flow basis, so that full and up-to- 
the-minute information is always 
available to the executive branch, 
the credit department, the account- 
ing section and the sales division. 

The flow is maintained by means 
of visible index cards on a series 
of panels. For transcribing periodic 
or permanent control records from 
the cards and panels the firm uses a 
Remington Rand Dexigraph (photo- 
copying) and Film-a-Record (micro- 
filming) system. Once the ac- 
count cards have been set up, all 
transcribing, proofreading and 
checking are eliminated, since in- 
formation for permanent records or 
supporting documents to the ac- 
counting section is taken off simply 
by photographing the panels at 
various stages. 

The mechanics for the card-and- 
camera procedure are set up with 
the order writing and billing rou- 
tines at the home offices. The order 
writing and billing procedure is 
handled by a direct duplicating 
process. Eight copies of invoices 
are required for various office pro- 
cedures, and these as well as the 
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CARD andie 


By LEWIS T. BOLGER 


customer’s copy are run off from a 
master copy. In addition, the mas- 
ter copy is used for the preparation 
of analysis slips that serve to 
create the perpetual inventory rec- 


ords, and is used for sales analysis 


which is prepared both by product 

and by sales-territory breakdowns. 

Then, as a final run before the 
master copy is removed from the 
duplicating machine, two die-cut 
cards are “run through” to pick up 
the following information: 

1. Customer’s name; 

2. Invoice date and number; 

3. Amount of the invoice (this 
and above items on a single 
line along the top edge of 
card) ; 

4. Terms of sale; 

. Routing of shipment; 

6. F.o.b. terms, and whether 
shipment was to go prepaid, 
collect, ete. 

The two cards bearing the in- 
voice information are next sent to 
the accounts receivable section of 
the bookkeeping department, where 
they are separated by the accounts 
receivable clerks into two groups. 

(a) One serves as the alphahetic 
copy of the accounts receivable; 

(b) The other becomes the nu- 
meric copy. 

The groups are totaled for the 


> Ol 


day and balanced back to the total 
invoicing for the day as compiled 
by the regular bookkeeping section. 

The numeric copies of the cards 
taken from the billings for each 
day are “posted” by inserting them 
in sequence by invoice numbers on 
the special panels adapted to re- 
ceiving these cards. In filing the 
cards on the numeric panels, there 
is a break created between months 
by inserting blank cards, and each 
group for its respective month 
bears the title of the month. With 
the filing of new invoicings in this 
manner and the removal of items 
as payments are received, the cards 
on these panels represent an age 
listing of accounts receivable by 
months, in the chronological order 
and by invoice numbers in consecu- 
tive order, from the oldest to the 
most current open item. 

Control tapes are taken for each 
panel and as new items are added 
to the numeric panels, or as items 
are removed when a payment is re- 
ceived, these control tapes are cor- 
rected, so that the sum total of the 
control tapes is the total outstand- 
ing for accounts receivable at any 
given time. The control total on 
the numeric panels is checked with 
similar control tapes for the alpha- 
betic panels, which in turn must 


Photocopy made from typical panel. The copy is the reproduction of items on 
which periodic statements were sent to customers. 
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balance with the general ledger 
control. 

At the close of each month the 
panels of cards representing open 
items in the numeric sequence are 
photographed. This is done after 
the panels have been balanced to 
the other controls, and these photo- 
graphs result in an age list of the 
company’s accounts receivable at 
the end- of-the-month statement 
period. However, since the panel is 
maintained on a fully current basis 
daily, it is possible to have an age 
list of accounts receivable virtually 
on a moment’s notice. 

So much for the phase of the op- 
erations involving the panels with 
their cards in numeric sequences. 
The handling of the panels with the 
cards arranged alphabetically is as 
follows: 

When the second set of cards 
taken from the invoice duplicating 
master copy is first sorted in alpha- 
betic order by customers, it is then 
arranged on another group of pan- 
els, with the individual cards for 
each customer arranged by invoice 
number and date. Two blank cards 
are set into the panels between the 
card or groups of cards for each 
customer, again to make for ready 
identification. 

As new invoicings are posted to 
the alphabetic panels, the control 
tapes are changed to include the 
new amounts, and the sum total of 
the tapes for all the alphabetic 
panels are balanced back to the 
tapes for the numeric panels and to 
the general ledger control of ac- 
counts receivable. By posting cur- 
rent billings daily and removing 
cards representing items paid, 
these panels always give a complete 
picture of the current standing of 
the customers’ accounts, with open 
items only. 


The alphabetic panels are photo- 
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Clerk inserting accounts-receivable card into panel which is mounted on stand 
having thousands of other items. 


graphed on the 15th and on the last 
day of the month, the dates on 
which the billing section sends out 
accounts - receivable statements. 
Representing as they do the exact 
status of the panels on statement 
days, the photocopies made on 
those dates can be referred to at 
any time later on, should a question 
arise as to any item covered by a 
statement. 

Advantages of the 15th and end- 
of-month photographing of the 
panels are: 

1. There is need for a permanent 
record of the account status at the 
time of issuing statements; any 
other method of taking it off would 
involve manual copying, machine 
operation and checking, or proof- 
reading. 


2. The semi-monthly operations 
provide supporting documents for 
the credit department. 

3. The same photocopies are used 
by this section to post credit cards 
which the company maintains on 
each customer. 

The extent to which the panel- 
and-photocopy procedure cut down 
paper work is perhaps nowhere 
more graphically illustrated than in 
its use in setting up daily control 
records of payments. As checks 
are received from customers in pay- 
ment of their accounts, they are 
arranged alphabetically and then 
the corresponding cards are pulled 
from the open-item panels and 
placed in sequence on special panels. 

Upon removal of a card from the 

(Continued on page 49) 


27 

















| Packaging 


SET of packaging specifica- 

tions accurately describing 

the packaging materials to 
be used for a product can mean 
new benefits to shippers. The 
problem of the packaging expert 
is to effect a final, ready-to-fill 
package having the desired char- 
acteristics, derived from com- 
monly understood specifications. 

In setting up a _ specification 
system or in modernizing one al- 
ready in use, certain precautions 
must be observed. Do not start 
with a complicated system crowded 
with details. A simple system, one 
that is flexible as to differing 
specifications for different classes 
of packages, will give you an in- 
expensive, adequate system that 
can be expanded as experience 
requires. 

If possible, assign one man to 
keep the specifications up to date. 
The actual work is minor if kept 
up and if the responsibility is cen- 
tralized. Establish a definite un- 
derstanding among all depart- 
ments that any changes, however 
authorized, shall be brought to the 
attention of the man who revises 
the records. Also, all changes 
should be authorized by typed 
memoranda so that the revised 
specifications can indicate the 
date and the reason for change. 

Companies interested in pur- 
chasing as well as in package 
specifications may feel tempted to 
include prices on _ specification 
sheets. Resist that temptation be- 
cause this will double or treble 
the work of keeping specification 
sheets up to date. The variable of 
price can be handled very easily 
by issuing a separate list every 
three or six months. To simplify 
typing and to obtain a condensed 
list, it is only necessary to show 
a code number for each current 
specification and the correspond- 
ing price. 

Use standard identification and 
nomenclature common to the indus- 
try supplying each package. Do this 
even though you feel it could be im- 
proved upon. By yourself, you can- 
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maintaining an orderly packaging system provided 





they are confined to essentials and tailored to fit. 
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=== === ~ FIBRE CASES ‘ 
<tA_1b Brown Sugar oe | : ‘| 

aoe ...* 246xX10x6 Ros sede 346012 
Printing, 26-9B-16 200 7. * ~e Rgaa ; dus 
18: Brown and light blue, Kraft or Jute ! us 
merehonss ea, 8 Show change to Oblong ca : me 
ization. Replaces sheet dated 10en ct. : tans 
| the 
Tsanine tosses ~ dus 
i? © O re 
Revised 3-2-48 5 tho 
a tio! 
SPECIFICATIONS - FIBRE CASES q ure 
24/1 1b Brown Sugar Code 346.13 - ing 
Size >: 16x10x61/4 °#&.S.C. 2 inch tape 3 rea 
Material: 16-9B-16 200 Test, Kraft or Jute , of « 
Printing: Brown and dark blue. EC ioe 
Revised to show change in case height (345.12) S oAn 

and new brand printing (346.13). Replaces sheet dated a 
J-11-47. 3 sta; 
. eff 
Issuing Department. 4 to 
5 = anc 
L : anc 
* der 
Specification Sheets Showing Chronological Development of a Typical Package. tne 
y. cip. 
Ge Sou 
not effect such a change in termi- sheets as small as 4x 7in., upto © pas 
nology, and your specifications are the many-paged pamphlets used pam 
certainly not the place to experi- for government purchases. Copies @ / 
ment. Be sure to acquire the litera- are made for reference by the © ti 
ture giving these standard terms, suppliers. In fact, the specifica- jor 
such as the paper industry’s Dic- tion sheet may serve as a source §& ue 
tionary of Paper. of information, which when ab- Tr: 
The exact form or sheet se- stracted and appended to term §& ai 
lected for the entry of specifica- contracts, becomes another form §& the 
tions should not be a matter of ' of specification. ul int 
great concern. The basic require- There is one other desirable © pits 
ment is simply that the method step to take in cataloging or ab- 4 4 
selected permits both revision and stracting complete specifications. | ia 
elaboration as experience indi- This is to designate a code number §& Th 
cates. Revision of specifications is for each item. At present, the gov- & ve 
illustrated in the forms accom- ernment, for example, uses 4 —& ir 
panying this article. Note changes “JAN” numbered series for varl- : tie 
in height of case, printing, and ous classes of food packages and me 
code number. Specifications forms the Federal Standard Stock Cata- is 

may range from simple loose-leaf (Continued on page 39) 
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| HOW TO DISTRIBUTE 


This is an introduction to the economics of distribution, 


in three easy lessons. Don't let the word “economics” 


scare you. It’s informative and strikes home at your 
everyday problems. Lessons II and III will appear in 


later issues. 


By ARTHUR M. MARSHALL 


is a subject which has grown 

steadily in interest as both in- 
dustrial production and transpor- 
tation have increased, until today 
it is a factor of extreme impor- 
tance in the American economy. In 
the early stages of American in- 
dustrial and economic development 
the greatest concentration of 
thought and effort was on produc- 
tion. The production processes, 
which include research, engineer- 
ing and manufacturing, have 
reached an. extremely high degree 
of efficiency with the result that ac- 
tual and potential production of 
American industry have reached 
staggering proportions. The same 
effort and attention were not given 
to the transportation, distribution 
and delivery of industrial products 
and it is a fact, accepted by stu- 
dents of industry, economics and 
transportation, that one of the prin- 
cipal problems confronting the 
sound development of American 
economy is distribution and deliv- 
ery for consumption. 

A statement of the House Inter- 
state and Foreign Commerce Com- 
mittee issued at the close of 1948 
and dealing with the National 
Transportation Policy took cogni- 
zance of claims that for 25 years 
the United States has lacked an 
integrated transportation policy 
and that such a lack has continually 
hampered the free development of 
transportation in this country. 
The statement continued by rec- 
ognizing the necessity of adapting 
our laws and administrative prac- 
tices to meet present-day and fu- 


ture economic and competitive 
conditions. 


Tis: economics of distribution 
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While this statement was in- 
tended to refer especially to the 
various forms of transportation 
facilities and their regulation in 
the public interest, its recognition 
of the essential function of trans- 
portation and its close relation to 
the national welfare is particularly 
noteworthy. This article will en- 
deavor to deal with the application 
of the various forms of transpor- 
tation facilities to the distribution 
process and their relation to the 
growth and development of the 
whole economy. 


Distribution is the result of the 
combined use of transportation and 
other facilities to accomplish de- 
livery to the point of final con- 
sumption in the shortest time and 
at the lowest cost. The determi- 
nation of which combination of 
facilities is most efficient and use- 
ful will depend on five general 
conditions. These conditions are: 

1. Total cost; 

2. Volume of traffic; 

3. Required delivery time as a 
result of competition, per- 
ishability or other factors; 

4. Packing requirements; 

5. Available facilities. 

Added to these considerations 
are the new requirements of the 
so-called “Basing Point Decision” 
handed down by the United States 
Supreme Court in the case of Fed- 
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eral Trade Commission v. The 
Cement Institute, et al., 333 U. S. 
683 and related cases. In that case, 
the Court in effect declared the 
basing point system illegal, and in 
the absence of new legislation 
there has arisen a question of the 
effect on transportation, distribu- 
tion, and selling practices should a 
price structure f.o.b. point of man- 
ufacture be required. As a result 
of that decision, as well as con- 
comitant with it, basic changes in 
the distribution process are already 
beginning to appear. These 
changes include the actual or pro- 
spective removal of industry to 
points which are either closer to 
major sources of supply or to ma- 
jor marketing areas, depending on 
which source involves the greater 
proportion of total transportation 
or distribution cost. The subject 
of the effect of the Basing Point 
Decision on industry and commerce 
generally and proposed remedies 
and changes in the applicable law 
are currently receiving serious and 
urgent consideration by the Con- 
gress. 

The term “distribution” as used 
in these articles may be defined as 
the movement of property from 
one point to another so as to give 
that property place utility. This 
definition is subject to qualification, 
for the reason that place utility 

(Continued on page 52) 
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tiles and apparel products. By 
contrast, agricultural and fishery 
products, in which it is hoped that 
a substantial volume of aircargo 
will develop, have higher average 
densities than the average of all 
commodities studied by the Tariff 
Commission. Only one percent of 
this group has an average density 
of 10 lbs. or less; only four percent 
have 15 lbs. or less, and only 11 per- 
cent have 20 lbs. or less. Oranges 
and lemons, for example, have a 
density of about 33. 

The growth of all-cargo opera- 
tions since the close of World War 
II has compelled the carriers to give 
increasing attention to the density 
problem. The non-scheduled car- 
riers, faced with the necessity of 
obtaining higher’ payloads for 
planes devoted exclusively to cargo, 
have specialized in the development 
of traffic in apparel, dry goods, cut 
flowers, leather products, sea foods 
and meats. All of these products 
fall within commodity groups with 
relatively lower densities than those 
of machinery, electrical appliances 
and vehicle parts, the most impor- 
tant commodity groups from which 
the certificated carriers draw their 
cargo traffic. Concentration on low- 
density items, particularly when 
coupled with high value, appears to 
be the path that promotional activ- 
ity in aircargo should take as offer- 
ing the best possibility for steady 


AIRCARGO TRAFFIC PATTERNS 


(Continued from page 21) 


development. This thought has re- 
cently been borne out by the Civil 
Aeronautics Authority, whose esti- 
mate of aircargo potentials is 
shown in the last column of Table I. 

It should be kept in mind, how- 














The Palo Alto Transfer and Storage Co. 
figured prominently in the opening of the 
West's first municipal helicopter landing- 
field at Palo Alto, Calif., early in July. To 
demonstrate the practicability of the ‘heli- 
port’, one of the three United helicopters 
taking part in the inaugural ceremony 
landed on the roof of the Palo Alto Trans- 
fer and Storage Co.'s main warehouse build- 
ing and picked up a Red Cross package 
of emergency medical supplies. The Red 
Cross maintains an auxiliary storage point 
at the company's warehouse. In the close-up 
photo, Sydney Vandervoort, secretary-trea- 
surer and general manager of the firm, is 
delivering the emergency package into the 
hands of the Red Cross representative. 








ever, that although low-density 
items offer good prospects for air- 
cargo, their carriage involves extra 


handling costs as a rule, and, when 
lower than the effective density of 
any particular plane, mean unused 
weight capacity. This not only ae- 
centuates the problem of obtaining 
a proper “mix” of commodities for 
maximum efficient operation in air- 
cargo traffic, but stresses the need 
for radical changes in plane design, 
which might substantially increase 
effective density. 

The present pattern of aircargo 
traffic indicates that a full payload 
of consumer goods is more valuable 
to the carrier than a full payload of 
producer goods. The inauguration 
of all-cargo operations, compelling 
consideration of the value of a full 
plane-load of commodities as dis- 
tinct from the value of commodities 
in a given cubic foot of space, there- 
fore, directed a concentration of 
promotional activity into the con- 
sumer-goods field. This is strikingly 
illustrated by the differences in 
relative importance of commodities 
hauled by the certificated and non- 
certificated carriers. The former, 
using combination planes for most 
of their cargo operations, and hence 
not too much concerned with the 
density factor, have a commodity 
distribution pattern closely resem- 
bling those of pre-war air express. 
By contrast, as Table I shows, the 
non-certificated carriers, with their 
all-cargo planes, have derived al- 

(Continued on page 41) 











No More Creases 





Air-truck teamwork irons out costs and speeds apparel marketing. 


LICK AIRWAYS, INC. has just 

started an improved method of 
shipping garments by air from 
New York. Taking a leaf out of 
the experience of some Western 
truckers, Slick had its truckers out- 
fit their equipment with steel bars, 
to hold batches of dresses on 
hangers. These dresses are grouped 
in bags (specially designed by 


Slick), eliminating folding and 
making handling between factory, 
truck, plane and destination much 
easier. 


Faster shipment means 
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smaller time differential, a_ vital 
factor in getting goods to market 
in these days of fast order, fast 
delivery, fast sale. The airline fig- 
ures that easier packing and han- 
dling, plus elimination of hang-out 
period plus steaming and pressing, 
have cut time and costs, with ulti- 
mate savings going in large part 
to the retailer. Montgomery Ward 
& Co. shipments were among the 
first to go out under the new dis- 
tribution system. 
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You can’t afford an 
earthbound business! 
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For faster turnover... more volume... greater profits ...use 


AMERICAN AIRLINES SHirfreight 


In this buyers’ market, you can streamline your _— capital turnover through faster merchandise 
distribution and reduce marketing costs through —_ turnover. 

regular use of American Airlines Airfreight. By Through the elimination of many “hidden 
cutting shipping time to hours instead of days, distribution costs,” Airfreight can make 
manufacturers can meet day-by-day demand shipping more economical, in many cases, 
without burdening outlets with cumbersome in- __ than slower means of transportation. Whether 
ventories . . . retailers can sell a complete line —-you’re a shipper or consignee, you can’t afford 
with a minimum of stocks on hand ... fast- —_ to overlook this great opportunity for economy 
moving items can be replaced overnight ...re- | of operation — by using American’s Airfreight 
tailers and manufacturers can obtain quicker on a day-in, day-out basis. 





ASK ABOUT AMERICAN’S AIRCONOMY PLAN 


Your doorway to new-day management 
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in and told the truckers to do this 
and do that. Well, the carriers 
are just begging for the same thing 
to happen again; and some of the 
very fellows who say this isn’t the 
time are the ones who talk the loud- 
est about private enterprise and in- 
dividual initiative. 

If private enterprise and individ- 
ual initiative are to mean anything, 
NOW is the time to do something. 
It doesn’t mean trying to put a 
half-baked idea into effect right 
now; it means hashing it over, tak- 
ing steps to meet anticipated dif- 
ficulties, getting a plan on paper, 
doing something. Not just waiting. 
The common carrier business won’t 
always be this slow. Sooner or later 
it’s going to become awful tight. 
And the smart fellows who are only 
thinking of getting a contract and 
won’t worry about 1950 or what the 
rest of the industry is doing are 
likely to be very, very sorry. 

2. Local and line-haul operators 
must cooperate more closely by 
feeding business to each other with 
that idea in mind. 

More Utopia? Not on your life. 
Sure, the people in the common 
carrier field know that in some 
areas the carriers are claiming that 
local 
much and are said to be putting in 
split delivery rates or making “plus 
charges.” That is, the over-the- 
road carriers are said to be doing 
local delivery by splitting loads, and 
are under-cutting locals by quoting 
low and absorbing the charges. 

Not all the truckers feel that the 
local carriers are fair prey. Many, 
particularly the established firms, 
dislike the situation since it means 
helping to destroy the rate struc- 
ture which has taken so long to 
build up. But they are having a 
hard time combating the situation, 
which is being attributed to newer 
companies anxious to keep up their 
end of things. Here we are face to 
face with a problem of trucking: 
low capital requirements and the 
temptation for marginal elements 
to come in and weaken what has 
taken so long to build. 

Whether true or not, this is the 
antithesis of cooperation, and it 
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Unloading mixed freight destined for warehouse. 


may well be asked how you can 
have more cooperation when you 
have carriers going after the busi- 
ness of cooperatees. Wait; isn’t 
this (if true) just another example 
of shortsightedness? The common 
carriers who may be doing this are 
just thinking of holding up their 
own end and forgetting that the 
local carriers have some ammuni- 
tion of their own. Some of these 
boys are very influential in some 
communities and some long-haul 
carriers may find that they’ve been 
picking poison ivy instead of some 
nice shiny greenery. 

Why not a little cooperation? 
Why not five per cent instead of 10 
per cent? It’s still profitable, and 
there’s less chance of—vwell, poison 
ivy. 

What are the main obstacles to 
cooperation between motor car- 
riers? The foremost one is the 
tendency of most motor carriers to 
attempt to book, haul and hold all 
originated business for themselves. 
This is only natural, for each car- 
rier wants to build up his volume 
to some maximum point. Fre- 
quently this turns out to be bad 
business, for he will book work 
which is impossible for him to ser- 
vice properly. The net result is 
that each carrier has a backlog of 


shipments no matter how small or’ 
large, which represents transporta- 
tion business to be done unprofit-— 
ably for either the shipper or the 
carrier. Often this turns out to be- 
unsatisfactory business for both? 
Carriers must learn to say no t 
work which they cannot service” 
promptly and properly. Here is one 
point where a clearing house would 
work wonders. If such a depart’ 
ment were set up by the tariff bu- 
reaus, the carriers would not have 
to turn down work and the shippers’ 
would be assured of efficient and 
prompt service. | 

The second big obstacle is the 
fact that the carriers have tom 
down the firm base of rate-making 
through publication and use of 
commodity rates. The whole ques 
tion of commodity rates has been 
under fire for a long time. There 
is searcely a carrier in the country 
who will not agree that, on the 
whole, commodity rates are unjust. 
With very few exceptions, none of 
them will do anything about it, for 
each one has his own pet rates 
which he wants to protect. Special 
ratings must go. Granted that by 
so doing every carrier will be hurt 
to some degree, but the final result 
will be that all will benefit. The 

(Continued on page 43) 
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Money-Saving Planetary Gearing 
Fee Zelitol-l(-molil bh amela 


EATON 
4 5 


Eaton’s exclusive planetary gearing distributes 
gear-tooth load, reduces stress and wear on 
gears and bearings, adds thousands of miles 
to axle life, holds maintenance costs to a mini- 
mum. Slower planetary gear movement makes 
for easy shifting and silent operation. Available 
for most trucks of the 1 /2-ton class and larger, 
Eaton 2-Speed Axles give extra pulling power 
More Than a Million combined with high speed; save time, fuel, oil, 
Eaton 2-Speed Axles and engine wear. They more than pay for 
themselves. Ask for a road demonstration . . 
see the Eaton advantages for yourself. 







in Trucks Today 


4 4 Axle Division 
EATON M/ ANUFACTURING COMPANY 


CLEVELAND, OHIO 





M COOLED, POPPET, AND FREE VALVES « TAPPETS * HYDRAULIC VALVE LIFTERS « VALVE SEAT INSERTS « ROTOR 
2UCK AXLES * PERMANENT MOLD GRAY IRON CASTINGS © HEATER-DEFROSTER UNITS « SNAP RINGS « SPRINGTITES 
» COLD DRAWN STEEL * STAMPINGS » LEAF AND COI SPRINGS » DYNAMATIC DRIVES, BRAKES, DYNAMOMETERS 
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INDUSTRIAL DIAL SCALES ° 





A cash register is only a recording machine. But an 
accurate scale is a profit-building tool. That’s why the 
Yale Load King is the best scale investment you can make. 

Only the Load King has the exclusive MAGNETROL 
mechanism that combines rust, corrosion and fatigue 
proof features with shock proof, fixed center construc- 
tion. Draft bands are special alloy metal that will not 
break, kink, bend, rust or take a permanent set. You get 
profit-making sustained accuracy in all weighing. 

And when it comes to dormant platform scales for 
receiving and shipping docks and warehouse use, only 
the Load King gives you these additional 4 exclusive 
advantages: 


1. Outboard Bearing Construction that reduces wear 
on pivots and bearings . . . prevents tipping of platform 
no matter where the load is placed on the scale. 
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HOISTS—HAND AND ELECTR.C ° 





2. Welded Steel Levers that will not break or distort 
under heavy-duty or shock loading. 


3. 12,500 Lb. Capacity in dormant platform scales 
with a pit depth of only 12%" that saves costly pit 
construction. 

4. A Heavy-Duty Industrial Scale that, because of 
outboard bearing construction and welded steel levers, 
withstands the punishment inflicted by power trucks 
when moving on or across the scale platform. 

Yale Load King Scales have many other important 
long-life features that also contribute to precise weigh- 
ing performance and provide new time and effort saving 
convenience. There’s a type for every weighing opera- 
tion. Capacities range up to 60,000 Ibs. Our nearby 
representative will gladly give you complete informa- 
tion, help seleet the type that will save the most for you. 
Or write direct to Yale. 


THE YALE & TOWNE MANUFACTURING COMPANY 


ROOSEVELT BOULEVARD ° 


DEPARTMENT R-24 ° PHILADELPHIA 15, PA. 


TRUCKS—HAND LIFT AND POWER 
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SELECTING MATERIALS HANDLING EQUIPMENT 


of the tonnage to be moved? Ef- 
fects which each method of han- 
dling will have upon the company’s 
break-even point should get study. 

9. Flexibility—If for some rea- 
gon the present processes become 
obsolete, can the equipment be used 
for other purposes? Or, should 
the containers be changed, what 
effect will that shift have upon 
performance and cost of each meth- 
od? Can the equipment be used 
for other purposes besides those 
definitely prompting the purchase? 

8, Standardization—lIs the equip- 
ment similar to or identically the 
same as units now used? What 
effect will that have upon training 
personnel, servicing, etc.? Is the 
equipment standard production of 
the manufacturer or must it be 
fabricated for your purpose? In 
case it becomes obsolete for your 
purpose, will there be a ready re- 
sale market? What is the probable 
realizable salvage value after it 
has served your purpose or been 
worn out through use? 

4. Company’s Capital Set-up.— 


(Continued from page 23) 


It frequently happens that the 
most expensive method will show 
the lowest unit cost if it can be 
operated to capacity for the dura- 
tion of its useful life. Which is 
more attractive to the company, a 
low investment now or a savings 
over an extended period of time? 

5. Trend of Equipment Costs— 
Do you think that your capital 
charge will be more or less for 
equipment in the future? If you 
think prices are declining estimate 
the probable cost by each method 
if the procurement is postponed. 
Balance the savings to be made if 
the installation is made now 
against the probable savings in 
cost by writing. 

6. Profit and Loss Statement— 
In case your company is showing 
a profit, any saving your recom- 
mendation will incur will increase 
the figure on the last line of the 
operating statement, which in turn 
increases the taxes to be paid. Cal- 
culate the effect which such savings 
will have upon taxes and give 
thought to deducting the increase 


in taxes from the savings in opera- 
tions which you have indicated. 

7. Durability of Equipment — 
The ideal equipment is the unit 
whose useful life exactly equals 
the time required to do the work 
expected of it. Is any equipment 
you are recommending of higher 
quality than is necessary for the 
duty expected? 

8. Replacing Labor—If your 
proposal involves a decrease in the 
number of men required, what will 
become of the men no longer 
needed? If the number laid off 
does not exceed the turnover, there 
may be no problem. But, if the 
number who leave the employ ex- 
ceeds the number replaced, will 
management give that factor con- 
sideration? 

9. Operator—Give consideration 
to the operator as well as others 
working in the area. Which meth- 
od does the most to improve work- 
ing conditions? Which equipment 
will be easiest to operate? 

10. Safety—Discuss the various 

(Continued on page 47) 





Where Savings Lie 


There is excess fat in some distribution items. 


C. NIELSEN C0O., Chicago, 

e has prepared a book on a 
“Guide to Drug Store Marketing 
in the United States.” This work 
was prepared under the auspices of 
the Committee on Distribution of 
the United States Council of the 
International Chamber of Com- 
merce. The book was presented at 
the recent Quebec Congress of the 


ICC. Besides being very complete - 


in its presentation of drug market- 
ing problems, the chapter on Dis- 
tribution, written by R. L. Sperber 
of the A. C. Nielsen Co., is so note- 
worthy and of such wide import 
that a section is reproduced be- 
low as a service to our readers: 

“The complexities of the distri- 
bution process, together with the 
attendant high cost, constitute an 
ever-present challenge. 

“Mass production methods have 
long since reduced manufacturing 
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costs (in some fields) to the gen- 
eral range between 12% and 20% 
of net factory sales revenue. Dis- 
tribution costs—although also in a 
long-continued process of reduc- 
tion—remain today at an estimated 
average of nearly 39%, on the 
same basis of factory sales reve- 
nue. 

“According to a recent study by 
the Association of National Adver- 
tisers among 312 U. S. manufac- 
turers in various lines of business, 
the distribution cost for branded 
drug products was found to be as 
follows—relative to manufacturers’ 
total sales as 100%. 


Total Distribution Expense.......... 38.8% 

1. Advertising and Sales Promotion... 21.3 

l,l eee 8.5 

3. Transportation, Warehousing, and 
SEO El i Eid 

4. Administration ................. 3.0 

5. Credits and Collection.......... 1.5 


“With distribution expense thus 


running around 39% of net sales, 
while manufacturing costs corre- 
spondingly average 20% or less, it 
is self-evident that a 10% increase 
in distribution efficiency will ac- 
complish a greater saving than a 
dificult and perhaps impossible 
further reduction of 20% in man- 
ufacturing cost. Efficiency in dis- 
tribution as well as in manufactur- 
ing is needed to place U. S. drug 
products within the reach of still 
greater numbers of potential con- 
sumers, both at home and abroad. 
“It was in recognition of the 
above situation that distribution 
and marketing research started 
early in connection with drug store 
goods and has continued aggres- 
sively for many years. Distribu- 
tion cost has been the focal point 
of this sustained effort because: 
1. The cost of distribution is 
high—higher for many drug prod- 
ucts than the cost of manufacture. 
2. Mass distribution in the drug 
field is still a relatively new science, 
holding many unknowns and hence 
(Continued on page 92) 
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A\CTIVITIES 





Motor Carriers 


A dignified New York newspaper was 
the scene recently of a battle between 
Walter W. Belson of the ATA and Jumes 
G. Lyne who represents a publication de- 
voted to railroad matters. Nothing new 
was added; it all started when the news- 
paper, in its editorial, actually took a 
positive stand on something unconnected 
with foreign events. The “something?” 
Why, the alleged fact that truckers are 
not paying their share of road-main- 
tenance costs. Naturally, Mr. Belson 
jumped on that august sheet. 

The above discussion makes one think 
of the immovable body and the irresis- 
tible force. Arguments were marshalled 
with spirit by both gentlemen; the argu- 
ments are well-known and require no re- 
peating. One thought, certainly any news- 
paper should be wary of even seeming to 
imply that taxes ought to be higher on 
any segment of the economy, least of all 
the truckers. Almost everyone nowadays 
realizes that the superfluity of taxes is 
doing business no good. ( Vitkauskas) 

Bekins Van and Storage Co., Calif.. 
which has always been keen on keeping 
its name before the public, received 
recognition on the front covers of two 
national publication recently. 





R. L. Carnrike, Binyon-O’Keefe Storage 
Co., Fort Worth, has been elected vice 
president of Allied Van Lines. D. J. Dal- 
berg of Westheimer Transfer & Storage 
Co., Houston, was reelected director, 
Southern Region. 





Frederickson Motor Express Corp. has 
occupied its spacious new home at 3400 
Hutchinson Ave., Charlotte, N. C. The 
company has mechanized the handling 
operations of its terminal by the use of 
fork-lift trucks which speed up the load- 
ing and unloading processes. Officers are 
Mrs. Carolyn G. Frederickson, president; 
A. E. Clontz, vice president and general 
manager; W. E. Sadler, vice president; 
W. E. Price, secretary-treasurer. 





George T. Howard, Howard Van Lines, 
Dallas, was elected vice president, West- 
ern Region, of the Independent Movers 
and Warehousemen’s Assn. at the latter's 
convention in Chicago. 





Motor Cargo, Inc., Akron, has opened 
a new terminal in Warren, Ohio. Form- 
erly sharing pickup and delivery service 
with Buckeye Transfer Co., Youngstown, 
Motor Cargo now does its own. (Kline) 





Various states vre authorizing long 
range highway planning studies. The Na- 
tional Highway Users Conference reports 
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Classified and alphabetized for the convenience of the reader 


that Idaho and Pennsylvania have created 
special legislative committees to make 
such studies. However. a bill for plan- 
ning in Delaware, passed by the legisla- 
ture with but one “no,” was allowed by 
the Governor to pass away peacefully 
without signature. 





North American Van Lines, Inc. has 
chosen James B. Anderson to mange its 
regional sales office in Dallas. Mr. Ander- 
son was formerly in the line’s Detroit 


office. (Vitkauskas) 





In 1919, Fred G. Redmon started his 
truck business, which developed into a 
general contracting business. Also in 
1919, Frank C. Fairchild acquired some 
trucks and did a general hauling busi- 
ness. In 1929, there was a merger of the 
two enterprises into Redmon-Fairchild, 
which later represented Aero Mayflower 
Transit Co. in nation-wide moving. The 
enterprise, now in its twentieth year, 
hauls heavy machinery, moves houses, 
hoists, and is engaged in merchandise 
warehousing and distribution. It is an 
interesting example of horizontal integra- 
tion revolving about that powerhouse on 
wheels, the truck. The year 1949 is also 
the thirtieth anniversary of the entry of 
both men into the distribution field. 





Truck output for the first six moaths 
is sharply down from the same period 
last year. This news from Detroit and 
environs comes as no surprise; it is well- 
known that the road haulers have been 
absorbing a lot of new equipment. These 
trucks may not be built like the old 
battle-wagons that grandfather used to 
know, but they still don’t wear out in 60 
days, overloading or no overloading. This 
would appear to mean that the lush truck- 
sales days are over, at least for the nonce. 





The trucking Industry Insurance Ad- 
visory Committee, at a two-day meeting. 
endorsed a set of minimum standards for 
safe truck operation designed to aid both 
motor carriers and insurance interests in 
reducing losses from fire, theft and ac- 
cidents. The minimum standards, devel- 
oped and recommended by special tech- 
nical consulting committees, embrace per- 
sonnnel selection and training, mechani- 
cal safety, fire prevention and cargo pro- 
tection. 

The Advisory Committee, composed of 
leading spokesmen for the irucking in- 
dustry, insurance companies, and insur- 
ance agents and brokers, views the mini- 
mum safety standard program as the 
surest method of cutting losses and thus 
reducing insurance costs. Tracking com- 
panies will be urged to use the standards 
as a basis for reducing losses and increas- 


ing insurability. Insurance interests wil] 
be urged to utilize the standards as , 
yardstick in analyzing motor carrier risks 

Ted V. Rogers of American Trucking 
Assns., Ine., chairman of the Advisory 
Committee, explained that the standards, 


if met by a trucking company, will indi. 7 
cate that an operation is “satisfactory” | 


safety-wise, but the standards would not 
be considered mandatory. He also ex. 
pressed the view that the standards would 
be a good basis for considering whether 
an operation is “standard, sub-standard, 
or above average safety-wise.” 





“Wallace Key Guide is off to a fresh 
start,” we are informed by Ralph Logan, 
Fort Worth. Mr. Logan, who made a sit. 


vey of Key operations, is now Public 


Relations Director. and will be assisted 7 


by Policy and Advisory Committees in ~ 
keeping close tab on Key operations. We 7 


also learn that “a new and improved 
basis for selecting” Key Stations and op. 
erators is now going on and this will 
permit closer cooperation between the 
service station, driver, operator and Key 
Guide. In the future, all operators using 
WKG will be charged a service fee, de. 
pending on number of units operated. 
and be required to remit a token fee for 
the Guides. “The Fleet Key to Econo 


my,” it is hoped by its sponsors, will now 7 
be on a firm and effective basis. It is | 


also requested that helpful suggestions be 
sent to Wallace-Key Guide, 1117 Florence 
St.. Fort Worth, Tex. 


Railroads 


The Car Service Division of the AAR 
reports a generally satisfactory car sup 
ply, though flat cars are tight and there is 
a shortage in “higher grade” box cars. In 
this connection, the Division reports that 
installation of new ears this year through 
June totalled 60,571, or greater than for 
the same period last year. It should be 
kept in mind that these _ installations 
represent orders placed last year, when 
railroad prospects and actual activity 
levels were very favorable. As the Divi 
sion itself states, “The balance of cars on 
order and undelivered continues to de 
crease, both by reason of heavy delivery 
of new cars and by cancellation of orders 
previously placed.” 

‘Lastly, new installed cars for the 2 
months ended June 30 were down i 
every category from the previous 12 
months except box cars and refrigerators, 
which showed sizeable increases. In view 
of the fact that box cars are generally 
cheap items, and refrigerators are DU 
merically minor, the dollar investment ” 
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We are informed by the Port of Stock- 
ton, Calif., that both the Port and Con. 
solidated Freight Forwarding Co. inaug- 
urated July 25 a “vastly improved” ser- 
vice to California canners interested in 
rail pool car service to out-of-state des- 
tinations. The Port will be agent in 
Stockton for Consolidated in the receiv- 
ing and shipping of rail pool car ofter- 
ings from Sacramento and upper San 
Joaquin Valley areas. Consolidated has 
established new terminals, raising its 
total to four; offerings at these terminals 
will be combined for carloads, and it is 
expected that the resulting heavy lon- 
nage will make possible increased fre- 
quency of car movement. 





Air 


Prices are scarcely volatile today, ex: 
cept in certain consumer-goods lines, but 
that minor volatility, combined with ap- 
parent prevalent fears of sudden down. 
ward adjustments, is proving a boon to 
air transportation. One airline reports a 
vastly increased second-quarter business. 
This airline feels that tighter inventory 
controls are contributing to the increased 
air carriage of freight. But there is prob- 
ably more to the situation than just prices 
and inventories. Producers are more 
anxious today to satisfy department-store 
and other demand in the face of generally 
lower demand, and are apparently willing 
to get goods to market, not “next week,” 
but exactly when wanted. Also, plants in 
the consumer field are increasingly work- 
ing “from hand to mouth.” In addition. 
demand consists increasingly of orders 
placed so as to hit the market at a calcu- 
lated time. 





In line with this the CAB reports 
marked increases in ton-miles of freight, 
express and mail as flown by 16 trunk 
airlines in April, compared with April a 
year ago. Mail tonnage was up 26 per 
cent, freight was up 79 percent and ex: 
press was higher by 21 percent. The 
freight rise is indeed impressive. 





Harlan D. Fowler of Whittier, Callif.. 
has received a patent for a system to 
speed freight loading and unloading. 
The system involves a modification of 
wing location and provides that most 
freight space be forward of those wings. 
Cargo would be packed in sealed, remov- 
able containers, of the type now in use 
on trucks and rail cars. The planes would 
“dock” in a space between two platforms; 
these platforms would be at the same 
level as the bottom of the containers. 
The latter would come off the plane on 
one platform; other containers would go 
on from the other platform. 

The idea appears really simple; but .. . 
It means construction of new-type _plat- 
forms at a number of fields, and involves 
plane and probably container engineer- 
ing. The prime requisite of the system 
will be cooperation among several in- 
terests, and this is probably where the 
difficulties lie. 


—_——____._. 


Marine 


_Long-standing objections of water car- 
riers that rail rates have been held un- 
duly low are implemented by West Coast 
Protests along the same line. Coastwise 
shippers want the ICC to require north- 
south rail rates comparable with those 
on east-west traffic. In support, they state 
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that before the war there were 14 sailings 
a week between California and northern 
ports; today, activity is sharply lower. 
( Vitkauskas) 


The Packaging Committee of The Mari- 
time Assn. of the Port of New York. 
under the direction of James B. Young. 
has completed a survey of outbound 
cargoes on 13 vessels in foreign trade 
routes. The ships will be surveyed on 
arrival at destination as well. Among the 
cooperating steamship companies are Bar. 
ber, American President, Grace, Isthmian. 
Moore-McCormack and U. S. Lines. 


—_— ——_- ——. 


Port interests in New York are re- 
ported to be concerned over a railroad 
proposal to raise charges on goods trans- 
ferred from terminals to piers which are 
destined for carriage by coastal and inter: 
coastal ships. This proposal, if granted. 
would mean the imposition of a charge 
never before made. Rates for local cart. 
age asked for by the interested railroads 
(excluding the D. L. & W.) are lle. to 


Manhattan and 17c. to other port areas. 





The San Franciscu Chamber of Com. 
merce is urging passage of H.R. 5356, a 
measure which calls for differential sub. 
sidies for U. S.-Built ships so as to make 
their actual cost about the same as if the 
ships were built in foreign yards. The 
Chamber points out that this type of 
subsidy has been available in the past 
only for freighters on essential trade 
routes. The bill would make all new 
construction eligible for the subsidy, the 
only major requirement being that the 
ship be suitable for use in foreign trade. 

Knowing that foreign trade routes, be- 
cause of the differences in their require- 
ments, demand practically every con 
ceivable type and size of ship, trust the 
builders to find that every ship built is 
suitable for foreign trade! Government ex: 
perts and others who may compute that 
30 or 50 percent of all ships to be built 
would be suitable for foreign trade and 
thus conclude that the subsidy would 
never be excessive would be making a 
sad mistake; they ought to figure that 
the subsidy will be likely to cover close 
to 100 percent of freighter and passenger 
eonstruction. 

Other provisions of the bill are also 
designed to make shipbuilders happy. In 
view of the present economy “wave” in 
Congress, H.R. 5356 may be in for rough 
sailing. 





United Fruit has just completed a new 
terminal on West Waterway, Seattle. The 
terminal employs gantry cranes, belt con. 
veyors and other modern equipment for 
transfer of tropical fruit to rail cars. 


(Haskell) 


Traffic 


Julian Madison Fields has been elected 
vice president-traffic, of the Atlantic Coast 
Line Railroad. Mr. Fields will have head. 
quarters in Wilmington, N. C. 


-—— 





Delta Nu Alpha, Cleveland Chapter 
has elected the following members: presi. 
dent, A. J. Maywhort, Commercial Traf- 
fic Co.; first vice president, Arthur D. 
Ott, True Temper Corp.; second vice 
president, H. F. Hite, Clevedand-Chicago 
Motor Express; _ secretary - treasurer. 
Luther G. King, Baltimore & Ohio Rail. 
road; director, Louis W. Furman, Denver 
Chicago Trucking Co. 


Henry J. Zimmerman, assistant to the 
vice president and the oldest employe in 
point of service in the B. F. Goodrich 
Co., has retired. Mr. Zimmerman was a 
member of the executive committee of 
the Great Lakes Shippers Adviiory 
Board, a director of the National Indus- 
trial Traffic League and a member of the 


New York Traffic Club. 


Owens-Corning Fiberglas Corp. an- 
nounced appointment of R. C. Burgess as 
general traffic manager. C. C. Garber- 
son, general traffic supervisor, is- asso- 
ciated with the new appointee. 


Radio Corp. of America, RCA Victor 
Division, has reorganized its traffic de- 
partment with Richard C. Colton as gen- 
eral traffic manager; A. E. Gray and G. N. 
Peterson, traffic managers, general traffic 
division, Camden, N. J.; and C. H. Ves- 
celius, traffic manager, tube department, 


Harrison. N. J. 





Norman B. Lindstrom has been ap- 
pointed traffic manager at the Springfield 
mill of Pillsbury Mills, Inc. He replaces 
Walter J. Swaja, who resigned. 





T. L. Vogel is now freight traffic man- 
ager for Union Pacific Railroad, head. 
quarters in Chicago. Mr. Vogel has heen 
a traffic man for nearly 30 years. 


Frank J. Barry has been recently ap- 
pointed General Traffic Manager of 
Welch Grape Juice Co., Westfield, N. Y. 
Prior to this, he was with American 
Home Products Co., and is a consultant 
on transportation and distribution of food 
products, 


Warehousing 


W. J. Marshall, western manager, Amer. 
ican Chain of Warehouses, Inc., has given 
up this position to affiliate with Chicago 
Candy Assn., Chicago, as executive di. 
rector. 





J. Leo Cooke, president, Merchandise 
Division, American Warehousemen’s 
Assn., and former executive vice presi- 
dent, Lehigh Warehouse and Transporta- 
tion Co., is now organizing his own com- 
pany in the merchandise warehouse field. 
This organization will be located in the 
Metropolitan New York area. Mr. Cooke 
can be reached at 150 Broadway, New 
York City; telephone, Cortlandt 7-2913. 





M. J. Tanzer has been elected executive 
vice president of the B & G Terminal, 
Inc., Grand Rapids, Mich., effective Au- 
gust 15. Mr. Tanzer was formerly active 
in the public warehousing business in 
Cleveland and Chicago. 





Conklin Warehouse, Binghamton, N. Y., 
we understand, is a far cry from the 
chrome and steel-trimmed offices which 
are now the rage. Not that the interior 
of the front office was untouched for 
decades; Kenneth Conklin rebuilt the in. 
terior in July, 1948. What he did was 
to add an old Boston rocker, ancient pig: 
eon-hole desk, butter churn, powder keg 
even a miniature railroad which toots 


(Continued on page 37) 
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Fig. 5. A long-grab device, suspended from a special boom 
on a fork truck, is used to unload linoleum rolls at the Atlas 
Storage Co., Milwaukee. 


Fig. 6. The addition of a rope and hook make it possible to 
handle long, crated shipments with conventional fork truck. 


Note protective device on truck. 


HANDLING IN COLD-STORAGE AND MERCHANDISE WAREHOUSES 


ments. The merchants Refrigerat- 
ing Co. employs a similar tech- 
nique in loading and unloading 
refrigerated freight cars at its 
Newark, N. J., plant. A portable 
roller conveyor, especially de- 
signed to travel smoothly over the 
car’s wood-grating floor, is posi- 
tioned against the merchandise tv 
be moved. Goods are transferred 
to the pallet, which is carried by 
the conveyor. When loaded, the 
conveyor is pushed to the car 
door and the pallet is lifted off by 
the fork truck. An empty pallet 
is set on the conveyor and the 
process is repeated. 

Accessory devices to be used in 
conjunction with standard ma- 
terials handling equipment are of 
equal value. For example, Atlas 
handles rolls of linoleum—ordi- 
narily a difficult materials han- 
dling problem—with a special 
grab device (see Fig. 5). For other 
long items, the company employs 
an ingenious hook-and-rope sys- 
tem. As depicted in Fig. 6, the 
hook, attached by rope to the front 
of the truck, takes a firm bite on 
the front of the crate. The truck 
reverses to pull out the crate and 
the load is lifted on the forks and 
carried from the freight car. 

An adaptation of this technique 
is shown in Fig. 7, photographed 
at the North Terminal Warehouse 
Co., Chicago. The sling which 
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(Continued from page 19) 


circles the heavy crate is attached 
to the fork truck. When the crate 
is moved partially out of the car- 
rier, the sling is released and the 
fork truck picks up the load. 
There is no denying that most 
warehouse buildings have seen 
better days. Save for a few se- 
lected plants of recent construc- 
tion, cold-storage and merchan- 
dise warehouses were designed for 
manual rather than mechanical 
materials handling. In a sense, 
warehousing is a square hole, ma- 
terials handling a round peg. Yet, 


Fig. 7. Fork truck, with conventional sling, 

aids unloading of heavy crate from highway 

Fork truck later picks up load and 
delivers it to storage. 


truck. 





as the foregoing examples clearly 
demonstrate, pegs can be squared 
and holes rounded. All it takes is 
ingenuity and initiative. And in 
this case initiative means black 
figures through lowered costs. 

Still, many warehousemen have 
failed to mechanize. The task of 
modernizing the warehouse is 
relatively simple when compared 
with the task of modernizing cer- 
tain warehousemen. Accumulated 
inertia, inadequate training in 
materials handling, distrust of the 
new—these are some of the human 
factors retarding materials han- 
dling progress. Certain materials 
handling “myths” have arisen as a 
result of these factors. 

The myth of 100 percent mech- 
anization. There are those in ware- 
housing to whom the half-a-loaf 
philosophy hulds no interest. Since 
we cannot mechanize completely, 
they argue, why bother mechaniz- 
ing at all. This point of view is 
fallacious for two reasons. First, 
100-percent mechanization is liter- 
ally impossible in the majority of 
warehouses. Second, such a degree 
of mechanization is not always 
desirable. The belief that nothing 
should be handled manually is 
highly illogical. It infrequently 
works out in actual practice. In 
most warehouses called upon to 

(Continued on page 45) 
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PACKAGING SPECIFICATIONS 


(Continued from page 28) 


logue series of code designations 
for thousands of items. 

The simple yet effective system 
used in coding sugar-package 
items in My OWn company can be 
used almost universally. Two num- 
bers separated by a period or deci- 
mal point are used. One number is 
permanently applied to a specific 
item and the second number is in- 
creased by each successive change 
made in the specification. 

Let us say that numbers 300 to 
399 are set aside for fiber cases. 
In this series, the group 340 to 
349 inclusive is reserved for a par- 
ticular group of cases, such as 24- 
lb. items. Number 346 would be a 
specific case, such as brown sugar. 
Now assume that 12 changes have 
been made in this item since it 
was adopted; today’s code, there- 
fore, is 346.12 in the records. Next 
month, if a small change in size 
is made in one dimension or if 
we incorporate a compression-test 
figure in the specifications, the 
code, reflecting this change, will 
become 346.13 in all records. 

This flexibility for recording 
changes from time to time, either 
in the specifications now on the 
books or in the addition of new 
items in an existing series, is a 
prime requisite of any good speci- 
fication system. 

The value obtained from speci- 
fications is limited only by the use 
made of these specifications. If a 
company is only using them in the 
daily routine of ordering mate- 
rials, there is undoubtedly a pass- 
ing-by of other interesting and 
valuable functions. If to date a 
specification system has not been 
set up, remember that the year- 
round cost to do so is very slight, 
and that there are few other ac- 
tivities in the packaging field that 
give as great a return on the in- 
vestment. Have copies of these 
data available for everyday use in 
Studies on quality improvement, 
economy programs, and in the co- 
ordination of your activities with 
those of other related industries. 
. The job of writing specifications 
iS something that cannot be dele- 
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gated very easily to an outside 
consultant or commercial labora- 
tory. If your operations are not 
large, your routine tests and re- 
search may sometimes be handled 
more efficiently by an outside firm. 
But no matter how small or how 
large your business, your specifi- 
cations can best be handled right 
in your own company. 

The values of specifications in 
everyday use can be divided into 
two distinct groups: tangible and 
intangible. 


Tangible Values 


Tangible values include greater 
accuracy and the facilitation of 
material receipt from new sources 
of supply. Accuracy is of extreme 
importance and probably typifies 
the popular concept of the func- 
tion of specifications. If a sup- 
plier is given a concrete specifica- 
tion to work on, then guesswork is 
eliminated on his part and confu- 
sion on the supplier’s end is also 
decreased in the event he has 
changed his factory supervision. 











John L. Keogh, president of Buffalo Mer- 
chandise Warehouses inc., has disclosed his 
company's recent purchase from the govern- 
ment of over 400,000 sq. ft. of additional 
space in the former Pierce-Arrow property. 
This property is adjacent to existing facili- 
ties at 1695 Elmwood and Great Arrow Ave., 
Buffalo. This raises to six the number of 
Buffalo holdings operated by Buffalo Mer- 
chandise Warehouses Inc. The acquisition 
of the Pierce-Arrow space in several build- 
ings brings to more than 700,000 sq ft. the 
amount of space the company occupies in 
the Pierce-Arrow plant and to 1,380,000 sq. 
ft. the amount for all its Buffalo facilities. 
This includes the Elk Market Terminal. The 
additional facilities are of reinforced con- 
crete and are completely sprinklered. 








Through’ specifications, your 
manufacturing department is able 
to request the precise materials 
desired for a package and can con- 
fidently assume that the purchas- 
ing department’s order will cover 
these needs. The purchasing de- 
partment in turn has only to list 
quantity and code, with an obvi- 
ous saving ig time. Intra-company 
and inter-company correspondence 
is brief and to the point, and there 
is always a ready basis for dis- 
cussing changes that might be 
prompted by sales, manufacturing, 
or traffic problems. Also consider 
changes in the supply picture, for 
almost everyone engaged in pack- 
aging these days has made some 
changes other than by choiee or 
engineering study. 

New sources of supply and sub- 
stitute materials inevitably bring 
up the question “What are we 
using now?” Besides answering 
this question, well-drawn specifi- 
cations will stress the nomencla- 
ture, or colloquialisms peculiar to 
that industry. Thus armed, you 
will be understood immediately. if 
you speak of nine-point board to 
a fiber-container man or of a 
pound of tin per base box to a Can 
manufacturer. A good grasp of 
expressions and terms peculiar to 
each industry you deal with is es- 
sential in saving time. A little 
time spent with authentic litera- 
ture or catalogues is certainly 
worthwhile, even in a_ buyer’s 
market. 


Intangible Values 


Turning now to the intangible 
values to be found in specifica- 
tions, one can find numerous pos- 
sibilities for time saving and cost 
saving. 

First, consider something with- 
in your own company or sphere of 
interest. A well-drawn set of spec- 
ifications will serve as an admi- 
rable basis for training junior 
personnel in the whys and where- 
fors of packaging. For senior 
members in an organization, a 
loose-leaf book tucked away in a 
desk drawer gives the answer to 
questions you once could master 
without hesitation. 

Junior personnel will next learn 
to check work against the specifi- 

(Continued on page 46) 
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Loading freight at New York depot. 


(Editor’s note: This article by 
Mr. Elwell presents in concise form 
some legal elements entering into 
the problem of S L & C and then 
proceeds to explore, with interest- 
mg citation of actual cases, the 
practical side of the problem. S L 
& C is not all law, by a long shot. 
Primarily and basically, it is the 
human element that counts, and 
makes Shipper’s Load and Count 
what it is today.) 





66 HIS bill of lading carries 
the notation ‘S. L. & CGC’ 


What does that signify?” in- 
quired Harold West, production 
manager of the Morton Mfg. Co., 
as he gave the document to Jack 
McCormack, free-lance traffic man- 


ager. 
“It means ‘shipper’s load and 
count’,” explained McCormack. 


“The term is used in a bill of lad- 
ing to show that the shipment was 
loaded and counted by the shipper, 
not by the carrier transporting the 
articles. Such an endorsement is 
not unreasonable or unlawful.’’! 

“For all that, on what authority 
can such wording be employed?” 
West demanded. 

“The bill of lading act,” McCor- 


(Author's Note: Names of persons and 
companies are fictitious) 
28ee 19 I. C. C. §18. 
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Carrier 


Liability 


By HENRY 6. ELWELL 


Traffic Consultant 


" ...A shipper can collect a claim against a railroad even in the 
face of the ‘shipper's load and count’ clause in a bill of lading if he 


can prove carrier negligence." 


mack replied, “authorizes common 
carriers to insert in bills of lading 
the words ‘shipper’s load and 
count,’ or other words of like im- 
port to indicate that the goods 
were loaded by the shipper and that 
the description was made by him. 
If such notation is true, the carrier 
is absolved from liability for dam- 
age caused by improper loading, or 
by the non-receipt or misdescrip- 
tion of the goods.’’2 

“Does that apply in the event 
the bill of lading has not been 
signed by the shipper?” West ques- 
tioned. 

“A bill of lading signed by the 
carrier, delivered to and accepted 
by the shipper without objection, 
in the absence of fraud,” responded 
McCormack, “is a contract and 
binds the shipper, though not 
signed by him.? A bill of lading 
becomes binding upon the shipper 
by his acceptance without himself 
signing it. He is presumed to know 
and accept its conditions.” 4 

“Of course the phrase you men- 
tioned is confined to bills of lading 
covering only carload shipments,” 
commented West. 

“By no means,” exclaimed Mc- 
Cormack. “Such an endorsement as 
‘In apparent good order. Shipper’s 

2 See 78 I. o C. 737. 


3 See 234 I. C. 105. 
4See 166 Ped $28. 


load and count,’ is authorized by 
the bill of lading act where goods 
are loaded by the shipper, and are 
not restricted to carload_ ship- 
ments.’’® 

“Even so, the matter of carrier 
liability bothers me,” West re- 
joined. “I believe you stated that 
a carrier is released from liability 
where ‘S. L. & C.’ is inserted in a 
bill of lading.” 

“I’m sorry if I failed to make it 
clear to you,” said McCormack. 
“Permit me to repeat; ‘the carrier 
is absolved from liability for dam- 
age caused by improper loading, or 
by the nonreceipt or misdescription 
of the goods.’ Note that a carrier 
does not escape responsibility for 
any negligence on its part.” 

“T see the point,” West acknowl- 
edged. “‘Assume, then, that a ship- 
per can prove carrier negligence 
where the notation ‘S. L. & C.’ has 
been properly used.” 

“Common carriers cannot secure 
immunity from liability for their 
negligence by any sort of stipula- 
tion,”” McCormack answered.® “On 
the other hand, in the Federal 
courts, if it is shown that the loss 
was occasioned by an exceptional 
cause, plaintiff (shipper or con- 

(Continued on page 48) 





5 See 168 I. C. C. 549. 
6 See 228 U. S. 177, 57 L.ed * as Supp. 
Ct. Rep. 474 reversing 18 Ark. 
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AIRCARGO 


(Continued from page 30) 


most half their cargo from consum- 
er goods (textiles and apparel). 

Recently, on the basis of an an- 
alysis of the present position of air- 
cargo, the Civil Aeronautics Admin- 
istration examined those basic at- 
tributes of commodities which are 
most relevant to measurement of 
their aircargo potentialities. Two 
of these, density and price, were 
found to be basic commodity clas- 
sification criteria for this purpose. 
Density and price together measure 
the relative value which can be put 
into a given amount of space. Ap- 
plying their aircargo susceptibility 
ratings to various commodity 
groups established by the U. S. 
Bureau of the Census and other 
governmental agencies, the CAA 
estimated that, during the next few 
years—the developmental period of 
aircargo— the percentage of en- 
planed cargo attributable to each 
would be as shown in Table II. 

There are, of course, differences 
within commodities in each of these 
groups which modify the classifica- 
tion based primarily on density and 
price as it is. Some of these dif- 
ferences are: (a) geographic con- 
centration of source of supply; (b) 
the average distance hauled as a 
measurement of the market area; 
(c) perishability or seasonality; 
(d) gross margin as a measure- 
ment of the extent to which a com- 
modity may absorb relatively high 
rates. 

Of the two factors, density and 
price, it is difficult to say which is 
the most important. If they are 
used as a rating method, one result 
is a comparative measurement of 
the value of a given commodity per 
cubic foot of space. Another result 
is a measurement of the value of a 
full plane-load of a given com- 
modity. There is, however, an im- 
portant distinction between these 
two rating scales since value per 
cubic foot is important in connec- 
tion with combination passenger 
and cargo loads and mixed cargo 
loads; but would not be a good 
rating scale for a full plane-load 
since the effective density of the 
plane must be considered in rela- 
tion to the density of the com- 
modity involved. 
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How SPEED helped catch ““bugs”’ 
in the lacquer 
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Final finish on pianos mysteriously going “‘sour.’”? Production halted. Lab needed 
X-ray diffraction camera to identify impurity. At 9 a.M., 10-lb. camera Air Express- 
ed from 1100 miles away, delivered by 4 P.M. same day. Cost, only $3.58. Company 
uses Air [Express as routine method to get supplies fast, keep inventory low. 
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That low $3.58 figure was total cost 
for Air Express and included door-to- 
door service. That makes the world’s 
fastest shipping method exceptionally 
convenient, complete, and easy to use. 


Scheduled Airlines carry Air Express 
on every flight. Speeds up to 5 miles a 
minute! Direct by air to 1300 cities; 
air-rail for 22,000 off-airline offices. 
Serves many foreign countries, too. 


FACTS on low Air Express rates 


Semin of blueprints (4 lbs.) goes 800 miles for $1.54. 
— tools (21 lbs.) go 600 miles for $3.87. 
(Every kind of business finds Air Express pays.) 


Only Air Express gives you all these advantages: Special pick-up 
and delivery at no extra cost. You get a receipt for every shipment and 
delivery is proved by signature of consignee. One-carrier responsi- 
bility. Assured protection, too—valuation coverage up to $50 


without extra charge. Practically no limitation on size or weight. 
For fast shipping action, phone Air Express Division, Railway 
Express Agency. And specify “Air Express delivery’ on orders. 











Rates include pick-up and delivery door 
to door in all principal towns and cities 





AIR EXPRESS, A SERVICE OF RAILWAY EXPRESS AGENCY AND THE 


SCHEDULED AIRLINES of THE U.S. 
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OST of these remarks deal 


with storage, particularly 
with control of storage-space 
by operating personnel. Mention 
will be made of certain items con- 
nected with layout and packaging 
but, in the main, stress will be laid 
on the control of storage-space. 
However, some of the suggestions 
concerning storage can be utilized 
in other phases. 
Some general recommendations 
may seem obvious. This one, for ex- 


ample: Get rid of every unneeded. 


article. That’s rather obvious, yet 
it is surprising what one finds— 
particularly the amount of usable 
space that can be salvaged. 

What shall we look for? Trash, 
scrap, obsolete or unneeded equip- 
ment (I once saw an entire base- 
ment full of such equipment), over- 
stocks of slow-moving or unneces- 
sary materials and supplies and 
larger stocks than necessary of 
active materials and supplies. 
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ie eilieetio: 


requires a scientific approach involving the distinction between 
“potentially vacant" space and "actually vacant" space. In addition, 
monthly inventories of space utilization are highly important. 


By W. W. PHILLIPS 


Manager, Raw Materials Handling 
Eli Lilly and Company 


These last two items, overstocks 
of materials and supplies, may rep- 
resent a fertile field for space- 
making. Remember that storage 
costs can eat up the value of the 
materials stored. 

Coordinate production planning, 
stock control, and purchasing. An 
even flow of materials through re- 
ceiving and storage requires less 
space than do peak shipments. An 
even, unbroken flow through proc- 
essing requires less stocks of semi- 
processed goods. 

Plan storage. Get all the facts 
before attempting a layout. 

About packaging. This is a tre- 
mendous field, one closely related to 
materials handling generally. Here 
are a few examples embracing pack- 
aging and space-utilization. 


Bottles were received in corru- 
gated boxes which did not fit pal- 
lets too well. Four of the 20 boxes 
were placed on their sides on the 
pallet. The pallet held 20 boxes 
in all. 

It was found possible to change 
the pattern of the pack within the 
carton. While 15 dozen bottles were 
still packed in each case, the dimen- 
sions of the case were changed s0 
that 24 cartons could be placed on 
a pallet. This pallet was loaded to 
the same height as the one with 
the old-style cases, but the new load 
was 30 gross as against 25 gross 
before. The space made available 
on this particular item was equiva- 
lent to about one carload. 

Another factor in packaging 

(Continued on page 44) 
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CHAIN REACTION 


(Continued from page 32) 


trucking industry needs business, 
but at favorable rates which allow 
a fair margin of profit. 

8. Closer cooperation between 
both types of carriers and ware- 
housemen. The carriers must stop 
looking on themselves as in the ser- 
vice field, and on the warehouse- 
men as being in production or sales 
or some such outlandish thing. 
Warehousemen are in a service in- 
dustry, period. So are the carriers. 
They have interests in common. 
Why not cooperate? 

The question is—how? Every 
transportation man and every ship- 
per should be fully acquainted with 
the possibilities of the use of pub- 
lic warehousing to reduce trans- 
portation costs. No longer do ware- 
housemen think of carriers as detri- 
mental to them. No longer should 
carriers think of public ware- 
houses in archaic terms. 

You have all read in the papers 
about the North Atlantic Defense 
Pact and the methods that will be 
employed to effectuate the work- 





ings of this pact. Perhaps what we 
need in distribution is a joint 
board of chiefs of the various 
branches of distribution to guide 
and counsel us. We need a board 
made up of representatives of rail- 
roads, steamship lines, motor car- 
riers, warehousemen, governmental 
agencies and the shipping public, 
not groups such as are now in ac- 
tion; each engrossed in its own 
particular problems, but a really 
representative joint board of dis- 
tribution. The A. T. A. and the 
Association of Railroads by them- 
selves scarcely fill this bill, nor does 
the [CC—the first two because they 
are so basically opposed to each 
other, and the ICC because it is 
regulatory and not a counselling 
body. That is the broad aspect of 
cooperation in distribution. It is 
not impossible to have the leaders 
in all branches of distribution sit 
down at a round table to discuss 
and make recommendations on bet- 
ter ways of effecting distribution, 
Regulation and the public should 


also be represented there to protect 
the rights of the shipper. 


All of the above is based upon the 
assumption that it would be pos- 
sible to have cooperation between 
all forms of distribution. Suppose 
that we cannot get this immedi- 
ately. How can the motor carriers 
help themselves? First by cooper- 
ation among themselves. Next by 
working with the warehousemen. 
Then by using the facilities of 
other types of carriers to supple- 
ment their own services. What we 
have to do is to keep trucks rolling 
fully loaded, not half loaded. 


To do this, selling must be the 
first consideration of every concern. 
To sell properly, we should use all 
of our facilities and all of the rights 
and privileges granted us by law. 
We compete directly with the rail- 
roads and the water carriers for 
business, but our job is to not only 
compete with them but to use them 
to advance our own services. Now, 
more than ever before, it is im- 
perative to find ways and means of 
broadening our operations and 
gaining every benefit possible from 
cooperative effort. 














JOB-FITTED 


Storage and transfer companies in New England, 


Texas, and California select Gerstenslager Van Bodies 








= =| made in Wooster, Ohio, because they find that they 








to meet individual 
loading and hauling 


requirements 





The 


are money ahead in terms of maintenance economy, 
loading and hauling efficiency, and cab comfort for 
drivers. Advanced design and construction methods 
developed through years of experience make it pos- 
sible to fit the van for its specific hauling job at 


moderate first cost with assurance of long-sustained 
economy in body upkeep. 


GERSTENSLAGER Co. 
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WOOSTER, 
OHIO 


Established 
1860 
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SPACE UTILIZATION 


(Continued from page 42) 


(bottles) is that the diameter of a 
bottle at the time a package is de- 
signed may be made just a little 
larger or a little smaller so that it 
can be packed into a carton that 
will fit a pallet. Design should take 
into consideration space utilization 
along with all other factors. 

There was an excellent article on 
this in the November, 1948, issue of 
DISTRIBUTION AGE. The title of the 
article is “Packaging Teamwork.” 
If the reader hasn’t read it, it is 
strongly urged that he do so. 

Another type of package that we 
have been able to improve space- 
wise is fiber drums. We have found 
that four 20-in. x 30-in. fiber drums 
per pallet gives us more storage 
cube per pallet than any other 30- 
in. drum. We use a 42- x 48-in. two- 
way pallet. We found at first that 
four 20-in. (diameter) drums were 
better than three 23-in. drums. We 
wondered if five 18-in. or six 16-in. 
would make for further improve- 
ment. It was found that four 20-in. 
drums gave us maximum space- 
utilization. 





In developing the warehousing 
discussion, a consideration of the 
development of Army warehousing 
is pertinent. Before World War II, 
Army warehouses were things of 
beauty rather than of utility. All 
materials were stored on the aisle. 
When an inspecting officer stepped 
into a warehouse everything had to 
be in perfect alignment. Plumb 
lines and sledge hammers for tap- 
ping stacks into line were in com- 
mon use. The space behind the 
stacks was practically inaccessible 
and therefore of little use. Opera- 
tions were slow. 

The first change involved ware- 
housing from the wall out. Opera- 
tions were a little better; the space 
in front of the stacks had some 
utility, but it was difficult to use 
oldest stocks first and only one 
item could be stored in a row. The 
space in front of the stacks would 
probably be better called “poten- 
tially vacant” rather that “actually 
vacant.” (We shall discuss poten- 
tially vacant space more as we go 
along, but potentially vacant space 





Building Association 
Morale 


(Willis Warren, Wisconsin Ware- 
housemen’s Assn., offers this scintil- 
lating advice on how to improve as- 
sociation work. Mr. Warren’s credo 
is somewhat shorter than when first 
penned; however, the spirit is still 
there.) 
1. Don’t attend meetings; 
2. If you do, come late; the 
later, the better; 
3. When the weather doesn’t 
suit, stay away; 
4. Always pick flaws in the 
work of other members; 
5. Don’t accept any office; 
criticism i3 easier on the 
outside; 
6. Anyhow, get sore if you’re 
not appointed; 
7. Don’t talk during meet- 
ings; talk afterward; 
8. Hint that cliques are run- 
ning the association; 
9. Let the secretary or some- 
one else get new members; 
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10. When banquets are given, 
Say money is being 
wasted; 

11. When they’re not given, 
say the organization is 
dead; 

12. If asked to sit at the 
speaker’s table, modestly 
refuse; 

13. If not asked, resign; 

14. Don’t pay dues if you 
don’t get a bill; 

15. If you get a bill after you 
pay, resign; 

16. If possible, don’t pay dues; 
otherwise pay late; 

17. Don’t tell the organization 
how it can help you; 

18. But if it doesn’t help you, 
resign; 

19. Always look for some- 
thing wrong; that’s being 
constructive; 

20. If everything else fails, 
blame the secretary. 


is space that cannot be used with- 
out rewarehousing. ) 


The next improvement was the 
introduction of additional aisles. By 
taking more space for aisles, “po- 
tentially vacant” was converted into 
“actually vacant” and usable space. 
Short-depth storage appeared on 
the ends of the center section. 

By modifying the storage plan, 
the occupied area of 2,672 sq. ft. on 
the old plan (with a potential of 
3,776 sq. ft. but no actually vacant 
available for storage) was changed, 
as follows: the actual occupied was 
the same; the potential has been 
reduced to 208 sq. ft. There was 
actual vacant space of 1,888 sq. ft. 
available for storage. By creating 
more aisles, more usable space was 
created. 


When small quantities are to be 
stored, the number of aisles must 
increase. When large quantities of 
high-turnover items are stored, the 
number of aisles will ordinarily be 
less. 


If you know what your poten- 
tially vacant space actually is each 
month, you have information which 
will aid you in determining the ef- 
ficiency of storage operations. Eli 
Lilly and Co. takes a space-inven- 
tory every month. This inventory 
shows actually vacant, potentially 
vacant, and net occupied. The prin- 
ciple of potentially vacant space can 
also be applied to shelving, bins, 
racks, tanks, tote boxes, stock-con- 
tainers — wherever materials are 
stored. As an example, take a sup- 
ply cabinet in an office. If there are 
several shelves, each one having a 
vacant space above it, more shelves 
can be added and the space required 
for an additional cabinet may be 
saved. The cost of the additional 
cabinet may also be more than the 
cost of installing additional shelves. 

The same principle can be applied 
to stockrooms. Tote boxes are some- 
times larger than need be, and so 
on. The size of the operation does 
not enter into it. In large opera- 
tions, it is usually more difficult to 
see the over-all picture, and a defi- 
nite plan of analysis must be 
adopted. 


Management can give us good 
buildings and plant-layout can give 
us good layouts, but it is up to the 
operating personnel to use these fa- 
cilities properly. 
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HANDLING 


(Continued from page 38) 


handle all sizes, shapes, and varie- 
ties of merchandise, the inability 
to mechanize throughout is typical. 

Materials handling can hardly 
be deemed to be properly applied 
when a fork truck or some other 
piece of equipment backs, turns, 
and twists its way into a crowded 
freight car to lift a load that could 
just as readily—and at lower cost 
—be moved by hand truck. If 
mechanization means that trucks 
with a lifting capacity of several 
tons are employed to handle tri- 
fling loads, little or no profit will 
accrue to the company. An ex- 
ample of proper use of mechanical 
loading and handling is seen at 
North Pier Terminal] Co., Chicago. 
Paper-loading itself is largely 
non-manual. After hand-loading, 
the loaded wagons are hooked to- 
gether to form a long train and 
are hauled by a truck-tractor to 
the warehouse entrance. Leisurely 
and at their own good time, two 
fork trucks transfer loads from 


wagons to storage areas—largely 
mechanical handling throughout. 

The myth of 100 percent palleti- 
zation. No one denies the value of 
pallets. However, palletization is 
not a materials handling cure-all. 
In fact, forcing certain loads to 
conform to the pallet is often a 
mistake. Some commodities can 
with difficulty be palletized. Sides 
of meat are a good example. In 
one cold-storage warehouse, an 
attempt was made for a short time 
to store this commodity on pallets. 
Because of the product’s irregular 
Shape, however, stacking of pal- 
letized loads was difficult. In des- 
peration, pallets were discarded 
and a new handling method in- 
stituted. Now, sides of meat are 
loaded by hand from carriers into 
four-wheel wagons with high side 
gates. The wagons are carried by 
elevator to storage and deposited, 
meat and all, until ready for de- 
livery. Where unit loading with 
pallets is impractical—because of 


shape and nature of product or 
size of shipment — conventional 
bins, into which goods are hand- 
loaded, are often found to be de- 
sirable. In addition, special fork 
trucks constructed to grab loads 
from sides have in many instances 
eliminated the need for pallets. 

A good example of how non-pal- 
letization has resulted in greater 
efficiency is found at the Oscar 
Meyer & Co., Madison, Wisc., 
plant. By welding strips of metal 
to the bottom of metal bins used 
for handling cured meats, the con- 
tainers were made accessible for 
direct fork truck handling. Were 
pallets used, only four (instead 
of five) boxes could have been 
stacked in the low-ceilinged ware- 
house. 

Since palletization represents a 
considerable monetary investment, 
pallets should certainly not be 
user carelessly or _ indiscrimi- 
nately. 

The myths of bigness and high 
cost. A surprisingly large number 
of warehousemen have foregone 
mechanized materials handling 

(Continued on page 52) 
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This crawling action lets the ESCORT roll up and down steps 
and curbs without slipping, jarring or bumping. 
lifting . . . gets more work done every day. On level surfaces 
the ESCORT rolls easily on the two rubber-tired wheels. ws 


The S-2-S (top) is available in steel or aluminum and will handle . 

1200 pounds and 800 pounds respectively. The A-2-S-M (bottom) o 

can be used in the regular fashion. On level surfaces the swivel 

wheel is dropped for use. The heaviest load can be moved with- 

Out weight on operator. Available in both steel and aluminum. 
Write tor descriptive folder and prices. 


STEVENS APPLIANCE TRUCK CO. 


The 
Old 

Reliable 
Hardwood ESCORT 


It eliminates 


Augusta, Ga. 













} All ESCORT trucks 
s are sold on a money 
és back guarantee. If 
éFi not satisfied after 
7.4 fair trial, return for 
refund of full pure 
chase price. 
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PACKAGING SPECIFICATIONS 


(Continued from page 39) 


cation records. This 


minimized. 


Discovery of Errors 


Checking specification records 
themselves against prior records 
and against past correspondence 
is a periodic activity that should 
not be overlooked. It is almost cer- 
tain to bring out some of those 
minor discrepancies that inevita- 
bly creep in. Even major differ- 


ences will appear to plague you; 


their detection before damage has 


been done can save many times 
the cost of the specification pro- 
gram itself. Discrepancies will 
usually be revealed when someone 
in your company or in your sup- 
plier’s company suddenly notices 
that the decimal or some changing 
part of the code does not corre- 
spond to that on your latest rou- 
tine orders. 

Another value of specifications 
that can be tapped within your 
own company is the detection of 
duplication among _ stock items 
and the manifestation of needed 
changes to effect standardization 
of quality throughout a line. Those 
who have many items in their list 
of packages can expect to find, on 
occasion, two or three that can be 
combined into one with little or 
no change. Besides the nuisance 
value of multiple items, your pur- 
chasing costs will probably drop 
appreciably for the larger quan- 
tity. Moreover, you will avoid the 
embarrassment of being out of 
stock on an item that can be du- 
plicated with something else. No 
doubt those who have followed the 
newspapers on unification of the 
Army and Navy have read of re- 
peated instances of the foregoing 
duplication on a large scale. While 
most companies will not be able to 
equal the Signal Corp’s reported 
elimination of 63,000 out of 220,- 
000 items, this does emphasize the 
point. 

Government specifications _is- 
sued during the war on packages 
for food items taught the value of 
accurate specifications. There was 


not only 
builds an atmosphere of accuracy, 
but gives the senior personnel the 
assurance that errors will be 


a succession of new package spec- 
ifications, obvious improvements, 
new specifications, and again 
more improvements. At the time, 
there seemed to be confusion in 
all this. However, as one looks 
back now, it is obvious that the 
checking that became possible 
only after something was printed 
on the subject, in turn opened the 
door to improvement. This door- 
way to improvement, which is 
opened by a specification hope- 
fully set up as being the “last 
word,” gives us another major 
value that lies in specifications. 


Cost Savings 


A critical study of specifications 
can be explored within your own 
company or business but should 
go further than that. Acquaint 
your suppliers with these specifi- 
cations and the suppliers in turn 
will undoubtedly be able to make 














Grand Specialties Co., Chicago, has an- 
nounced what it describes as a completely 
new type of portable pallet crane. The unit 
is said to combine extreme flexibility with 
bulky weight-handling capacity. The steel- 
plate pallet, which is 16x24 in. in size, is 
stated to be capable of handling up to 
500 Ibs. from floor level to a height of 5 ft. 
6 in. It can be stopped at any intermediate 
height. Regularly supplied with a hand hy- 
draulic lift, it is also available with a motor- 
ized hydraulic lift. A hand brake holds crane 
in desired position, preventing movement 
away from truck tail-gate, press, work bench, 
storage bin, etc. Model designation is 
40 PC. 





suggestions. Discussion may show, 
for example, that very small ad. 


justments in the size of a carton: 


will give a more economical trim 
at the board mill. Thus, a true 
container saving can be obtained 
without a sacrifice of holding ¢a- 
pacity, durability or appearance. 


Mutual Understanding 


Business relations between sel]- 
er and buyer will be kept on a 
sound basis if the seller can ship 
packaging materials that will not 
be rejected by the packing room. 
Mutually acceptable, typed speci- 
fications help the supplier produce 
material that will meet these spec- 
ifications and give the packing 
room a yardstick with which to 
judge. Mutually understood speci- 
fications held by seller and buyer 
will avoid those irritating errors 
and will insure that correspon- 
dence is to the point. Here, too, a 
periodic comparison of records 
will disclose that over a year’s 
time some minor differences have 
crept in. 

After making these compari- 
sons against your supplier’s rec- 
ords, or in fact after making any 
changes in specifications, do not 
throw away the obsolete specifica- 
tions. By all means, do remove the 
obsolete sheets, but place them in 
a permanent historical file. They 
will be an invaluable reference. 
During the war, for example, 
many sugar items were discontin- 
ued and some of these have since 
been revived. The former specifi- 
cations can be found in a few 
moments; they give us an imme- 
diate basis for deciding how to 
reintroduce a package. 


Warehousing and Handling 


Another use which can be made 
of specifications, particularly 
those applying to fiber cases, 100- 
lb. bags, or similar merchandise, 
has to do with warehousing the 
finished product. Materials han- 
dling on pallets, in particular, 
calls for packages that fit well and 
give a tight load on the pallet. 
Joint efforts of the materials han- 
dling engineer and the packaging 
engineer will be expedited if pre- 
cise data are available. They will 
not have to resort to obtaining 

(Continued on page 53) 
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DISTRIBUTION AGE 
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SELECTING 


(Continued from page 35) 


methods with the safety engineer 
and give thought to accident pre- 
vention. 

11. Downtime — Which equip- 
ment is least likely to be out-of- 
order when needed? Which one 
will do the most to promote pro- 
duction ? 

12. Inventory—Value of inven- 
tory is an important consideration 
to management. What effect will 
each method have upon cost of 
goods held in inventory, whether 
it be raw materials, goods in proc- 
ess or finished goods? 

13. Value of Repair Parts—Esti- 
mate the value and cost of storage 
for all spare parts deemed neces- 
sary to keep on hand. 

14. Service Available — Consider 
the service talent and parts stocks 
maintained by the seller which are 
available to you when needed. 

15. Post-Sale Advice—Does the 
seller provide assistance in perfect- 
ing the performance of the equip- 
ment after it is installed? Can one 





expect to get continued assistance 
from the seller during the life of 
the equipment? 

16. Usefulness of Container— 
Have you given consideration to 
the usefulness of the container to 
the customer? Will it be convenient 
for him to handle or will it cause 
sales resistance? Could it be im- 
proved to make the product more 
saleable? Have you checked with 
sales and advertising concerning 
“eye appeal”? 

17. Charges to Operations—The 
total annual charges computed pre- 
viously included an amount for de- 
preciation based upon an established 
financial policy. This policy toward 
depreciation probably involved con- 
sideration of obsolescence, effect 
upon taxes, financial condition of 
the company, with also some 
thought of the wear and tear fac- 
tor. Thought should be given to 
the probable useful life of the 
equipment and the charges which 
the accountant will make to opera- 


tions after the book value is zero. 

18. Supplier — Have you  con- 
sidered the vendor? Are the im- 
proved methods of shipping to you 
which will improve your receiving 
costs also helping his situation? 

19. Carrier— What about the 
transportation company? From 
your point of view demurrage 
charges are items of cost to be 
avoided. But in addition to de- 
murrage charges, are you delaying 
transportation equipment owned 
by others? Could you decrease 
“turn-around” time and thereby 
promote friendly relationships 
with the transportation companies 
serving you? 

20. Breakage — Could deteriora- 
tion and/or breakage be decreased? 
Have you suggested the method in- 
volving the least damage due to 
handling ? 

21. Inventory taking — Which 
method will best promote ease of 
taking inventory or even stock 
checking when necessary? 

22. Space occupied — Providing 
and maintaining space is costly. 
Evaluate the space required for the 
installation and operation of the 
equipment. 
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ings, service, safety, 
speed. A caster or 
wheel for every use. 
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CARRIER LIABILITY 


(Continued from page 40) 


signee ) 


the result.! 


burden of proof on the shipper.” 


“You referred 
courts,” 


direct payment of loss and damage 
claims. Claims against common 


carriers for loss to property are 


governed by general legal princi- 
ples, and are determined by the 
courts.”’® 

“That being the case, suppose 
two or more railroads are involved 
in the through movement of an ‘S. 
1 See 29 Fed. Supp. 593. 


® See 19 I. C. C. 513. 
*See 591. C. C. 459. 


assumes the burden of 
proving the carrier was negligent 
and that such negligence directly 
and approximately contributed to 
So you see, the ‘ship- 
per’s load and count’ clause in a 
bill of lading merely protects the 
transportation company from any 
act of negligence by the shipper 
where the latter actually loads and 
counts a consignment. It places the 


to the Federal 
interjected West. “Do you 
imply that claims for loss or dam- 
age cannot be brought before the 
Interstate Commerce Commission?” 

“Exactly,” asserted McCormack. 
“The commission has no power to 


L. & C.’ shipment. 


asked. 


“The initial carrier is liable,” 
“A ship- 
ment having been made under uni- 
form straight bill of lading for 
transportation of property from 
one point in one State to a point in 
initial carrier 
was under statutory obligation to 
pay for any actionable loss occur- 
ring during the shipment whether 


McCormack maintained. 


another State the 


on its own line or on that of any 
connection carrier.” !° 

McCormack settled back with a 
smile. “There you have a simple 
statement of the legalities of the 
problem. How about some practi- 
cal demonstrations of what it adds 
up to? How about the human 
beings and fallibility and comprom- 
ise and negotiation? I can see that 
you want to get down to brass 
tacks. 

“Let us start at the loading plat- 





See 42 Fed. Supp. 239. 











Our May, 1949, issue of Distribution Age, 
page 38, carried an article by Henry G. 
Elwell which advised shippers to "Clean 
Those Dirty Cars."" Since then, we have 
been in receipt of some photographs, spe- 
cially taken for this publication by the 
Pennsylvania Railroad. We believe our 


readers will be captivated by one of the 
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Adding Insult to Injury 


accompanying photographs, which shows a 
close-up of a box car wall. In this case, as 
no doubt in many others, those responsible 
for unloading the car added insult to injury 
by leaving strapping nailed up next to a 
clearly stenciled instruction to "Clean the 
car. The other photo shows what a car in- 
terior should look like. 


In such an in- 
stance which one is responsible for 
payment of any loss or damage if 
the shipper can produce definite 
proof of carrier negligence?” West 


form. To a large degree, perhaps 
in more than half the cases, goods 
are loaded into freight cars directly 
by the shipper. The shipper has 
no obligation to count, but has the 
obligation, under the tariff, to sup- 
ply all necessary bracing and to 
properly load so as to cope with 
whatever jolting and jarring and 
what have you is normally incident 
to transportation. 

“Now I could talk about that 
simple little word ‘normally’ and 
show, first of all, that normal is 
anybody’s guess, and so on. But 
you get the idea; here is one Case 
where legal minds could _ spend 
weeks debating. 

“Back toS L&C. This designa- 
tion does not alter the factual lia- 
bility of the carrier. What it does 
in substance is shift the burden of 
proof over to the shipper. This 
matter of ‘burden of proof’, is the 
real heart of the situation; but be- 
fore I go into that, let me explain 
that a bill of lading is both a re- 
ceipt and a contract. But when 
S L & C appears, it is not under 
these circumstances a receipt for a 
definite quantity of goods. It isa 
contract reciting that a shipment 
has been made but, as to number 
and condition of items and method 
of loading and bracing, the repre- 
sentations of the shipper are the 
sole pieces of information possessed 
by the carrier as to conditions ex- 
isting. 

“Now let us go back to the ques- 
tion of ‘burden of proof.’ The con- 
signee opens a car, finds visible 
damage and notifies the railroad 
agent. The latter must then at- 
tempt to determine the cause of 
damage. Or goods do not appear 
to have arrived. The agent must 
find the chain of events resulting in 
failure of shipment to arrive. We 
can forget about concealed damage; 
it’s not too important, whether it 
accompanies overt damage or not. 

“Let us consider how losses could 
have occurred. Here is one case. 
A big shipper had 1000 cases of 
goods for carload shipment. He 
didn’t have enough room to store 
all cases together, prior to ship- 
ment, but made one pile of 900 
cases, and another of 100 cases. 
The checker counted both batches. 
He told the loaders what to handle 
and saw them start to load the cars, 

(Continued on page 62) 
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CARD AND CAMERA 


(Continued from page 27) 





This Simple 
TRUCK 
LOADER 
and UNLOADER 


CUTS DELIVERY COSTS 50% 


open-item panel it is stamped 
“paid,” and if any discount has 
been taken by the customer, this is 
shown on the card in a designated 
position. The re-filing of the “paid”’ 
eards on the special panels results 
in a listing (again alphabetical and 
by consecutive invoice number and 
chronological date) of all of the 
items paid on a particular date. 
Photocopies taken off the panels 




















then represent a full listing: of *“LIFT GATE” rests on More “LIFT GATES” in use ANTHONY 
items paid each day. These prints ground. No protrusions to than all others. Simplicity of 
prevent easy loading. design is one reason... Rug- \ IFT GATE 








represent the supporting detail for 
posting in the cash-receipts journal 
of the credit to accounts receivable, 
the debit to discounts allowed and 
the debit to the bank account. 


HYDRAULIC 





gedness is another. Extra 
features*—proved by 6 years of field experience— 
are more reasons why nearly all truck loaders and 
unloaders you see are Anthony “LIFT GATES.” 


Write for literature, prices. 


Loads from ail sides at] ANTHONY CO., Dept. 905, STREATOR, ILL. 


all levels with ‘‘Quick 








When this simple processing af 












































the payments has been completed, | | Detachable” Ramp. 

a regular deposit slip is typed up | e y A772 mm —_ Spe. 1 

for the checks to be deposited that | \ =—— . 

day, in alphabetical order by cus- ww N _SSaSA! ll i 4 iL ~ 
: ; : | 4 == UL" ; = 

tomer. This deposit slip shows the ) ll | = s 

bank transit number of the custom- S206 7 ¢ 

er’s check and the amount of the *Non-sloping—Gives | *One control raises, lowers | *Safety Latch locks up. 

check. Thus, it is an easy matter Re tone: Plant ny - poms toto = ein ° 





to associate the net amount of the RIOR: 5 09 
check deposited with the group of 
items being paid by that particular 
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check, as represented by the photo- 
copy of the items paid that day as 
shown on the special card panels. 
When the photocopying and prep- 

aration of the deposit slips are fin- LI FI-JAC K Syste LS 
ished, the cards are removed from " 

| __the special panels and placed in file Save TI i te 

: ' drawers in alphabetical order by ) 

©  customer’s name and by consecutive Mi y Eff t 

* order number of the invoices and one ? OF 

* chronological order by payment 
date. Put new hustle in your materials- hand trucks, saves time & money. 

handling with Colson Lift Jack 
Accumulated in the file drawers Systems. Through production, in Other cost-cutting Colson equip- 

for one year, the cards representing and out of storage, on and off ment includes drum and barrel 
paid items are then photographed freight cars, one Colson Lift Jack trucks, platform trucks, hand 
on microfilm. The resulting 12- with wood or steel platforms does trucks and famous Colson load- 
ei, ses pies sem | the work of many conventional floating wheels and casters. 
ords thus created represent a ready | 
reference file of customer pur- 
chasers, and these microfilm files 
are used by both the credit and col- 
lection section and by the sales 
department. 


So much for the mechanics of the —_— a a! oe eg pe a | 
“photographic bookkeeping” pro- write Zoday 5Ot fist O98 ae 
cedure. From the standpoint of the THE COLSON CORPORA ION 
company’s staff, the new methods ELYRIA, OHIO 
involve little or no difficulty. CASTERS + © LIFT JACK SYSTEMS * © INDUSTRIAL TRUCK 
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forced the container industry 

to think of economy as well as 
strength, and this, plus the im- 
proved availability and quality of 
raw materials, has resulted in a 
very rapid improvement. Undoubt- 
edly, a great many other develop- 
ments are on the verge of disclos- 
ure. Intensified efforts are also un- 
der way to improve the handling 
and use of fibre containers. 

There has been a distinct tight- 
ening up on the part of the Classi- 
fication Committees in enforcing 
existing regulations. Most reputa- 
ble box makers have no desire to 
violate these rules; now that raw 
materials of better quality are more 
available, the railroads have less 
reason for complaint. The regular 
reports of the Quality Group of 
Container Laboratories, Inc. show a 
distinct improvement in the Mullen 
test and other strength properties 
of corrugated containers. For ex- 
ample, their last report showed a 
new high average of 234 for the 
200 test corrugated boxes from 74 
participating factories. The fibre 
box industry is cooperating with 
the railroads through joint commit- 
tees in a two-fold effort to develop 
performance standards and to in- 
stitute an inspection service to see 
how shipments are arriving at des- 
tination. It is planned to keep these 
performance standards out of the 
basic Rule 41 and to cover them 
under specific committees. 

For example, permission was re- 
cently granted to ship toilet tissue 
and paper towels in oversize, over- 
weight containers with a guaran- 
teed top compression test of 10# 
per perimeter inch. This is known 
as Package 215. Other new pack- 
ages specify the use of V-board 
(Package 991 and Package 212). 

One of the most interesting new 
additions to the Classification is 
Package 994 which was promoted 
by The General Electric Company 
and which described a container for 
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This article was prepared and written 
by J. D. Malcolmson, Robert Gair Co., Inc. 
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It's up to the User 





It's the purchaser's job to make proper use of scientifically designed 
packing-packaging materials. He shouldn't beef if he himself packed 
badly, or tried to save on materials in order to save pennies. 





Mullen Tester being used on board sample. This test is old but still basic. 


the shipment of electric refrigera- 
tors. This container is made almost 
entirely of high test corrugated 
board and has been showing excel- 


Family of cartons designed for various small 
automobile parts, made of Tuf-bord. 





lent results in shipment, to say 
nothing of very great economies. 

That part of the Classification 
dealing with shipments of furni- 
ture has been completely re-written 
and the same is true of a number 
of other commodities. The require- 
ments for glassware packaging 
have also been re-written, but in 
this case it was elected to leave 
them in Rule 41, although it is 
hoped that some day Rule 41 can 
be revised to form a set of basic 
specifications without reference to 
a specific item. Effective June 23. 
the Freight Classification will re- 
quire specified drop tests for glass- 
ware other than glass containers 
and articles in glass. 

Another indication that perform- 
ace specifications are displacing ma- 
terial specifications was shown by 
a speaker for one of the largest 
soap companies at the Atlantic City 
Packaging Conference recently. 
He mentioned that they operate 
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only one Mullen tester to enforce 
Rule 41 compliance, but beyond 
that, most of their containers are 
specified on a compression test per- 
formance standard — without re- 
gard to what the corrugated boxes 
are made of. This same thought 
was repeated by the representative 
of one of the largest toilet tissue 
producers. 


Light Weight Containers 


It should not be inferred from 
the preceding paragraph that ship- 
pers and box makers are oblivious 
to tare weights. Actually, these 
weights have an important bearing 
on freight charges, and the jute 
industry is now carrying on Ccon- 
certed research under the auspices 
of the Jute Institute and the Insti- 
tute of Paper Chemistry at Apple- 
ton, Wisconsin. The principal ob- 
jective of this research is to bring 
the weights of jute liners down 
without loss of strength. 

One of the methods which will 
probably be used in striving for 
this result will be a concerted ef- 
fort to reduce minute sand and dirt 
spots which come from the raw ma- 
terial paper stock. These spots 
have a tendency to lower the Mullen 
test out of all relation to their ac- 
tual weakening of the board so that 
compensation must be made by in- 
creased weight and higher average 
test. Additional help in this direc- 
tion is coming from improved sort- 
ing of wastepaper and it is inter- 
esting in this connection to note 
that the Waste Paper Institute has 
recently adopted a new set of grad- 
ing standards. 


Materials 


A modified V-box known as the 
VUS container has been developed 
for commercial and export uses. 
“V” stands for weatherproof board, 
“U” for underwriters and “S” for 
This box is now being 
accepted by Marine Insurance Com- 
panies without the usual penalty 
which is assessed on dometic fibre- 
board containers used for export. 
There have been sad experiences 
due to the misapprehension that a 
good domestic box will carry equal- 
ly well to the ends of the earth. 

Another development just an- 
nounced is the so-called sulphur 
treated corrugated medium which 
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contributes remarkable rigidity to 
a corrugated box both at normal 
and at high humidities. This devel- 
opment has overcome the seemingly 
insuperable obstacles of lack of 
bending quality and inability to 
take glue. Apparently when the 
treated corrugating medium is in- 
corporated into double faced board, 
the sheet will bend adequately and 
the heat of the corrugating rolls 
seems to drive the sulphur suffi- 
ciently into the board so that the 
surface of the corrugation tip ac- 
cepts adhesive at normal produc- 
tion speeds. Corrugations have also 
been given increased rigidity by 
various other chemical and plastic 
additives as well as by greater care 
in stock preparation and fibre for- 
mation. Occasionally two _ sheets 
are laminated together before 
corrugating, contributing extra 
strength and rigidity. One of these 
is being advertised as the Duo- 
Arch. 

New developments in gummed 
joining tape for corrugated con- 
tainers include the incorporation of 
glass fibres into a duplex structure, 
somewhat similar to the familiar 
Sisal tape. A pressure sensitive 
paper tape is available which is so 
strong that it cannot be torn in 
two by hand. It remains to be dem- 
onstrated, however, whether or not 
this tape will “creep” under pro- 
longed tension. 


Fabrication 


Various testing laboratories have 
demonstrated that improved raw 
materials do not necessarily make 
a better corrugated box. It is well 
known that the best materials can 
be ruined by improper fabrication, 
but recently laboratory research 
has enabled this damage to be ex- 
pressed in actual percentages. Per- 
haps the most vulnerable parts of 
the corrugated box are the corru- 
gations themselves, and any care- 
lessness in fabrication which dam- 
ages or deforms these corrugations, 
inevitably leads to lowered compres- 
sion resistance. Corrugations can 
be crushed in almost any stage of 


fabrication, including combining, 
slotting, creasing, printing and 
joining. The box maker is con- 


stantly in the dilemma of trying to 
produce the best possible printing 
(Continued on page 54) 








"These Kinnear 

Rolling Doors 
sure do open 

out of the way!” 





Y.. clear the opening completely 


—from jamb to jamb and floor to lintel— 
when you open a Kinnear Rolling Door. 
The entire curtain of all-metal interlock- 
ing slats coils compactly above the open- 
ing—safe from damage by wind or ve- 
hicles. Trucks can pull up to within an 
inch or two of the curtain, inside or out- 
side, without hampering the door’s smooth, 
easy, vertical operation. 

Where doorway traffic is heavy, Kinnear 
Motor Operators add extra speed and efh- 
ciency of door control. Motorized doors 
may be operated from any number of push- 
button stations, and any number of doors 
may be controlled from a single panel. 

In addition, Kinnear Steel Rolling Doors 
offer extra protection against fire, intru- 
sion, wind and weather, and accidental dam- 
age. They take more punishment with less 
signs of wear. Records tell of many in daily 
use for more than 30 years! Any size, for 
old or new construction. Write for details. 


The KINNEAR Manufacturing Co. 


1240-50 Fields Avenue,- Columbus 16, Ohio 
1742 Yosemite Ave., San Francisco 24, Calif. 





Saving Ways in Doorways 
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HOW TO DISTRIBUTE 


(Continued from page 29) 


under some circumstances and con- 
ditions may be a matter of degree. 
For example, the products of a 
Range factory at Beaver Dam, Wis- 
consin, have their maximum place 
utility when installed in the home 
of the consumer. They have their 
minimum place utility when they 
are stored at the point of manufac- 
ture. Their place utility increases 
at a warehouse close to the point 
of final consuntption because of 
their availability for more rapid 
and efficient final delivery. Their 
place utility increases further when 
they reach the store of the retailer 
from which final delivery is made 
to the consumer. The proximity of 
a product to the point of final con- 
sumption directly determines its 
place utility. 

As to what type of distribution 
method is best for any given dis- 
tribution problem, the test should 
be a comparison of the desired 
result on the one hand, with the 
available facilities, services and 
cost on the other. The desired 
result will be influenced or con- 
trolled by the internal or compet- 
itive problems particularly appli- 
cable to each shipper. For example, 





the desired result may be one or 
more of the following: 
1. The availablity of stock at 
strategic points. 
. Reduced cost. 
. Expedited service. 
. Protection from heat or cold. 
5. Storage in transit. 
6. Store door delivery. 
7. Elimination of handling. 
There are many and various 
transportation and warehousing fa- 
cilities and methods available. 
These articles will endeavor to de- 
scribe these methods and facilities 
and analyze how their efficient use 
in the proper combination with 
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- other facilities will result in the 


most efficient or useful distribution 








AVAILABLE 


Capable warehouse superinten- 
dent familiar with many prob- 
lems facing the warehouse in- 
dustry. Speaks Spanish fluently. 


Box M 433 c/o DISTRIBUTION AGE 
100 E. 42nd St., New York 17, N. Y. 











service particularly applicable or 
adaptable to individual cases. 

The simplest, and probably the 
most common type of transporta- 
tion service, is that which provides 
store-door pick-up and delivery ser- 
vice on smaller shipments betweey 
a large number of points. This 
type of service is provided by rail, 
by truck and by airplane, although 
the latter has to date been gener. 
ally restricted to the movement of 
small shipments between distant 
points where time in transit is of 
the essence. 


Generally, on shipments of smal 
or medium size where no special 
considerations of cost or time in 
transit exist, rail l.c.l. or truck 1.t.l. 
service is usually the most common 
method. The principal advantage 
of rail l.c.l. service is the great 
number of points where it can be 
used. The principal advantage of 
truck l.t.l. service is better service 
between a limited number of points 
in a somewhat restricted area. 
These types of service are usually 
employed when the requirements of 
the traffic call for a direct move- 
ment from the point of shipment 
to the point of destination without 
any intermediate service or han- 
dling. 


(To be continued) 





HANDLING 


(Continued from page 45) 


because, as they put it, “We can’t 
afford to buy mechanical equip- 
ment.” For some strange reason, 
the term “materials handling” is 
often thought to be synonymous 
with huge, high-cost, pieces of 
equipment. This idea is entirely 
erroneous, as is readily apparent 
from a casual examination of 
catalogs issued by equipment man- 
ufacturers. If the giant warehous- 
ing concern can afford materials 
handling equipment so can its 
smaller competitor, for, Jike ware- 
houses, materials han@ling de- 
vices come in all sizes, shapes and 
load-capacities. 

Indicative of the myth of big- 
ness is the fact that in many in- 
stances capacity of equipment is 
far greater than loads handled. 
Bigness as such in materials han- 
dling devices is frequently not 
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desirable. The large device costs 
more; often it cannot’ enter 
freight cars or motor truck trail- 
ers or operate where quarters are 
cramped. The cost of feeding such 
a giant should be taken into con- 
sideration, especially when it does 
the work which might better be 
performed by a midget. This same 
myth of bigness often operates 
where pallets are used. Instead of 
employing smaller sizes which 
may be used to full capacity, many 
concerns use large unwieldy pal- 
lets which are difficult to handle 
and wasteful of storage space. 
The myth of oneness. Many ware- 
housemen think of materials han- 
dling in terms of a single type of 
mechanized equipment. Conceiv- 
ably, a warehouse can operate 
with fork trucks alone. The fork 
truck is a versatile piece of equip- 


ment and can do many jobs. Yet, 
it is apparent that it cannot tow 
wagon trains as efficiently as a 
truck-tractor which is specifically 
designed for such a task. Nor can 
it equal the hand truck for eco- 
nomical operation in certain areas. 
The same can be said of any other 
piece of equipment. The manufac- 
turer who claims that his product 
can do al] materials handling jobs 
is overlooking the hard facts of 
industrial life. Reputable con- 
cerns, in fact, are extremely care- 
ful to avoid such claims, 

Sweeping away false materials 
handling notions, realizing inher- 
ent limitations brought on by 
warehouse construction and by the 
nature of carriers—these are pre- 
liminary measures in the develop- 
ment of sound materials handling 
in warehousing. 


moti 
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PACKAGING 


(Continued from page 46) 


actual samples for consideration. 
In fact, a mimeographed work 
sheet can be set up on which to 
enter. these size specifications, 
with the aggregate dimension of 
multiple packages in a row and a 
true-scale floor plan of your pal- 
let. A few minutes’ time spent 
roughing in several different load 
combinations will shorten or even 
eliminate any trials with dummy 
packages. This is one of the 
first things a packaging engineer 
should do, incidentally, in design- 
ing a new size or shape, since this 
will avoid later conflict with re- 
quirements of the materials han- 
dling engineer. 


Standardization 


The last, but not the least of the 
intangible values are the compari- 
sons that can be made between 
your specifications and those in 
related industries. The Division 
of Simplified Practice in the De- 
partment of Commerce has worked 
in such fields as standard can 
sizes for vegetables, standard 
packages for salt, standard sizes 
for fiber cases, and even some 
standard sizes for wooden pallets 
on which these items are handled. 
If you have not already done so, 
inquire of the Department of Com- 
merce whether they have lists in- 
dicating your items. Naturally, if 
you have already drawn up speci- 
fications on your own items, you 
will be able to make direct com- 
parisons with industry standards. 


Tests 


Standardized performance tests 
are pertinent to the work of stand- 
ardizing packages. It is easy to 
visualize packages having uniform 
size throughout an industry, but 
the suppliers in different regions 
May use different materials in 
making these packages. Thus, 
standard thicknesses of material 
cannot be established and _ per- 
formance of the finished package 
becomes the criterion. Perform- 
ance, in turn, must be determined 
by mutually acceptable tests. 
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@LOADERS 


Capacity 3 to 8 yds. per minute. 


Wheel or 
Crawler Mounted 
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GEORGE HAISS MFG. CO., INC. division of PETTIBONE MULLIKEN CORP. 


14lst te 144th St. on Park Ave. 4700 W. Division Street 
NEW YORK 51, WN. Y. Mh 51, ILL. 
Phone Mott Haven 9-3650 Phone Spaulding 2-9300 











FOR OVER 57 YEARS BUILDERS OF QUALITY 


6 AQ 0 eT MATERIAL HANDLING EQUIPMENT 
bu CKETS 


Self-propelled Self-feeding Heavy Duty 
Models 75, 77, 80, 135 Bucket lag 
Loaders for excavating, rehand- te Buck- 
ling, stripping and loading sand, ets for high 
gravel, stone, topsoil, coal, etc. speed excav- 


ating or re- 


For handling all types of aggregates or pack- 


ages. All sizes — stationary or portable mount- 
ing — lengthe and widths to suit requirements. 
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MAGNESIUM HAND TRUCKS--T00! 


Constructed of HUSKY - LIGHTWEIGHT - ALL WELDED MAGNESIUM TUB- 
ING — Specially designed for BEVERAGE INDUSTRIES and GROCERY 


WAREHOUSES. 





The ONLY MAGNESIUM RAMP with 
the SAFETY LOCKING DEVICE 


NOW constructed in: 3,000 Ibs.—6,000 Ibs. 
—8,000 Ibs.--and 10,000 !bs. Capacities. 





Write for HAND TRUCK 


Literature DA-1 Write for MAG. RAMP Bulletin +480-DA 








ENGINEERING CO. 


725 - 2nd Street, San Francisco, California 
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IT'S UP TO THE USER 


(Continued from page 51) 


job without at the same time crush- 
ing the corrugations. 

As a result, important develop- 
ments have recently taken place in 
providing rubber plates of optimum 
durometer characteristics, inks that 
will give full coverage with a “kiss 
impression” and feed rolls and 
other printing press parts that will 
function accurately at high speed 
without distortion of the corruga- 
tions. In many cases, shippers have 
consented to a revision of their 
printing copy to eliminate the large 
areas of solid color and the use of 
horizontal border lines which often 
form a starting point for failure in 
the compression tester. 

Narrow flap scores are replacing 
the wider ones in order that the 
compression load can be _ trans- 
mitted to the side walls with an 
absolute minimum of deflection. De- 
flection is not just a laboratory 
term — it relates directly to crush- 
ing of the contents. The box maker 





STACK IN 
SIX FOOT AISLES 


saa shia Bos eercatsd 
with the NEW 


LO=GETIER 


Telescopic Straddle Type 
Walk-Along Battery Liftruck 


Pile it HIGH at LOW cost with push button oy 

Pile it faster; pile it safely—the GO-GETTER w 

it’s so easy with all eontrois at end of handle. Utilize 

that valuable space near the ceiling in warehouse, 
stockroom or loft. 


EASY DOES IT! 

7 
Save more floor space, also with this latest GO-GETTER 
which handles 48” x 48” pallets from narrow six-foot 
aisles, a tremendous advantage. And the GO-GETTER 
is easy on the check book, too. Seven types cover all 
; requirements. 
~ $end us details of your needs and let us quote you. 
~ Made by meonvfacturers of the famous REVOLVATOR 
PORTABLE ELEVATORS and RED GIANT HAND LIFTRUCKS. 


Established 1904 


REVOLVATOR Co. 


ERS AND MANU 








8796 Tonnele Ave., North Bergen, N. J. 
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is also improving the technique of 
corrugating in such a way as to 
avoid skips in the adhesion due to 
finger lines. These breaks also form 
starting points for compression 
failures. 

Packaged merchandise in a 
super-market must be in perfect 
condition at the point of sale, and 
probably nothing is more conducive 
to damaged cartons than crushing 
of the shipping container. Many 
large shippers have developed for- 
mulas for their compression test 
requirements on the corrugated 
boxes they purchase, and at Atlan- 
tic City, Mr. Balkema of Colgate- 
Palmolive-Peet passed out a set of 
charts showing what top and end 
compression figures should be ex- 
pected from good boxes made of A, 
B and C Flute and 125, 175, 200 and 
275 test board. 

There has been some publicity on 
a disposable pallet made of corru- 
gated sheets separated by fibre 
posts. These posts are simply 
lengths of wound tubing sawed into 
4 inch sections and are, therefore, 
necessarily thin walled and small in 
diameter. An improvement is the 
Addison-Semmes pallet where the 
posts are made of wound and glued 
single face corrugated with thick 
walls and large diameter. Ordi- 
narily 9 posts are used on a stand- 
ard 48 x 40 pallet. A variation is 
to use a corrugated tray as the top 
sheet, then after a 4 ft. deep tube 
48 x 40 is set in this tray and fitted 
with partitions, pads or more trays. 
the unit becomes what is known as 
a “Power Pack” and can be used to 
deliver large quantities of merchan- 
dise as a unit load. The top of the 
deep tube is usually covered with 
another inverted slotted tray and 
the whole unit bound to the pallet 
with metal straps. 


This not only effects considerable 
savings in handling and freight, 
but also is an enormous convenience 
on assembly lines: one of these 
unit loads is easily opened and can 
keep the assembly line busy for a 
considerable time. This compares 
with the present method of receiv- 
ing a few units in an ordinary size 
corrugated box, with the result that 


another individual bex has to be 
broken open every few minutes. 


End Opening Case 


During the war when corrugated 
was in limited supply, the WPB 
urged shippers to open their cases 
wherever possible on the small end 
in order to reduce flap area and 
save square footage. This resulted 
in some significant changes in pack- 
aging methods including reversal of 
the corrugation direction to give 
stacking strength and the develop- 
ment of sealing presses that would 
seal flaps while the box was in a 
horizontal position. In many Cases 
these economies have proved to be 
so practical that they not only have 
persisted to the present day, but 
alert shippers are studying their 
packages to see if advantage can 
be taken of this economical shape. 
This is especially true in the soap 
industry. 


Geisler Rubber Cleated 
Container 


The advantages of wood cleated 
boxes with fibreboard panels are 
well known, but the general use of 
these containers has been retarded 
by the fact that the shipper has to 
assemble the shooks and because 
the average fibre box maker is not 
sufficiently familiar with wood pro- 
cedure to take on cleated produc- 
tion. These objections appear to 
have been solved by the patent ap- 
plied for container recently in- 
vented by William Geisler. He uses 
shaped cleats made of rubber or 
plastic which can be stitched to a 
blank by the box maker and the 
blank is then shipped flat to the 
user who merely folds it in a rec- 
tangular shape and closes it with 
one row of stitches. The rubber 
cleats are very cheap as they are 
made of scrap rubber, and the box 
offers a surprising amount of rigid- 
ity even when exposed to damp at- 
mospheres or packed with damp 
contents. In the latter case, the 
fibreboard can be made of VUS 
stock. Such a container should be 
a “natural” for export as well as 
for commodities going into cold 
storage, such as apples and other 
perishables. It is also excellently 


adapted to the shipment of bottled 
beer and other beverages. 
(Continued on page 64) 
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RAPID-FIRE | 


(Continued from page 17) 


More frequently, it is a long-range 
relationship where it is not so much 
a matter of speed in deliveries, but 
a matter of the manufacturer, sup- 
plier or other shipper comprehend- 
ing the merchandising necessities 
at the other end and preparing 
goods to meet the marketing chal- 
lenge. Packaging must invite at- 
tention, protect after examination, 
and permit the dealer to deliver or 
dropship without danger of deteri- 
oration. Packing must permit easy 
identification in transit and in 
warehouses. Warehouse stocks must 
flow readily to selling outlets, not 
after the stocks are exhausted and 
sales are lost forever, but to main- 
tain constant, adequate inventories. 

Examples in industry today of 
this relationship between merchan- 
dising and distribution are endless. 
Recently, the writer was called by 
a manufacturer of a line of elec- 
trical goods. For more than 60 
years the company was a leader in 
the field and well-regarded by 
wholesale distributors and_ elec- 
trical contractors. Recently, it 
awakened to the fact that as mer- 
chants they were somewhat anti- 
quated. The buying public did not 
know the goods; and while its un- 
packaged items were found on 
many hardware and department 
store counters, the customer had 
only the assurance of the store that 
the goods were of high quality and 
backed by a manufacturer of re- 
pute. 

Today, about 25 percent of its 
sales.are tastefully packaged, well- 
displayed items reflecting the high 
standards of the maker. Other 
items are being studied for rapid 
conversion from the bulk-packed 
shelf box to individual packages de- 
signed not only to identify and 
bring attention to the goods, but 
to safeguard them until they are 
used. 

A more pernicious distribution 
problem was facing this manufac- 
turer, however. From the years 
during which its fragile mechani- 
cal parts were packed bulk in light 
paperboard boxes, its branches, dis- 
tributors, cargo carriers and even 
its own shipping department had 
got into the habit of heavily over- 
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packing every outgoing shipment. | 
This sufficed when goods moved 
principally untouched until reach- 
ing the electrical contractor. But 
merchandising had brought the line 





into retail outlets of all kinds. 
More and more goods had to be 


jobbed or distributed by distant | 
warehouses. Because of heavy over- | 
packing by the plant itself, there | 


arose, all the way down through the 
distribution channels, the convic- 
tion that goods from this manufac- 
turer had to be overpacked. Obvi- 
ously this was a retarding influ- 
ence, and sales were lost to com- 
petitors. It worked this way— 


carriers and warehousemen who | 
broke down shipments replaced the | 


items in smaller, more substantial 
cases. 


Wholesale and branch-office | 


distribution was similarly effected. | 


Shipments to retail outlets had to | 


be well-protected by overpacking, 
it was felt. The stores receiving 
goods in such manner went to the 
expense of heavily wrapping out- 
going deliveries. This was true 
despite the fact that many of the 
items were nested in individual 
packages which could withstand a 
shipment across the country and 
back without damage to contents. 
During this transitory period 
(before all goods are stocked in 
containers especially designed to 
protect, to display and to stand up 
in shipment without further pro- 
tection), a simple code arrange- 
ment was worked out which is 
proving quite satisfactory. Stock 
containers marked “A” have been 
tested through all sorts of ship- 
ments and require no over-protec- 
tion whatever unless a kraft paper 
overwrap is thought advisable for 
reasons of appearance. But “A” 
cargo can be loaded on truck or in 
rail car, or expressed, mailed or 
taken. away by the customer as is, 
without fear of damage to contents. 





Another category of the line re- | 


ceived a “B” classification. 


These | 


were the items which in local dis- | 


tribution or from the dealer to cus- 
tomer were in satisfactory contain- 
ers. However, for distant ship- 


ments, where the merchandise may | 
be subjected to rough handling, — 


(Continued on page 94) 








Plant Superintendent looks at 
MONARCH SOLID TIRES 


No down time for tire mainte- 
nance — right! But that’s only 
part of the story. Monarch Solid 
Tires have an extra long service 
life, so they lower materials 
handling costs that way, too. 
They're tough, stable, sure- 
footed, and they can't puncture 
— Monarch-equipped vehicles 
go anywhere in the plant. 


Monarch specialization pays off 
for you in better industrial tires, 
including such types as Mon- 
arch Easy-Roll, Cushion, Static 
Conductor, and Neoprene Tires. 
Write for specific information 
on the use of Monarch Solid 
Tires in your plant. THE Mon- 
ARCH RussBer Co., 500 Lincoln 
Park, HARTVILLE, Ouro. 


Specify Monarch Solid Tires on 
your industrial vehicles. Re- 
placement tires available from 
the manufacturer of your equip- 
ment. 


| ae MONARCH 


Specialists in Industrial Solid Tires 
and Molded Mechanical Rubber Goods 
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(Right) The KX Charg-O-Matic, manufac- 
tured by The Hertner Electric Co., is a 
fully automatic, motor-generator-type, sin- 
gle-circuit battery charger for electric indus- 
trial trucks. Designed for easy installation 
and operation, the unit requires no base, 
bench or stand. Charger is said to be oper- 
ated merely by inserting charging plug in 
battery receptacle and turning one switch. 
Controls are approximately at desk height 
for easy reading and operation. Auto- 
matic charge control is said to assure posi- 
tive shut-down when battery is fully charged. 
An electrically driven selective time-clock 
switch provides automatic cut-off at the 
end of charging period. If necessary, time- 
clock switch can be turned back to zero. It 
can, it is stated, charge one lead-acid 
battery in eight hours or less and one nickel- 
alkaline battery in seven hours or less. 


(Left) A new mobile step ladder incorpor- 
ating an automatic safety feature is being 
produced by The Ballymore Co., Philadel- 
phia. The ladder is mounted on ball bear- 
ing casters for easy movement, but rolling 
is prevented by rubber-tipped legs which 
come in contact with the floor as soon 
as the ladder is mounted. Unit comes in 
standard sizes from one to six steps. Frame 
is of %-in. steel tubing. 


(Right) The Clarkette-5, developed by Clark 
Equipment Co., Battle Creek, Mich., for use 
in merchandise warehouses and in other 
areas where operations involve selection and 
pick-up, is a three-wheeled vehicle with a 
500-lb. drawbar pull. Used to draw a train 
of from one to four trailers at a speed of 
from one to 4.9 mph., the unit is said 
to be of particular value where aisles are 
narrow. 


(Left) A new line of lightweight conveyers 
is offered by Arrow Products, Inc., Grand 
Rapids, Mich. Structural members are con- 
structed of heat-treated, extruded aluminum 
alloy; rollers are of impact-resisting, drawn 
aluminum tubing, !'/2 in. in diameter. The 
rollers are mounted on heavy-duty ball bear- 
ings and are available on either 3!/2- or 7-in. 
centers. Models available in 12- and 18-in. 
widths. 


(Right) Associated Handling Equipment 
Co., Grand Rapids, Mich., announces its 
new, adjustable Rite-Hite Loading Dock, o 
unit which provides for both vertical and 
lateral adjustments, yet which is stated to 
eliminate service and maintenance prob- 
lems. Twelve-inch lateral movement centers 
the dock to the carrier. Unit is 9 ft. 9!/, 
in. wide; 5 ft. 134 in. in depth. Made of 
V/4-in. steel plate. 


(Left) A tamper-proof, collapsible shipping 
container designed to thwart pilferage and 
effect economies by reducing loss of goods 
in transit has been developed for commer- 
cial use (to order) by Edo Corp., College 
Point, N. Y. "Transporter" has capacity of 
280 cu. ft., is designed to carry 5,600 lbs., 
and weighs 750 Ibs. empty. Unit is 25 in. 
high when knocked down and stacked flat. 


(Right) Four-part bridle-sling provides so- 
lution to the problem of hoisting such loads 
as sheet-steel, machinery, ship-to-shore car- 
goes, construction equipment and large 
rectangular-shaped loads like the basket- 
type conveyance illustrated. Ends of sling 
cables are permanently secured to the 
frame. Hoist is a '/4-ton wire-rope trolley- 
mounted unit made by The Yale & Towne 


Mfg. Co., Philadelphia. 
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ground the walls. Pine panelling com. 
pletes the background for anyone anxious 
to meet easy informality. 

Mr. Conklin, however, is not satisfied; 
he is in search of a cigar-store Indian. 
Anyone possessing same and willing to 
part with it, please contact above party 
at above locale. 

Formation of a new warehouse com- 
pany in Wilkes-Barre, Pa., known as the 
Eastern Pennsylvania Storage Co., has 
been announced. It is a partnership of 
Walter S. Robbins, Scranton, and Harry 
L. Rothstein, Wilkes-Barre. The new 
company has over 900,000 cu. ft. of space 
with facilities for cold and dry storage 
and for pool car distribution. 





American Chain of Warehouses, John 
W. Terreforte, secretary announces the 
reinstatement of Lehigh Warehouse and 
Transportation Co. as Metropolitan New 
York member of the Chain. 





Mayflower Warehousemen’s Assn. has 
chosen Stewart Davis Smith as executive 
secretary. Mr. Smith has a varied back: 
ground in sales promotion and public- 
relations work. 





Robert F. Odell is now sales manager 
of National Moving & Warehouse Corp.- 
Wilson Storage Co., both of New York 
City. Mr. Odell is a contributor to Dis. 
tribution Age. 





New York State Assn. of Refrigerated 
Warehouses elected the following officers: 
president, Garth A, Shoemaker, Elmira; 
first vice president, Weston M. Rider, 
Germantown; second vice president. 
Frank H. Field, Jamestown; secretary. 
Charles G. Ashe, East Aurora, treasurer: 
Ralph C. Stockell, New York. J. R. Shoe. 
maker, Elmira, was elected chairman of 
the Legislative Committee. 





New members of the New York State 
Warehousemen’s Assn. include “original” 
J. F. Blackham Inc. (and Queens County 
Storage Co., Inc.), Flushing; Great Neck 
Storage Co., Inc., Great Neck; and Fumol 
Corp., Long Island City. 





Mrs. E, M. Busey has finally come 
across with details about her new ware- 
house in North Kansas City. It seems 
the Radial Warehouse Co. is moving from 
a multiple story building to a one-story 
building. Mrs. Busey expects to cut costs 
at least 50 percent. We quote from her 
letter: “We, of course, will have modern 
loading platforms . . . dock space for 
loading 10 cars .. . loading and unloading 
(facilities for) over-the-road trucks. The 
building will be modern in every way 

. (with) overhead doors . .. (and) 
will be completed by August first or 
shortly thereafter.” 

Mrs. Busey, we understand, is the only 
woman in Missouri owning and operating 
a warehouse the size of Radial Warehouse 
Co. Mrs. Busey is also secretary of the 
Missouri Warehousemen’s Assn. 





Frank E. Laughton, who will become 
the operating chief of Richmond Cold 
Storage Co., Richmond, has been vice 
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president of Miller and Rhoads Co. de- 
partment store. 

Union Storage Co., Pittsburgh, is tu be 
dissolved about October 31. Two freezer 
plants in the downtown section have been 
sold to the state. However, the company 
continues to take storage at its buildings 
in Water St. for periods up to 90 days. 
( Vitkauskas) 

The Wisconsin Warehousemen’s Assn., 
in its annual meeting held at the Milwau- 
kee Athletic Club, July 28, elected Ray J. 
Laubenstein, Leicht’s, Green Bay, as its 
new president to succeed JT. L. Hansen, 
association president for the past two 
years. Others elected and their respective 
positions were Harry Pratt, National Ter- 
minals Corp., Milwaukee, secretary; E. F. 
Homuth, Anchor Transfer & Storage Co.., 
Fond du Lac, treasurer; H. M. Willen- 
sen, American Warehouse Co., Milwau- 
kee, vice president merchandise division; 
Henry Melius, Boulevard Fireproof Ware- 
house, Milwaukee. vice president house- 
hold goods division; Howard Fabian, 
Central Storage & Whse. Co., Madison. 
vice president cold storage division; and 
T. L. Hansen, Hansen Storage Co., Mil- 
waukee, E. H. Ottman, National Ware- 
house Corp., Milwaukee, Philip G. Kuehn, 
Wisconsin Cold Storage Co., Milwaukee. 
A. J. Schneider, Schneider Transport & 
Storage Co., Green Bay, and Norman R. 
Anderson, Manhardt Storage Co., Milwau- 
kee, additional directors. 


_— 





Miscellaneous 


R. K. Hampton has been appointed 
manager of the New York office of Beau. 
mont Birch Co., Philadelphia. This com. 
pany manufacturers bulk materials han. 
dling equipment. 





Bringing the mountain to Mahomet is 
about what Ford Motor Co. did recently 
Experimental cars have in the past been 
tested on San Francisco’s Filbert St. 
grade; Ford moved 116,000 tons of slag 
from River Rouge steel mills to a Dear. 
born site and paved the 30-deg. hill io 
match the San Francisco grade. 








COMPTROLLER 
Internal Auditor 


By Southern New England Class | carrier 
with extensive furniture-merchandise ware- 
house and distribution facilities. Position 
demands man with broad knowledge in 
general office management and accounting. 
Must be able to handle a good sized staff 
and assume many responsibilities now han- 
dled by top executives. Should be able to 
effect economies and get results. This is 
naturally a permanent position with a fu- 
ture. Established firm, outstanding leader 
in its field. Pays a good salary with pros- 
pects for even more if the man fits the job. 
Please state age, references ond your ex- 
perience fully. 


Box J 100 c/o DISTRIBUTION AGE 
100 East 42nd St., New York 17, N. Y. 








The Material Handling Institute, Inc., 
announces the results of a vote taken by 
that organization on whether the next 
Materials Handling Exposition should be 
held in Chicago in June, 1950, or in 
Philadelphia in 1951. Approximately 62 
per cent of the membership voted for 
Chicago in 1950. As against the 47 votes 
of the MHI membership in favor ot the 
1950 show, only eight voted for 1951, five 
opposed both suggestions and 16 did not 
vote. As a result, the MHI endorses the 
Chicago exposition and will proceed with 
Clapp & Poliak, exposition management, 
on arrangements. 


The membership committee of the MHI 
has approved an application for member- 
ship received from The Traffic Service 
Corp., publisher of Traffic World and 
World Ports. Transportation Supply 
News is an affiliate of the company. 





Several projects are being carried 
through by National Safe Transit Com. 
mittee, sponsored by the Porcelain En. 
amel Institute. These include pre-ship- 
ment testing, an organized program 
involving carriers who are attempting to 
improve shipping and handling, car mark: 
ing, car loading, and a label which will 
be supplied to manufacturers who take 
part in the over-all program and are 
certified by the National Safe Transit 
Committee. To be certified means that 
the producer has pre-shipment testing 
equipment in plant and that he pre-tests 
according to approved standards or util- 
lizes approved testing laboratories. 





“STATE OFFICIAL REJECTS $200 
MONTHLY RAISE.” Moss Patterson, 
president of Mid-continent Trailways and 
vice-chairman of the Oklahoma state 
board of affairs, who has long been an 
advocate of governmental economy, said: 
“I won't accept the raise in salary (made 
possible by legislative action) . . . I’ve 
advocated economy in government and 
saving the taxpayers’ money. I don’t care 
about the raise, which may be legal all 
right. I will continue to draw the same 
salary.” Some image in bronze (not in 
gold) should be raised in his honor. 
(Risen) 





An electronic scale has been developed 
by an aircraft instrument company (name 
unavailable) working with the U.S. Dep’t 
of Agriculture which weighs livestock. 
This scale, it is stated, permits greater 
accuracy and speed and eliminates “near- 
ly all possibility of error or incorrect 
weights.” This higher-cost scale is im- 
portant in livestock weighing because of 
reputed faking of weights. If redesigned. 
it might be useful in various distribution 


fields. 





U.S. Department of Commerce, National 
Bureau of Standards, offers a list of com- 
mercial standards, as revised to July 1. 
1949. Alphabetical and classified lists 
deal with innumerable items, including 
transportation items insecticides, ete. 
Mimeographed copies of specific stan- 
dards are available without charge. 





John C. Richardson is now manager of 
industrial tire sales for U.S. Tires divi- 
sion of United States Rubber Co. Mr 
Richardson has many years of varied ex- 
perience with the company, ranging from 
instruction to service merchandising. 
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LUMBER 


Steel strapping of prefabricated lumber is 
one answer fo excessive distribution costs in 
the lumber industry. 


HIPMENT of prefabricated 
goods has the great merit of 
cutting down waste material 
transported and therefore reduces 
costs which go with shipment of 
waste. This is very important in 
the lumber field, where waste bulks 
large. Furthermore, having ship- 
ped lumber in such form that it 
is immediately usable in the same 
form as shipped is another basis for 
cost savings, so far as fabrication 
at site is concerned. Savings here 
outweigh added fabrication costs at 
the source. 
Standardization of pieces and 
fabricated items is, clearly, essen- 





This article is largely based on the ea- 
perience of Sterling Lumber €& Supply 
Co., Chicago. 
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tial to successful reduction in trans- 
portation costs. Efficiency is in- 
creased through having all process- 
ing at source rather than at in- 
numerable distribution points; stor- 
age cost is cut and insurance costs 
are also reduced. 


Waste 


The objective is to obtain as close 
to 100-percent utilization of lumber 
as possible. Where this is left to 
the buyer, much wastage results. 
For example, there is lumber used 
for car dunnage and loading. Many 
users buy random lengths when ac- 
tually 10-ft. stock is the closest 
standard length for use without 
waste. Here a substantial further 


Steel-strapped lumber, 
loaded on freight cars, 
ready for distribution 
from mill. 


Loading strapped lumber on rail car. 











saving may be made by buying 
lumber mill-trimmed to 9 ft. 2 in. or 
8 ft. 6 in. 

The supplier, on his part, can take 
advantage of this potential demand 
by planning months ahead and 
sorting green lumber with this ob- 
ject in mind. 


Cost 


In order that the savings in waste 
would counter-balance any added 
cost either in transportation (due 
to higher applicable rates) or else- 
where, it is essential that engineer- 
ing by skilled lumber men be em- 
ployed, to extract every bit of cost 
Savings possible prior to shipment. 
One step is to locate a lumber mill 
close to source of raw materials, 
getting the benefits as long as sup- 
plies last. Another is to test lum- 
ber to find the cheapest type con- 
sonant with final use. 

To illustrate lowering of use 
costs, consider wood blocking for 
heavy machinery. Many companies 
use blocks made of more expensive 
lumber than is necessary. They 
should use second growth gum in- 
stead of, say, white pine. 

Additional savings can be made 
by cutting, nailing and other work 
by a trained fabrication crew. Too 
often the user buys in small quan- 
tities and has high costs per dollar 
of raw materials cost. Pre-boring 
for heavy nails also allows savings; 

this operation may result in as much 
as a 50-percent labor-charge reduc- 
tion for securing blocks to floors. 
In addition, pre-boring provides for 
nails being driven straight into the 
(Continued on page 61) 
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By LEO T. PARKER 
Legal Consultant 





MARKETING 


Things You Can Do 


YOU CAN claim a valid chattel 
mortgage filed in the county and state 
where the merchandise is located at 
the time the contract and mortgage 
was executed. Otherwise your mort- 
gage is void. For example, in Morris 
Plan v. Jenkins, 216 S. W. (2d) 160, 
Missouri, it was disclosed that a seller 
in Oklahoma sold merchandise and 
took a chattel mortgage to secure the 
balance due on the purchase price. 
The chattel mortgage was filed for 
record in Oklahoma County, Okla- 
homa, May 10. On this date, the mer- 
chandise was actually in Hot Springs, 
Arkansas. 

Later the purchaser defaulted in 
paying the notes when due and the 
seller sued to foreclose the mortgage 
and get possession of the merchan- 
disc. The higher court refused to 
permit the seller to repossess the mer- 
chandise, and in holding the mortgage 
void, said that a valid mortgage must 
be on merchandise located where the 
mortgage was filed. 


YOU CAN avoid liability for in- 
juries caused by your truck driver, 


while delivering merchandise, if the 


testimony shows that your truck 
driver was not negligent. In Bradley 
v. Thomas M. Madden, 76 N. E. (2d) 
767, Ill., it was shown that a motor 
truck skidded, on an icy highway, over 
the center line, and struck another 
automobile. The court held that since 
the owner of the damaged automobile 
failed to prove that the truck driver 
was guilty of negligence in causing 
his truck to skid, damage was not 
recoverable, 


YOU CAN make a valid contract 
without signing the contract or con- 
firmation if the testimony shows that 
you intended to make a valid and 
binding contract. In Stephenson v. 
Oat, 218 S. W. (2d) 855, Texas, it 
was shown that a buyer and seller 
made a verbal agreement whereby the 
seller agreed to sell and the buyer 
agreed to purchase a stipulated quan- 
tity of merchandise. Later the seller 
sent the buyer a written confirmation, 
but the seller did not sign it. 

In subsequent litigation, the higher 
court held that a valid contract was 
made although the seller did not sign 
the confirmation. In other words, the 
higher court decided that by sending 
a confirmation, although unsigned, the 
seller intended to make a valid con- 
tract. The court said: “The written 
confirmation is not rendered ineffec- 
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tive by reason of the fact that defen- 
dant (seller) did not sign it.” 


YOU CAN hold the other contract- 
ing party liable on an agreement to 
arbitrate all controversies. In H. S. 
Cramer & Company v. Washburn- 
Wilson Seed Co., 195 Pac. (2d) 346, 
Idaho, the testimony showed that a 
buyer and seller entered into an 
agreement in writing to submit all 
disputed matters to an arbitration 
committee. Subsequently, a dispute 
arose over the amount of money owed 
the seller by the purchaser. The arbi- 
tration committee decided the dispute 
in favor of the seller and held that 
the purchaser must pay the seller 
$1,580. The purchaser was dissatis- 
fied with the verdict and appealed to 
the court. The higher court held the 
arbitration agreement and award by 
the commission valid and effective. 





YOU CAN avoid liability on a suit 
not filed within the period specified by 
the “Statutes of Limitations.” 

In Patterson v. Vincent Drug Corp., 
61 Atl. (2d) 416, Del., it was shown 
that a state law was passed which 
provides that a suit for the recovery 
of damages for an injury must be 
brought within one year from the date 
of the alleged injuries. One Patterson 
sued a manufacturer for heavy dam- 
ages because of illness alleged to have 
been caused by consumed food prod- 
ucts. The higher court held Patter- 
son not entitled to a favorable verdict 
because the suit was filed more than 
one year after he purchased and used 
the product. 


YOU CAN compel an innocent pur- 
chaser to forfeit the price he paid 
for merchandise not legally owned by 
the seller. According to a recent 
higher court, one who gives a “bad” 
check for purchased merchandise is 
not a legal owner of such merchan- 
dite. 

For instance, in Gregory v. Laird, 
212 S. W. (2d) 198, Texas, it was 
shown that a seller sued one Gregory 
for possession of an automobile which 
was in the possession of Gregory. 
During the trial, the testimony proved 
these facts: Gregory innocently and 
in good faith purchaséd the automo- 


bile from one White who had posses- 
sion of the automobile. The testimony 
showed that White purchased the 
automobile and gave the seller a check 
on a bank as payment. The check 
was returned “unpaid.” Gregory was 
“out” the money he paid for the car. 


YOU CAN sue and recover pay- 
ment for merchandise based on the 
amount which your books show the 
purchaser owes. For example, in Oak- 
land California Towel Co., Inc., v. 
Zanes, 184 Pac. (2d) 21, Calif., it 
was shown that the Oakland Califor- 
nia Company kept accurate books 
showing the value of merchandise 
purchased by a purchaser and the 
amount of merchandise returned for 
credit. The higher court ordered the 
purchaser to pay the amount shown 
on the seller’s books, as being due. 


YOU CAN credit any account of a 
purchaser who makes payments, if he 
fails to specify which account he 
wants credited. For illustration, in 
Gilpin v. Swainsboro Co., Inc., 44 S. 
W. (2d) 168, Ga., a purchaser was 
sued by a seller on an account for 
$261.35. The purchaser contended 
that he should not be held liable be- 
cause he had given a check cashed by 
the seller in settlement of the bill. 
However, the testimony presented by 
the seller proved that the purchaser 
had two accounts, and he did not des- 
ignate which account should be cred- 
ited. The seller’s bookkeeper credited 
the check to the purchaser’s personal 
account, instead of the account for 
merchandise. The higher court or- 
dered the purchaser to pay $261.35 
plus additional costs to the seller, 
stating that when a purchaser has 
two accounts with any seller, his fail- 
ure to designate to which account a 
payment shall be credited entitles the 
seller to credit either account. 


Things You Can't Do 


YOU CAN’T recover on a void in- 
surance policy, although the com- 
pany’s agent promised adequate pro- 
tection. For example, in Smith Mut. 
Fire Insurance Co., 33 N. W. (2d) 
206, Wisc., it was shown that an in- 
surance policy contained a clause to 
the effect that the policy would be 
void if assigned without consent of 
the insurance company. Later, th 
insurance company’s agent advise 
the insured to assign the policy. This 
was done, 

The higher court refused to hold 
the insurance company liable for the 
subsequent loss, saying that an insur- 
ance company is not liable for acts or 
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promises of its agents which violate 
the terms of the insurance policy. 
This court explained that one who 
holds an insurance policy must read 
‘it and know what it contains and can- 
not rely upon promises made by the 
insurance company’s agent. 

YOU CAN’T replevin merchandise 
or equipment paid for by a pur- 
chaser’s personal check on a bark 
which refused payment, if you fail 
to reserve a lien on the merchandise. 
For example, in Dresher v. Roy Wil- 
meth Co., Inc., 82 N. E. (2d) 260, 
Ind., it was disclosed that a seller 
transferred the title of a machine to 
a buyer who gave his personal check 
as payment. The seller did not re- 
serve a lien on the machine until the 
check was paid. Before the pur- 
chaser’s check was returned by the 
bank unpaid to the seller, the buyer 
sold the machine to an innocent pur- 
chaser. 

In later litigation the higher court 
held that the original seller could not 
maintain a replevin suit against the 
innocent buyer, who took a good and 
legal title from the seller. The court 
said that where a seller accepts a per- 
sonal check as payment for merchan- 
dise, the seller should protect himself 
by reserving title or a lien on the 
merchandise until the check is paid. 
This court also explained that a bank 
check is merely a “piece of paper” 
which cannot pay for merchandise 
until it is honored. 

YOU CAN’T recover “liquidated” 
damages for breach of an ordinary 
sale contract unless you prove that 
the amount of the specified liquidated 
damages is equal to the actual dam- 
ages you sustained. For example, in 
Olson v. Biola Co-Op. Raisin Growers 
Assn., 193 Pac. (2d) 929, Calif., the 
higher court held that a contract be- 
tween an ordinary buyer and seller of 
raisins is void which contained a 
clause in which the seller agreed to 
pay the purchaser a certain amount 
as liquidated damages in event the 
quantity delivered by the seller was 
below that specified in the contract. 
The higher court held that as be- 
tween ordinary buyers and sellers the 
clause could be rendered valid only if 
the testimony proved that the pur- 
chaser suffered the amount of dam- 
ages specified as liquidated damages 
in the contract. 

On the other hand, the higher court 
held that such a clause is valid when 
the contract is made with a non-profit 
cooperating marketing association. 
This court said: 

“The*general rule is that a contract 
which undertakes to fix the amount of 
damages in anticipation of a breach 
of an obligation is void . . . However, 
an important exception to the general 
rule on the remedy of liquidated dam- 
ages prevails in the case of non- 
profit cooperative marketing associa- 
tion. This exception permits such an 
association and its members to stipu- 
late in advance the amount of dam- 
ages to be paid upon the breach of an 
obligation in the particulars of ‘the 
sale or delivery or withholding of 
products’ forming the object of their 
agreement.” 

YOU CAN’T collect payment for 
merchandise sold to a business firm 
previously sold to a new owner. In 
Premier Co. v. Bornstein & Son, Inc., 
61 Atl. (2d) 6382, D. C., the testi- 
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mony showed that one White sold his 
business known as Premier Company. 
Soon afterward the new owner phoned 
a. dealer and stated that the Premier 
Company “wanted” certain refrigera- 
tor equipment installed at once. With- 
out inquiry the dealer installed the 
equipment. 

In subsequent litigation, the higher 
court held that the dealer could not 
recover from White (the seller of the 
business) although he had neglected 
to erase his name from the building 
in which the business was conducted. 
This court also explained that al- 
though the name Premier Company 
was painted on the side of the build- 
ing, it was the dealer’s duty to know 
whether White still owned and oper- 
ated the business, before installing 
equipment in the building. 

YOU CAN’T repossess merchan- 
dise for failure of the purchaser to 
pay the agreed purchase price, unless 
the testimony shows that you retained 
legal title to the merchandise. For 
example, in Runnels v. Fairchild, 37 
So. (2d) 312, Miss., it was shown 
that a seller sold a motor on credit to 
a purchaser under a verbal contract. 





The purchaser failed to pay for the 
motor and the seller filed suit to re- 
possess it. The higher court refused to 
hold in favor of the seller, saying that 
he had failed to prove that he re- 
tained title to the motor to secure the 
purchase price. 

For comparison, see Kerl v. Smith, 
51 So. 3 and Superior, Inc., v. Amer- 
ican Co., 155 So. 186. Here, the pur- 
chaser signed a conditional sales con- 
tract which stated that the seller re- 
tained the right of possession of the 
merchandise as security for the pur- 
chase money. This court held that the 
seller could repossess the merchandise 
if the purchaser breached any clause 
in the contract, as a failure to make 
agreed monthly payments. 

YOU CAN’T enforce a sales con- 
tract which violates a valid law. In 
Houston v. Ball, 214 S. W. (2d) 723, 
Mo., the higher court held invalid a 
contract for the sale of all liquor 
“stored on premises” because the pur- 
chaser did not have a license from the 
state to sell liquor. The higher court 
held that all contracts are invalid and 
unenforceable which have an “illegal” 
object. 

YOU CAN’T invalidate a license 
law which is for protection of the 
public health, safety, and welfare of 
citizens. In State v. George, 215 S. W. 
(2d) 170, Texas, a state law was 
passed which stipulated that all busi- 
ness firms in towns having more than 
5000 population must pay a license 
fee to obtain a license, but firms in 
towns of less than 5000 inhabitants 
need not pay the license fee. The 
higher court held the law valid. 





YOU CAN’T refuse to pay two 
license taxes, one for a permit and 
the other for a privilege. In Rice 
Drug Co. v. City of Pittsburgh, 6] 
Atl. (2d) 878, Penna., it was shown 
that a company paid a license for a 
State “permit” to do business. The 
company paid another tax to a city 
for the “privilege” of doing business, 
The higher court held both the state 
and city tax laws valid. The court 
said: 

“There is no merit in appellant’s 
(Rice Drug Company’s) contention 
that the payment of a fee to secure 
a permit... is a payment for the 
privilege...” 

YOU CAN’T ordinarily collect 
from a purchaser on a verbal contract 
for sale of $500 of merchandise. But 
if the purchaser keeps the merchan- 
dise in his possession, you can sue and 
collect the amount due. For example, 
in Munzemaier v. Quick, 58 Atl. (2d) 
378, Conn., it was shown that a seller 
sold to a purchaser merchandise 
worth $500. The purchaser refused 
to pay the purchase price and at- 
temped to avoid responsibility and 
liability by proving that the contract 
was void because he purchased the 
merchandise under a verbal agree- 
ment. 


However, since the seller proved 
that the merchandise was still in pos- 
session of the buyer, the higher court 
ordered the buyer to pay the amount 
due. 

This suit was based on the Statute 
of Frauds, applicable in all states, 
that a verbal contract is void by 


which a purchaser agrees to “pur- [7 
chase” $500 or more worth of mer- | 
A verbal contract for pur- [7 


chandise. 
chase of less than $500 worth of 
merchandise always is valid and en- 
forceable. 


YOU CAN’T expect a verbal lease 
for more than one year to be valid. 
All leases over one year must be in 
writing. In Jennings v. Petrol Corp., 
195 Pac. (2d) 899, California, the tes- 
timony showed that one Jennings took 
a five-year verbal lease on a building. 


The higher court held the lease void | 


and not enforceable by the lessee. 


YOU CAN’T expect the govern- 
ment to pay you more than the market 
value of appropriated property. In 
Cors. v. United States, 75 Fed. Supp. 
235, the testimony showed that a 
vessel built in 1895 was operated until 
about 1942, when it was sold to the 
highest bidder for $2,875, The pur- 
chaser spent $5,699.78 on repairing it. 
After the vessel had been recondi- 
tioned, the government offered to pay 
the purchaser $10,500 for the boat. 
The government admitted that the 
boat could have been sold on the mar- 
ket for $15,000, but acknowledged lia- 
bility for only $10,500, because $5,000 
of the market value of the vessel was 
due to an enhancement in market 
value brought about by the govern- 
ment’s need for vessels. Nevertheless 
the Federal Court awarded the owner 
$15,500. 

This decision reverses previous de 
cisions to the effect that the govern- 
ment, state, county or city need not 
pay for appropriated private property 
more than its value before its value 
“was increased” due to public im- 
provements. 
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freight car floor and at the proper 
angle for maximum grip. This com- 
bination expenditure adds up rapid- 
ly. Efforts to reduce handling and 
packaging expenses are aided by 
the pre-boring. 


Loading and Handling 


Increased efficiency has become 
the only answer in the effort to 
lower expenses during the period of 
advancing labor rates. One impor- 
tant step toward higher efficiency 
is to load lumber properly with the 
use of modern materials handling 
equipment. For lumber use _ in 
transportation and other distribu- 
tion fields, steel-strapped packages 
in open railroad cars, to be unloaded 
in unit lots by power equipment, is 
an effective answer to the problem. 
Both flat and round steel-strapping 
are effective. 

In this connection, K. M. Kennell, 
president of the Pacific Northwest 
Trade Assn., stated in a speech de- 
livered at a recent meeting of the 
Pacific Northwest Advisory Board: 
“Lumber has been, in a mild sort of 
way, moving in strapped packages. 
The results have been in many cases 
to cut the cost of handling it and 
increase the speed of handling. It 
has cut the cost in half and increas- 
ed the speed of handling it by dou- 
ble, sometimes more than that.”’ 

There are approximately 8,000 
pieces of 1 x 4 lumber in a carload. 
About 48 man-hours are required 
for manual handling. By using steel- 
strapped lumber packages, unload- 
ing can be accomplished in about 
four hours, using power equipment. 
More important, the unit packages 
can offer this same saving for 
every subsequent handling. It is 
certainly no exaggeration to say 
that a fork or straddle truck can 
handle a whole lumber package al- 
most as easily as a man can move 
a single piece. 

Lumber, packaged at the source, 
may remain packaged until it is 
used. This promotes efficiency since 
the packages may be stored in tiers. 
Package units of lumber result in 
cleaner plant, bringing down—or 
tending to bring down—insurance 
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PACKAGED LUMBER 


(Continued from page 58) 





Photo courtesy of Gerrard Steel Strapping Co., Chicago. 


Round steel strapping used on bundled lumber leaving yard for construction site. 


costs. Chances for pilferage are 
reduced under such conditions and 
inventory-taking is facilitated. Once 
the packages are counted, they need 
not be counted again unti! the metal 
bands are removed. 


Freight Savings 


High freight rates constantly re- 
quire careful study. To illustrate 
high costs, charges are almost $30 
for transporting 50 pieces of 12 ft. 
2 x 10’s from the Douglas Fir re- 
gion to Chicago. Rate changes are 
cumbersome matters, but shipping 
weights can easily be cut to lowest 
possible amounts. By removing ex- 
cess lumber at the source, shipping 
costs are significantly reduced. It 
is estimated that up to $1,000 per 
rail car can thus be saved. While 
the above extreme example is not 
typical, savings may well be sub- 
stantial. 

The potential customer might ask 
how such savings can apply to his 
particular operation. The answer 
lies in the spread between the cost 
of raw lumber and final-use cost. 
Waste, freight, cutting, boring, as- 
sembly, taxes, handling, overhead, 
all must be added to raw-lumber 
cost. Apparent as well as hidden 
costs must be considered. 

The raw lumber cost should be 
recognized as only a starting point. 
Many things happen to the iron ore 
of Mesabi before it emerges from 
the assembly plant as an automobile 


or a refrigerator. A complete and 
clear picture would show distribu- 
tion costs piling up at every point, 
whether at raw material source, at 
parts plants, at main plant, at as- 
sembly plants and everywhere be- 
tween those points. It is cutting 
those costs that makes for efficiency 
and speed and lower costs and all 
the other advantages mentioned. 

(The Sterling Lumber & Supply 
Co. informs us that experience has 
shown no appreciable stretching of 
steel strapping such as to cause 
slipping or shifting. This com- 
pany’s experience, over some years, 
indicates that the strapping will 
not stretch if properly used. If 
there is proper bracing, there will 
be no slipping or shifting. Sterling 
worked hand in hand with steel- 
strapping engineers for years be- 
fore it made any volume shipments 
of packaged lumber. 

Another factor contributing to 
the success of the packaging ven- 
ture is the use of modern materials 
handling equipment. The company 
uses the boom attachment with the 
Hyster fork truck in the loading of 
both flat cars and gondolas. “Under 
proper conditions,” the company 
says, “flat cars can be unloaded 
with only the Hyster fork truck. 
This is possible when the truck can 
reach both sides of the flat car. 
Since the track going into the yard 
in Chicago is accessible from only 
one side, we are forced to use both 
boom attachment and fork truck.” ) 
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CARRIER LIABILITY 


(Continued from page 48) 


but after which he went about some 
other business. 

“The 900 cases were put aboard; 
the 100 were not. Some months 
later, after an investigation, the 
warehouse super was asked, did he 
have such and such cases for ship- 
ment? ‘Sure. I was wondering 
when those things were going to be 
shipped. Had them around for 
weeks.’ 

“Here is another case. Some 
valuable carloads of crude rubber 
were shipped inland to a rubber 
plant. The plant said they never 
arrived. Investigation showed that 
the checker at the plant had made 
a careful count, by his own estima- 
tion; he had the proof in the form 
of a tally sheet. No rubber had 
been received of the nature speci- 
fied. A second railroad representa- 
tive was not satisfied with the evi- 
dence and went to work on the 
checker. He found, first of all, that 
the original tally had been made on 
a shingle, from which the checker 
had then copied a more presentable 
tally sheet. 

“Investigation further showed, 
following upon lengthy analysis, 
that the production department 
had used far more rubber than 
could be accounted for by amount 


of crude on hand plus receipts! In 
other words, the tally had been 
wrong, and the rubber had been re- 
ceived. 

“These were honest mistakes. 
They happen to railroads and to 
shippers both. After all, realize 
that some of these organizations 
are tremendous, and very respon- 
sible jobs are being carried on by 
new, inexperienced men: laborers. 
It’s true that some more advanced 
companies have supers and even 
high executives making periodic 
checks on what goes on at loading 
or unloading platforms. But it is 
physically impossible in many cases 
to have 100 percent supervision or 
100 percent accuracy. Mistakes can 
be made. Fortunately, both the 
carriers and the shippers usually 
understand this and come to an 
amicable understanding; relatively 
very few cases go into litigation. 

“These case histories raise a few 
other questions. One: what some 
companies need is more systemati- 
zation; note the warehouse case and 
the consumption of excess rubber. 
Secondly, more companies are recog- 
nizing the fact that a selling job is 
not completed until the goods hit 
destination. Third, distribution is 
still looked upon as a step-child; 





OBITUARIES 


Andrew J. Brady, freight traffic manager 
for United Fruit Co., July 3. He was a life 
member of the New York Traffic Club. 





Paul Brautigan, traffic manager of Na- 
tional Van Lines, Inc. He was widely known 
in the transportation field. Mr. Brautigan 
was assistant traffic manager of Interna- 
tional Harvester Co., in 1922. He became 
associated with National Van Lines in 1941. 





Ezra W. Clark, 68, former vice president, 
Truck-Tractor Division, Clark Equipment Co., 
Aug. 10. Mr. Clark was the author of 
The Unit Package Method of Material Han- 
dling and many articles and pamphlets on 
industrial problems. 





Marion R. Fitzgibbon, 75, founder and 
president of the M. R. Fitzgibbon Storage 
and Moving Co., Mount Vernon, N. Y., July 
5. (Vitkauskas} 





Fred W. Green, 65, publisher of Green's 
Great Lakes Directory and a widely known 
figure in lakes shipping, July 14. He started 
his ship directory as a small “handy book" 
while employed by Mitchell & Co., vessel 
operators and brokers, Cleveland, and de- 
veloped it gradually until it become one of 
the most widely used volumes of lake ship- 
ping information. [Kline) 
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John J. Gund, 79, founder and president 


of Lakewood Storage Co., May 31. Mr. 
Gund was also president of Knickerbocker 
Storage Co. and a member of the National 
Furniture Warehousemen's Assn. 





Peter P. Kellner, chief engineer, Great 


Northern Warehouse Co., Minneapolis, July 
28. (Vitkauskas) 





Ferris Martin, former secretary of Minne- 


sota-Northwest Warehousemen's Assn., July 





C. S. Sampson, 55, president of the Los 


Angeles Board of Harbor Commissioners 
and the Pacific Coast Assn. of Port Authori- 
ties, July 28. 





George W. Sergeant, 83, president of the 


Emmerson Truck & Storage Co., Battle Creek, 
Mich., June 9. He was a member of the 
National Furniture Warehousemen's Assn. 





Louis H. Tanner, co-partner in the Tanner 


Moving & Storage Co., Detroit, June 25. Mr. 
Tanner was a charter member of the Mich- 
igan Movers and Warehousemen's Assn. and 
the second president of that group in 1924. 
He was also a member of the National Fur- 
niture Warehousemen's Assn. 





companies have engineered prodye. 
tion until many plants are so many 
robots. But distribution, selling 
a simple thing like loading—that’s 
something else! 

“One last point. The shipper 
has also got to realize that whe 
losses occur, even if he can prove 
negligence on the part of the car. 
rier, he can only recover the equiva. 
lent of physical losses; if produc. 
tion time and other indirect losses 
are involved, the carrier is immune, 
That fact, plus the fact that rail- 
roads can generally find something 
wrong with the checker or the 
warehouseman or almost anybody 
and anything in a shipper’s or- 
ganization—and has the _ investi- 
gators to do just that—indicates 
that shippers should stop taking 
a beating and do something with 
selling and packing and loading 
and shipping. They’re the losers, 

“That doesn’t mean,” said Me- 
Cormack, “that shippers always 
lose out. In fact some odd Cases 
favorable to shippers, are on rec- 
ord. As an example, I quote from 
75 Fed (2d) 494 in which the court 
said: ‘Purchaser of reconsignment 
bill of lading for value of high 


grade product shipped under origi- 


nal bills, reconsignment bills hav- 
ing been issued by the carrier after 
an inferior product had been sub- 
stituted may recover from the car- 
rier notwithstanding carrier did 
not know of the substitution and 
bill recited ‘“shippers’ load and 
count” and “contents and condi- 
tions of contents of packages un- 
known.”’ Other judicial findings 
of like nature could be cited. In 
addition, I recall an interesting 
happening which never came to the 
attention of the courts.” 

“Let’s have it,” West requested. 

“It had to do with a copper re- 
finery located in New Jersey which 
produced copper bars of various 
sizes and weights,” McCormack re- 
lated. “In the main the bars were 
shipped by railroad in carload lots 
to wire mills in New England.” 

McCormack then went on t0 
narrate in more detail. As each 
car was loaded at the refinery the 
number of bars in the shipment 
was triple counted by three check- 
ers, none of which had advance in- 
formation as to the amount. A 
foreman stood by to supervise and 
to match the reports. When every- 
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thing was in order he directed the 
elosing and locking of the car doors. 
He then personally applied metal 
seals to each door. One of the 
eheckers would immediately write 
down the seal numbers and com- 
pare with the foreman. By this 
method the refinery management 
had a complete check on the quanti- 
ties shipped. Over the years, hun- 
dreds of carloads of the copper bars 
had been consigned to the New 
England mills without the loss of a 
single piece while in transit. Be- 
yond any doubt the refinery used as 
near a perfect system of checking 
as could be devised. 

But, all at once numerous com- 
plaints from various consignees 
were received by the refinery, pro- 
testing shortages of two or three 
bars in every carload. The con- 
signees also reported the cars to be 
in good condition with the original 
seals unbroken upon delivery by the 
railroad. Under the circumstances 
the refinery filed claims with the 
railroad. The carrier immediately 


rejected every claim, on the basis 
of the “shipper’s load and count” 
clause in the bills of lading. The 
refinery was confronted with the 
seemingly impossible task of prov- 
ing negligence on the part of the 
rail carrier. Otherwise it would 
suffer the loss. 

The general manager, the produc- 
tion manager, and the traffic man- 
ager of the refinery jointly studied 
the situation from every angle. At 
first they made little progress 
toward solving the problem. Finally 
one day they tried a test on a par- 
ticular type of box car, one of 
which was already loaded and 
sealed. They found by using a 
crowbar that it was possible to lift 
a door at the bottom up and over 
the door-track without damaging 
the car. At the same time the seals 
remained intact. They further noted 
that a slim person could slither into 
the car, push out bars of copper 
and cause them to fall to the 
ground with only a slight thud. 
The door, or doors, could then be 
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Does "Average" Mean Anything? 


"Figures don't lie, but..." 


UPPOSE you read somewhere 

that the average height of 
American men is 5 ft. 8 in. and that 
of Italians 5 ft. 5 in. What could 
you tell, knowing this, about how 
high Primo Carnera and Joe Louis 
are? Obviously nothing. That is 
why statisticians are not amused by 
the gag that there are liars, damned 
liars and statisticians. 

Putting. the problem another 
way: suppose you earned zero dol- 
lars one year and $50,000 the next, 
and statistically it could be shown 
that you averaged $25,000 each 
year. So what? The relation be- 
tween the average and the actual 
data is very distant so far as any 
real use can be made of the average. 
The reason is this: unless the 
average is close to the actual fig- 
ures, it is a statistic, pure and 
simple. If Company Y earned $100,- 
000 in 1946, $95,000 in 1947 and 
$120,000 in 1948 and averaged 
$105,000, then the average would 
have considerable meaning; the 





We are indebted to Remington Rand, 
Tnc., New York. for some of the above 
material. 
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variation of the actual figures from 
the average would be small indeed 
and the average could well repre- 
sent them. 


The above example is important, 
also, in the fact that $105,000 could 
also be the average of $55,000 and 
$155,000 just as well as the figures 
shown earlier. Averages such as 
these may be the same, but when 
applied to market studies, it may 
be found that the markets produc- 
ing the same average figure are 
very different. 


Averages should never be accept- 
ed without carefully investigating 
the “bases” for such averages. Mar- 
ket data books showing average or 
“per capita” income or wealth have 
gotten many a sales manager into 
difficulties because he did not look 
into base figures but took averages 
at face value. 


Suppose you are selling 40 ft. 
yachts. You investigate and find 
that your potential market is men 
with $50,000 a year incomes. You 
find that a Chicago suburb has men 
with an average income of $52,000 


replaced in original position with 
no evidence of the tampering. 

The refinery officials were con- 
vinced they now had the answer. 
All six of the thieves were caught 
and arrested. It was proved that 
the men who had removed the bars 
from the cars were yard employees 
of the railroad. They admitted 
their guilt, not only in connection 
with the four cars, but also on all 
previous shipments on which losses 
had been reported. As a conse- 
quence the refinery was reimbursed 
by the railroad either by return of 
such actual bars of copper as were 
recovered, or by payment of claims. 

“So you see,” declared McCor- 
mack, “the words ‘shipper’s load 
and count’ in a bill of lading can- 
not prevent a shipper from collect- 
ing a claim for loss against a rail- 
road if he can prove by a pre- 
ponderance of the evidence the 
quantity of property loaded into the 
car and the quantity delivered at 
destination.”?! 


11 See 218 NW 649 (Mich. Sup. Ct.). 
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a year. Is this your market? Not 
necessarily; 90 percent of the men, 
it turns out on investigation, earned 
less than $10,000 yearly; the rest 
earned so much that they pulled 
the average way up. The market 
for yachts was not the whole popu- 
lation but only 10 perecent of it. 

You may say, “Why, I’d never 
make a mistake like that.” Don’t 
be so sure. The above example was 
so very simple as to be self-evident; 
besides, you were prepared for the 
answer even before you read it. It 
is amazing to find, even with na- 
tionally known companies, that top 
management fails to see unbalanced 
operations. 

Another example of how averages 
can fool you. Suppose you find that 
in 1949 (first half) all truck lines 
went down five percent in volume 
carried, and that yours did like- 
wise. Does this justify your own 
company losing five percent? Not 
at all. Remember, some truckers 
did better, some did worse. Some 
did better because they were better 
managed. The idea is, don’t feel 
good because you did as well or as 
poorly as the average. Some of the 
‘truckers in that average were not 
too hot, managerially speaking. 
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IT’S UP 
(Continued from page 54) 


The “Geisler Economy Blank” 
box is delivered to the customer as 
a flat sheet which resembles an RSC 
blank. The novelty of this develop- 
ment, however, is a patent applied 
for machine which is installed in 
the shipper’s plant and which folds 
the blank into box form, inserts the 
contents and closes the lid with a 
single row of stitches. 


Effective April 25, Supplement 
No. 17 of the Consolidated Freight 
Classification listed a new Package 
No. 212 made of V-board with bot- 
tom flaps sealed by a patented lock- 
ing method. This box is permitted 
for cheese in gross weights not to 
exceed 15# and is only mentioned 
here as a new development. A de- 
scription at this time would be too 
complicated and the box should be 
seen to appreciate the method of 
locking the flaps. 


While this resume has made no 
attempt to cover all of the new de- 
velopments in fibre containers, it is 
hoped that it will cause shippers to 
take another look at their present 
containers to make sure that they 
are taking advantage of all of the 
new technical developments which 
seem to be coming in at an ever in- 
creasing rate. One way to effect 
this check-up is to ask your box 
maker to conduct a survey of your 
present shipping methods. Most of 
the larger container manufacturers 
are equipped to do this and to fol- 
low up the survey with a complete 
written report, containing recom- 
mendations. There is no doubt that 
the alert box maker is anxious to 
provide this service because he 
realizes that “something old has 
been added,” namely, Competition. 





SITUATION WANTED 


Young man thoroughly qualified to 
operate a merchandise warehouse. 
Sixteen years experience in receiving, 
marking, stock controls, budgets, ma- 
terials handling, etc. Location sec- 
ondary. 


Box N 544 c/o DISTRIBUTION AGE 
100 E. 42nd St., New York 17, N. Y. 
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Coming Events 


Sept. 9-12—Clinic on Maintenance of In- 
dustrial Instruments held by Instrument 
Society of America, Statler Hotel, St. 
Louis. 


Sept. 15—Southeastern Warehousemen's 
Assn. Convention, Birmingham, Ala. 


Sept. 18-20—New York State Warehouse- 
men's Assn. Conference, Saranac Lake, 
N. Y 


Oct. 3-5—4th Annual Convention, National 
Defense Transportation Assn., Atlanta- 
Biltmore Hotel, Atlanta. 


Oct. 4-7—4th Annual Industrial Packaging 
and Materials Handling Exposition, 
Convention Hall, Detroit. 


5-6— Annual convention Tennessee 
Motor Transport Association, Andrew 
Jackson Hotel, Nashville, Tenn. 


Oct. 5-15—Great Britain's first National 
Packaging Exhibition, Manchester, Eng. 


13-15—Southwest Warehousemen's & 
Transfermen's Assn. Conference, Baker 


Hotel, Mineral Wells, Texas. 


Oct. 18-19—13th Annual Meeting, National 
Assn. of Shippers Advisory Boards, St. 
Louis. 


Oct. 21-26—American Trucking Assns., Inc., 
annual convention, Statler Hotel, Bos- 
ton. 


24-26—Associated Traffic Clubs of 


America, Shamrock Hotel, Houston. 


Oct. 24-26—I Ith Annual Forum Packaging 
Institute, Hotel Commodore, New York. 


Oct. 


Oct. 


Oct. 


Oct. 24-28—37th National Safety Congress 
and Exposition, Chicago. 


Oct. 31-Nov. 2—National Foreign Trade 
Convention sponsored by the Nationa} 
Foreign Trade Council. 


Nov. 14-17—1949 National Beverage Expo. 
sition will be held under the auspices of 
the American Bottlers of Carbonated 
Beverages at Convention Hall, Detroit. 


16-19, 1950—First Plant Maintenance 
Show and Exposition, Cleveland Audi. 
torium, Cleveland. 


Jan. 22-27, 1950—National Furniture Ware. 
housemen's Association, annual conven. 
tion, Hotel Del Coronado, Coronado 
Calif. 


Jan. 24-28, 1950—I8th Annual Convention, 
Mayflower Warehousemen's Assn., Hote! 
Biltmore, Palm Beach, Fla. Registration 
Jan. 23. 


Jan. 31-Feb. 3, 1950—American Warehouse. 
men's Association, Edgewater Beach 
Hotel, Chicago. 


31-Feb. 4, 1950—All-Industry Frozen 
Food Convention, Chicago, correlating 
with the 1950 Atlantic City convention, 


Apr. 26-27, 1950—3rd Highway Transporte- 
tion Congress, sponsored by the Na- 
tional Highway Users Conference, Hotel 
Mayflower, Washington, D. C. 


June. 12-16, 1950—Fourth National Materi- 
als Handling Exposition, International 
Amphitheatre, Chicago. 


Jan. 


Jan. 


BOOKS AND CATALOGUES 


THE AMERICAN MANAGEMENT ASSN., 
New York, has released four handbooks, 
numbered 25 through 28 in its Packaging 
Series. The respective titles are: Cost Con- 
trols and Packing, Shipping and Warehous- 
ing; “A Primer on Basic Types of Shipping 
Containers and Interior Packing Pieces;" 
“Consumer Packaging—lIts Technique and 
Psychology; and "Specifications for Pack- 
age Materials and Design." Handbook No. 
26 is copiously illustrated, and all four hand- 
books contain material from very authorita- 
tive sources. Among the contributors are S. 
L. Swenson, Product Engineer, Kimberly- 
Clark Corp., Walter H. Husted of Isthmian 
Steamship Lines, W. R. Hummel and A. C. 
Beardsell, Western Electric Co. and Charles 
W. Hauck, Professor of Rural Economics, 
the Ohio State University. 





DEVELOPMENT AND ECONOMIC POTEN- 
TIAL OF INLAND WATERWAYS TRANS- 
PORTATION—Dravo Corp. Neville Island, 
Pittsburgh. This is a comprehensive study of 
inland waterways, and was prepared by 
Albert J. Dawson and Morris L. Hicks, staff 
engineers, for presentation before the First 
Pan-American Engineering Conference at 
Rio, July, 1949. 

The report studies problems in adapting 
modern river craft to the peculiarities of 
South American rivers. Besides several 
charts illustrating the effects of depth of 
water, on resistance, speed and horsepower, 
there are numerous illustrations showing 
towboats in service both domestically and in 
Latin American countries. Those interested 
in copies should mention Bulletin No. 224. 





FORGED STEEL CASTERS. The Hamilton 
Caster & Mfg. Co., Hamilton, Ohio, an- 


nounces a new line of casters of drop-forged 


steel. These are illustrated and discussed in 
new catalogs. These casters are made 
in extra heavy, heavy duty and regular 
duty series. Semi-steel, molded plastic, or 
molded-on rubber-tired wheels are furnished 
in all models. The extra heavy duty series 
have 6, 8, or IO in. wheels, heavy duty 
casters, 5 or 6 in. wheels, regular duty, 4 
or 5 in. wheels. Axles are heavy, high carbon 
steel, with seamless tube steel spanner bush- 
ings and lock nuts. All models have Hyatt- 
type roller bearings, with seal washers in 
the wheels. The extra heavy and heavy 
duty models have Timken thrust bearings. 
All swivel assemblies and wheel bearings are 
pressure-lubricated. Complete information 
is contained in both the special bulletin and 
in a general caster catalog. Copies will be 
sent upon request. 





THE RONALD PRESS CO., New York, has 
just issued a revised edition of Wholesaling, 
Principles and Practice, by Beckman and 
Engle. This authoritative work needs no 
additional "kudos" since it is well known 
to the marketing fraternity. Professor Beck- 
man, it may be added, was formerly con- 
sulting expert in charge of wholesale dis- 
tribution, Bureau of the Census, is now with 
Ohio State University, and is associate 
author of "Basic Principles of Marketing,’ 
another Ronald publication. Professor Engle 
is director of the Bureau of Business Re- 
search, University of Washington. 

As may be expected, "Wholesaling" takes 
in the nature and evolution of wholesaling, 
modern wholesaling in its many ramifica- 
tions, operation and management, and eco- 
nomic and governmental aspects of the field. 
This 746 page book contains both an index 
of names and an index of subjects, as well 
as 55 tables and other illustrations. 


DISTRIBUTION AGE 


RS is aaa 
































Gress 


Trade 


tong} 


Expo. 
es of 
ated 
troit, 


ance 


Audi. 


‘are. 
ven. 
1ado 


tion, 
lote| 
ition 


lar 
or 
ed 
es 
ity 
on 
H. 


vy 
Ss, 
re 
n 








gs ct, Eg EE tee YA. 
SF phe. cy hase ease a ae ‘ 


— / tee 
PP RE y ee ale iad <a (ng a eur mE 
wrt cy) 7 Wee Ar as aN, pam ee 


Warehodsing is an integral part of distribution in several 
ways. Public warehouses are not merely depositories for 
the safeguarding of personal effects or industrial com- 
modities; many are equipped to perform a wide range of 
services in addition to storage. Among those services are: 


Bottling, boxing, financing, fumigating, grading, handling, 
hauling, labeling, motor transportation moth-proofing moving, 
operation of public truck sales, quick-freeze facilities, rental 





BIRMINGHAM, ALA.| 1880 — Sixty-Nine Years of Service — 1949 
HARRIS TRANSFER & WAREHOUSE CO. 


® South 13th St., Birmingham ® 
Merchandise and Household Geods 
@ CARTAGE @ DISTRIBUTION @ FORWARDING 
Pool Cars Handled 
Member of A.C.W.—A.W.A.—N.F.W.A. Agents for Allied Van Lines, Inc. 





@ STORAGE 














BIRMINGHAM, ALA. [ 
STRICKLAND TRANSFER & WAREHOUSE CO. 
1700-1702 2nd Ave. So., Birmingham 3 


General Merchandise Storage and Distribution 
Pool Car Service a Specialty—Motor Truck Services 
Centrally Located—Free Switching from All R.R.s. 

















DOTHAN, ALA. | 
SECURITY BONDED WAREHOUSE 


500-501 East Commerce Street 8 
POOL CAR DISTRIBUTION 





SERVING Receiving—STORAGE—Handling. 

8.5. Alabama Motor Freight Service te all poin 

8.W. Georgia 6-car Private Siding. Reciprocal Switching. 
N.W. Florida Efficient—Conscientious Branch House Service. 














DOTHAN, ALA. | Telephone 2597 
UNITED WAREHOUSE COMPANY, INC. 


204 N. Cherry Street Dothan, Alabama 
Merchandise Storage Pool Car Distribution 
Household Goods Moved, Packed and Stored e 115,000 Square Feet 
Sprinklered Throughout * Local and Long Distance Hauling 
Private Siding on ACL—CofG e 20 Car Capacity 
Servicing S.E. Alabama, N.W. Florida and S.W. Georgia 











MOBILE, ALA. | W. J. Arceneaux, Owner 
MOBILE BONDED WAREHOUSING CO. 


(Formerly Mobile Delivery Service) 
71 Lipscomb Street, Mobile 16, Alabama 
Loug Distance Moving Coast to Coast @ Pool Car Distribution 
Agents For Private Siding GM&O RR.—Storage, Crating 


(Bonded Warehouse Permit No. 45) 
2-6111 


3-2127 











Crating for export a specialty 
PHOENIX, ARIZ. | ane 


CENTRAL WAREHOUSE CO. 


17 EAST JACKSON STREET 
Specialists in Commercial Warehousing 


Santa Fe and Southern Pacific tracks 
OFFICES DISTRIBUTION 





STORAGE 














1949 





SEPTEMBER, 





Public Warehouse Section 


of space for manufacturing, offices and showrooms, rigging, 
sales representation, sample distribution, sorting, stevedoring 
and various other functions for efficient and economical dis- 
tribution. 


This special advertising section of public warehousing has 
been consolidated for ready reference and maximum utility. It 
includes merchandise, refrigerated, household goods and field 
warehouses. For shippers’ convenience, states, cities and firms 
have been arranged alphabetically. 





New one story 90,000 sq. ft. warehouse 








LITTLE ROCK, ARK. 
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COMMERCIAL WAREHOUSE CO. 


This ultra modern warehouse property with six car siding on the Rock 
Island is completely mechanized. We offer general merchandise ware- 
housing at its best, including pool car distribution, office and display 
facilities and loans on stored commodities. 


300-324 RECTOR STREET LITTLE ROCK, ARK, 





@ Represented oy << West bisrarsvriow mic 
CHICAGO 8 7 _e NEW YORK 18 
1525 NEWBERRY AVE Ths Listalbuloe Tous On TLWEST 42 
Son.5531 Penn.6.09 














ARKANSAS’ LARGEST WAREHOUSE 
Ag L as fai 


Merc hold Storage 





LITTLE ROCK, ARK.” 





Fireproof 
Constructed 


* 

Pool Car 
Distribution 
* 
Agent 


Allied Van 
Lines 





tae 


TERMINAL WAREHOUSE CO. 
Member American Warchousemen’s Assoctation 
American Chain of Warehouses 


LITTLE ROCK ARKANSAS 





& 














OPERATING WAREHOUSES 
IN PRINCIPAL CALIFORNIA CITIES 


EKING 


VAN & STORAGE CO 


1025 N. HIGHLAND AVE. | 
Bill Elliott, Manager — 


HOLLYWOOD, CAL. 








STORAGE 
DISTRIBUTION 
TRANSPORTATION 


WAREHOUSE 


LOS ANGELES 21 
Sprinklered—A.D.T. 





CALIFORNIA 


1248 WHOLESALE ST. 
Merchandise Exclusively 
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10S ANGELES, CAL. eeeeeeeeeneseee 020000208080 808 


> [Member NFWA & AWA 


SERVING THE PACIFIC COAST & THE MOST POPULAR MOVER IN THE WEST 








oVAN & STORAGE CO. 


General Offices: 1950 So. Vermont Ave. 
Fronk A. Payne, Pres. 


* 
e 
* 
. 
. 
. 
. 
* 
° 
* 
* 
. 





LOS ANGELES, CAL. | caaneecadehe, 








LOS ANGELES, CAL. | REPUBLIC VAN & STORAGE CO., INC. 


PACIFIC COAST TERMINAL 


WAREHOUSE COMPANY 


1340 E. SIXTH ST. LOS ANGELES 21, CAL. 
MERCHANDISE STORAGE AND DISTRIBUTION 
Located in the heart of the Wholesale District 











WAREHOUSING—DISTRIBUTING— 
CARTAGE 


147,000 sq. ft. in downtown L. A. 9 car switch covered dock—small 
blocks of space for lease. 


COAST TO COAST VAN SERVICE 
214 No. Alameda 
Export Packing & Crating Tucker 6101 











LOS ANGELES, CAL. [~teiz-19ss INDUSTRIAL ST, LOS ANGELES 21 








Star Truck & Warehouse Co. 


COMPLETE stag SS, —— SERVICE 
RINKLERED—A.D.T 
Storage Distribution Drayage 
Represented by Distribution Service 


240,000 Square Feet “yr 117 Pieces Meter Equipment 
New York Chicago San Francisce 





OAKLAND, CAL. | 








SINCE 1900 





GENERAL MERCHANDISE 
\) Warehousing —Distributing —Draying 
S HOWARD TERMINAL 


95 Market Street, Oakland 4 
Warehouses Bieame Phare 


For Shippers’ Convenience, States, Cities 


SAN FRANCISCO, CAL. [phone Underhill 1-7500 
MARKET STREET VAN & a 


1871 Mission St., San Francisco 3 
Complete Household Goods 
Service 
Pool Car Distribution 
Jim Cummins, Pres. 




















SAN FRANCISCO, CAL. [ou 7. 3461 


Member 
American Warehousemen’s Association 
Distribution Service, Inc. 


General Merchandise 
United States Customs and 
Internal Revenue Bonded Storage 
Draying and Pool Car Distribution 
Office Accommodations and Telephone Service 
H 605 Third Street 
San Francisco Warehouse Company = san FRANCISCO 7 














A.D.T. Protection —C.B.&8Q.— U.P 
Also: Warehouse at Brighton, Colo.’ 
Represented by 
Associated Warehouses Inc., 
Chicago and New York 


you can BANK ON 


Sive) 
THE BANKERS WAREHOUSE COMPANY 


Warehouses: 2133 and 2143 Blake St. 
Office: 2155 Blake St., Denver 2, Colorado—Tel: ALpine 345! 





SACRAMENTO, CAL 








| 





Warehouse & Distributing Co. 
STORAGE 


MERCHANDIGE — HOUGEHOLD GOODS 
POOL CAR DISTRIBUTING — DRAYAGE 
Your Detail Handled as You Want fi 
20th & JAY STS., P. O. BX. SACRAMENTO 6 


“ame LAWRENCE 








SACRAMENTO, CAL. i ARTHUR E. TRAVIS, President 





WESTERN VAN & STORAGE CO., Inc. 
108 K STREET SACRAMENTO, CAL. 


Merchandise and Household Goods Warehouse 
Specializing in General Merchandise and Household 
Goods. Private Siding on S. P. R. R. — 4 Car Capacity. 
Distribution of Merchandise and Household Goods Pool 
, Cars. 60,000 feet sprinklered. Agents fer Allied Ven Lines, ine 


GIVING BETTER SERVICE TO THE ROCKY MOUNTAIN 
REGION - - fn 


Nl fireproof warehouses== 


enexcelied in the West. Custem- 
— - = gas ead office space 








Ofice 2050 Blake St. DENVER, COLORADO 
” Reprssented Cag Ss ALLIED DISTRIBUTION INC 
CHICAGO 8 y/P fo. ? NEW YORK ié 

528 ssweenny AVE. Aiea 1 WEST 42ND ST. 


ame | Penn.6.0967 











SAN FRANCISCO, CAL. 














HASLETT WAREHOUSE COMPANY 


248 BATTERY STREET, SAN FRANCISCO 11 


Member: American Warehousemen 
American Chain of red Bheveg “une. 





The importance of all-weather air routes is 
underlined by an analysis by Col. J. Francis 
Taylor in an article to appear in the October 
issue of DISTRIBUTION AGE. Studies show 
the importance of ground coordination and 
further research. 
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gd Firms are Arranged A-phabetically 





pENVER, COLO. | 
Complete 


WEICKER s.ni.. 


%Mdse. & Hhg. Goods Storage 
%Poo!l Car Distribution 
%& Moving, Packing, Forwardiag 
We Operate a statewide, daily motor freight service under 
regulation of the Public Utilities Com. Connection with 
Interstate Truck Lines to Principal Cities. 





SILVER VAULTS, CEDAR LINED RUG VAULT, 
FUMIGATING 


(EE -< 


VAULT, PRIVATE LOCKERS 


THE WEICKER TRANSFER & STORAGE C8. 


1700 Fifteenth, Denver 17, Cole. 


Meomber of N.F.W.A.—A.C.W.—A.W.A.—Dist. Gerv., ina. 
Ageat. Allied Vae Lines 


(ate) : 
ey 














PUEBLO, COLO. Member of May. W. A.— A. W. A. — Colo. W. A. 


RE U RCH WAREHOUSE AND 


ay Office and Warehouse 
. SANTEE FE AVENUE 
_ pa 











He ereenie ed NA ome 
PACKING AND SHIPPING 
e Raprsientad ty ALLIED DLSTRIBOTION ec 
CHICAGO @ V/* NEW a= yh 7) 
wes oo AVE. 1 WEST 408 
PE es 





TRANSFER CO. INC, 








PUEBLO, COLO. 


® Modern Sprinklered Building °* Pool Car Distribution 


© Réusehold and Merchandise © Freight Forwarding and 
Facilities Distribution 


+ AGENT ALLIED VAN LINES— 


128-130 SOUTH MAIN 


TRANSFER & 
STORAGE CO. 








BRIDGEPORT, CONN. | 


“ae he Bridgeport Storage Warehouse Co. 


General Offices 10 Whiting St. 
Bridgeport 1 ade 





Member 








PP 
N. Y., N. H. and H. R.R. Siding 











HARTFORD, CONN. | 


Warehousing and Distribution 


Household Goods Storage 
and Moving since 1899 


. Be a 
Agents United Van Lines | | ii 
gy aE i aM 
GEO. E. DEWEY & CO. Sapmency oe ee ~~ 
1214 Main St., Hartford 3,Conn. Represented - Distribution acldiees Ine. 
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HARTFORD, CONN. wr ek 3 Che 


Fe. ay ie ae OF « & 8, DESPATC 
and WAREHOUSE J. ae 


410 CAPITOL AVENUE, HARTFORD, CONN. 
U.S. Bonded Warehouses Pool Car Distribution Household ond 
Merchandise facilities Private Siding Our fleet covers Connecticut 
and Massachusetts daily. Warehouses at Bridgeport, Conn., and Spring- 
field, Mass. 
Members: NFWA—AWA—ACW—AVL Agents 








HARTFORD, CONN. ; Moving — Trucking — Storage — Pool Cars 
NATIONWIDE DESPATCH & STORAGE CO. 


9 CENTER ST., HARTFORD 5, CONN. 
arn BS 





22,000 sq. ft. of ‘Storage Space—Bell S$ 
Teletype oe via. "Y.. 


4 

unas OFFICE AND DISPLAY SPACE AND 
TELEPHONE SERVICE AVAILABLE 

SPECIALIZING IN POOL CAR 
DISTRIBUTION 















SEPTEMBER, 1949 





NEW HAVEN, CONN. a Member of AW4-ConnW4-New Hoven OofO 
THE ATLANTIC BONDED WAREHOUSE CORP. 


114 Ferry Street P. O. Box 33 New Haven 1, Conn. 

Merchandise Storage—vU. S. Customs and Internal Revenue 
Consolidation—Storage and Distrib inventory Control 
—Telephone and Clerical Service—Brick and Conerete Build- 


ing—Sprinklered—Heated—Private Siding NYNH&H R.R.— boa 
All Trucking Facilities—Pool Car Distribution. 




















NEW HAVEN, CONN. sz M. E. KIELY, Pres. 
DAVIS STORAGE COMPANY 


335 East St., New Haven 2, Conn. 
Modern Fireproof Merchandise Warehouse 


Private seven-car Siding, adjacent to Steamship and 
R. R. Terminals. Pool and stop over cars ; 


Merchandise 
Motor Truck Bervice to all towns in Connecticut. 
Insurance Prompt, Efficient Service. 
Member of fg Re me Warehousemen's Assoc. 














NEW HAVEN, CONN. | 
MALKIN WAREHOUSE & DISTRIBUTION CO., INC, 


54 CHAPEL STREET NEW HAVEN, CONN. 
HEATED AND COMMON STORAGE 
POOL CAR DISTRIBUTION 
STATEWIDE TRUCK DELIVERIES 











FLEET OF TRUCKS 
PRIVATE SIDING 











NEW HAVEN, CONN. | 


Complete Storage and Distribution Service 
Merchandise — Household Goods 
AWA—NFWA—AVL agents — Allied Distribution, Inc. 














TORRINGTON, CONN Established 1860 
“ion ‘ihe. J. Kelley Co. Storage Warehouses 


Main Office Torrington, Conn.—Telephone 9243 
One of New ge Largest Trans- 
po 
Goods Packed, Stored, Shipped. 
Merchandise Storage and Distri 
Pool Cars Distributed “. “all Parts of Connecticut 
Branch Offices in Bridge , Hartford, New Haven 
& Waterbury, Conn.; S$ leld & Worcester, Mass. 























WASHINGTON, D.C. | 
THE JACOBS TRANSFER COMPANY, INC. 


Est. 1857 
61 Pierce Street, N. E. Washington 2, D. C. 
Phone: District 1124 


SERVICES in Washington and its Commercial Zone: 
1. POOL CAR DISTRIBUTION 
On B. and O. R.R. Siding 


2. CAR LOAD DISTRIBUTION 
Any Railroad—B. and O. Nearer 


3. LOCAL CARTAGE All Types 
Fast—Economical—Dependable 














WASHINGTON, D. C. | 


More than two million cubic 
feet of Storage space 


DON'T MAKE A MOVE WITHOUT 
CALLING , 





TRANSFER & 
STORAGE CO. 
1313 You St., N.W. 
Washington, D.C. 
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WASHINGTON, D. C. | H. H. SPICER, JR., Mgr. 


THE TERMINAL STORAGE COMPANY 
OF WASHINGTON 
First, K and L Streets, N. E., Washington 2 
Large buildings of modern construction, total floor area 204,000 
equare feet, of which 109,000 square feet is of fireproof con- 
struction. Storage of general merchandise. 
CONSIGN SHIPMENTS VIA B. & O. R. R. 
rooms for protection against freezing 
Member of American Warehousemen's Association 











TAMPA, FLA 


Commercial Cartage 
} EE Field Warehousing 
Water and Rail connections 


Merchandise Storage 
Pool Car Distribution 


: — 





Household Goods Storage 
Moving—Packing—Shipping 
Agents Allied Van Lines 
National Movers 


Member: AWA—NFWA-AWI 





I 
3 
nae Insurance Rate 
I 


TERMINAL 


P. O. Drawer 3268 
TAMPA 1 









For Shippers’ Convenience, States, Cities 








nan, HA. Established 1925 


LANEY & DUKE 


Sterage Warehouse Co., Ine. 
657 East Bay St. - - - Phone 5-7851 
MERCHANDISE STORAGE—POOL CAR DISTRIBUTION 


« Rewessanisa oy QLLIED DISTRIBUTION INC : roo 
CHICAGO @ y/* NEW YORK 18 Firep of 
oa “wwe; Construction 





| 











JACKSONVILLE, FLA. | D. W. DORAN. Presdent 


HARRY GARDNER, Vice-Pres. 


SERVICE WAREHOUSE COMPANY, Inc. 
402 E. Bay Street, P. O. Box 906, Jacksonville 1 
TWENTY-SIX YEARS OF SERVICE IN THE STORAGE, 
DRAYAGE AND DISTRIBUTION OF POOL CAR MERCHAN- 


DISE. 54,640 SQUARE FEET SPACE. SOUTHERN RAILWAY 
SIDING, CAPACITY 12 CARS, RECIPROCAL SWITCHING. 


Member of A.W.A.—J.W.A. 




















ATLANTA, GA. | 
AMERICAN BONDED WAREHOUSE 4%‘? 
SOUTHEASTERN BONDED WAREHOUSE 


“Better Warehouse Service” 
651-653 Humphries St., S.W.—Sou. R. R. 


Merchandise Warehousing Pool Car Distribution 
Sprinklered A.D.T. Burglar Protection -W.A. 














SAVANNAH, GA. | SAVANNAH 
BONDED WAREHOUSE & TRANSFER CO. 


WEST BAY STREET AT CANAL 
Post Office Box 1187 


General Storage—Poo! Car Distribution 
Local Cartage—Custom Bonded—State Bonded 
Field Warehousing—Sprinkler System 














JACKSONVILLE, FLA| 


FLORIDA'S LARGEST WAREHOUSE 


Union Terminal Warehouse Company 
700 East Union Street, Sta. G 


Merchandise Storage—Custom Bonded—Poo! Car Dis- 
tribution—Reconsigning—Trucking Service — Trackage 
52 Cars—Reinforced Concrete—Sprinkier System— 
A.D.T. Service—insurance Rate 12 Cents. 
Rental Compartments—Sub-Postoffice. 
Members A.W.A.—A.C.-of-W.—J.W._.A. 




















MIAMI, FLA. Pier 1, Municipal Docks 


Merchandise Stora g e— 
Crane Service—Moving and 





. 
4#,8t,*s 
ATT ht 
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Packin g — Commercial 
Trucking — Pool Car Dis- = S& SERRE 
tribution—Private Siding 











MIAMI, FLA. 
INTERNATIONAL BONDED WAREHOUSE CORP. 


U. $S. CUSTOM BONDED 
Member of American Warehousemen’s Association 
and Southeastern Warehousemen’s Association 
Negotiable Warehouse Receipts 


MERCHANDISE STORAGE 
FEC RR SIDING—2 CARS 
219-251 S.W. First Court (36) Tel. Miami 2-1208 




















ST. PETERSBURG, FLA. | Sennen dane 


Public Bonded Storage Warehouse 
3435 - 7th Ave., So. St. Petersburg 1, Fla. 
PHONE 5523 
Merchandise Household Goods 


Modern—Sprinklered Buildings—Private Railroad Siding 
Local Hauling, Packing & Pool Car Distribution 














TAMPA, FLA. “Your Tampa Branch House—Since 1921” 


ALDWEL| 


WAREHOUSES 


MERCHANDISE—HOUSEHOLD GOODS 
Member American Warehousemen’s Assn. 






























HONOLULU, HAWAII) = waren suirrPiNc Goons To 


HONOLULU 


Consign to us and the same will be given our best attention. 
Modern Concrete Warehouses. Collections promptly remitted. 
Established 1900. Correspondence Solicited 
CITY TRANSFER COMPANY, LTD. 

P. O. BOX 460, HONOLULU CABLE ADDRESS: LOVERINO 























HONOLULU, HAWAII | 


LET US 
HANDLE 
AND 
STORE or) iat 
MERCHANDISE - HOUSEHOLD EFFECTS, Ete. 


Large, new, reinforced concrete warehouses—Sprinklered 
Low Insurance — Collections — Distribution Service 


/HONOLULU CONSTRUCTION & DRAYING CO., LID. 


P. O. Box 190, Honolulu 10 Cable address “HONCONTRA” 















CHICAGO, ILL. [— 


he Dithibulou! Twa Group 


« Represented ty en 
ALLIED DISTRIBUTION INC CHICAGO 


1525 NEWBERRY AVE., MO 6-5531 


NEW YORK 
11 WEST 42ND ST., PEnn. 6-0967 











— - — — 
— 


In CHICAGO, ILL. - - - Call W. J. Marshall 
for Merchandise Storage and Distribution 
Information on 80 Member Warehouses 


AMERICAN CHAIN OF WAREHOUSES, INC. 


53 WEST JACKSON BLYD. ¢ CHICAGO, ILL. © Tel.: HArrison 7-3688 
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und Firms are Arranged Alphabetically 


CHECK THESE FEATURES: 


Modern Buildings 

Choice Locations 

Low Insurance 

Responsible Management 
Spacious Switch Tracks 

Ample Truck Loading Doors 
Waterborne Cargo Facilities 
Streamlined Handling Equipment 
Local & Long Distance Trucking 
Trap Cars Consolidated 

Pool Cars Distributed 

Storage in Transit 

Railway Express 

Parcel Post 

Cool Rooms 

Fumigation 

Space Rentals for Private Storage 
Office Space 

Sample & Display Rooms 
Negotiable Warehouse Receipts . 
Financing 


oe 


WAREHOUSES IN 


GIVE YOU EFFICIENT AND ECONOMI- 

CAL COVERAGE OF THE ENTIRE 

METROPOLITAN SECTION AND 
ADJACENT TERRITORY 





COMPLETE BRANCH HOUSE 


Receiving 
Storing 
Marking 


Weighing 
Reconditioning 
Shipping 


FUNCTIONS—Including: 


Cc. & BD. 
Sight Drafts 
Invoicing 
Collections 
Stock Control 
inventories 
Freight Payments 


ing to Investigate 
Crooks 

facilities. 
wire ofr 


It costs you noth- Wy, 


Terminal 
Phone, 
write us 


regarding your 


ral Yolo) 4: TERMINAL WAREHOUSES, Inc. 


Chicago 7 - 433 W. Harrison St. New York Office 16 - 271 Madison Ave. Kansas City 7 - 1104 Union Ave. 
Associated with Overland Terminal Warehouse Co., 1807 E. Olympic Bivd., Los Angeles 21 
Members of the American Warehousemen's Association and Interlake Terminals, Inc. 





CHICAGO, ILL. THE TRADITIONAL INSIGNIA 


ANCHOR = 


STORAGE CO. SAFETY 


251-315 EAST GRAND AVE. 
CHICAGO 11, ILL. AND 














SECURITY 
Warehouse located two 
blocks east of Michigan 
Avenue. Walking distance 
from Loop. Ten car switch 
C&NW Ry. Tunnel service. 
Splendid building. Low 


insurance rate. 


Represented by 
DISTRIBUTION SERVICE, INC. 





— ILL | 
Griswold & Bateman WarehouseCo. 


1525 NEWBERRY AVE. 














@ Modern Buildings. 

@ Low contents insurance. 

@ RKeshipping, city deliv- 
eries, 


| @ Vacuum fumigation of 


food stuffs, tobacco, etc. 
@ Cooling Rooms. 
« Represented oy < 





CHICAGO 8 5 a “ihe 
1525 NEWBERRY AVE. Vhs Liatibuio Tow: 


MO aree 6-5531 


Member A. W. A. 


CHICAGO 8 


@ Cirect track connections 
with C&NW, B&O, See 
Line, PM, CGW, and 
B&OCT Railroads. 


@ Over Fifty Years eof 
Warehousing Experi- 


ence. 


NEW YORK 18 
11 WEST 42ND ST. 
PE ae 6-0967 














hen 
2 BROS. 
ESTABLISHED - STORAGE - 
‘894 3141 N. SHEFFIELD AVE. CHICAGO 14 
Agents for CHICAGO PHONE—WELLINGTON 0014 


EVANSTON & NORTH SHORE — ENTERPRISE 4002 
3 Warehouse Locations 
PACKING, CRATING, SHIPPING TO ALL POINTS— 
TO ALL WEST COAST POINTS WEEKLY 
Office Removals A Specialty 





CHICAGO, ILL. 


Alli 
SERVING CHICAGO & SUBURBS FOR 











OVER 45 YEARS 






-—— 
i= 4 


Member: N.F.W.A. 
ed Van Lines 


Consign Your Shipments to 


JOYCE BROS. Stge & Van Co. 


OS 6428 N. Clark St., Chicago 26 
Rogers Park 4-0033 











CHICAGO, ILL. WARD CASTLE, President 


CURRIER-LEE WAREHOUSES, Inc. 


427-473 W. ERIE ST.. CHICAGO 10 
Complete Facilities for Merchandise 
Storage and Distribution 


Member: Associated Warehouses, Inc. 





CHICAGO, ILL. | 














59 Years of Reliable Service 


Lincoln Storage and Moving Co., Inc. 


4251-59 Drexel Bivd. 
Government Bonded Warehouse 


Storage—Packing—Shipping 
Local and Long Distance Moving 


Chicago 15, ill. 
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WE HAVE EXCELLENT 
FACILITIES TO 
RENDER SPECIALIZED 
SERVICE— 





Let 


LASHAM Serve You 
in the Chicago Area... 


A State bonded public warehouse, with 29 years of satis- 
factory service. Experienced personnel. 


Modern sprinkler system, A.D.T. fire and burglary alarm. 


24-hour watchman service. 
All types of merchandise stored and distributed. Special- 
izing in print paper. 


Served direct by 4 railroads; Ill. Cent., Mich. Cent., 
C&NW and CB&OQ, with free switch service from all other 
R.R. and boat lines entering Chicago. 


Centrally located. Low insurance rate. 


EDWARD LASHAM CO. 


1545 SO. STATE ST. Phone Wabash 3984 CHICAGO 5, ILL. 








MIDLAND 


in Chicago, Illinois 


A complete warehouse organization fully equipped 
to handle merchandise rapidly and economically 
with convenient locations for local trade and excellent 
transportation facilities for national distribution. Chi- 
cago Junction In and Outbound Union Freight Station 
—direct connections with thirty-eight railroads. Receiv- 
ing Stations for Railroads, Express and Truck Lines on 
premises. 

Inquiries Invited on Storage, 

Office and Rental Requirements 


)MIDLAND WAREHOUSES, INC 


1500 S. WESTERN AVE. 
CHICAGO 8, ILL. : CANAL.6811 











For Shippers’ Convenience, States, Cities 





CHICAGO, ILL 


| NATIONAL VAN LINES INC. 
2431 IRVING PARK RD., CHICAGO 18 
New York City: 1775 Breadway Dallas Texas: 2609 Ervway Stree 
Les Angeles California: 124 North Center Street 


Interstate moving of H.H. geods—Nationwide agents and warehouse 
facilities in all key cities. I.C. C. Certificate 


Tas 7 MC 42866 
a TD TO TRAFFIC MANAGERS: Our tariff is very low. 
Wire or write us when transferring personnel. 




















ee ee 
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Locate your Office 
and Warehouse in Chicago’s 


NORTH PIER TERMINAL 
(365-589 E. Illinois Street) 


You’d be on all rail and truck lines 


Keep your office and your warehouse together in North 
Pier Terminal—make use of these advantages to save 
and make more money. 

All shipping facilities at your north and south doors 
and in the basement. RAIL—TRUCK—TUNNEL. 
Track capacity 120 cars. Platform capacity for 100 
trucks. LCL freight shipments to all railroads direct 
by tunnel. Many services cut your payroll. Low in- 
surance. Heavy floor load. Flexible space. Convenient 
to transportation, hotels and “Loop.” Pleasant working 
conditions. Ample parking. See for yourself, or write. 

Also general storage . . . carload in transit storage 

. - pool car distribution . . . each in separate build- 
ings. 


NORTH PIER TERMINAL CO. 


Executive Offices: 444 Lake Shore Drive, Chicago 11—SUperior 7-5606 
N. Y. Office: 55 W. 42nd St., New York 18, N. Y. LAckawanna 4-0063 














and Firt 
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CHICAGO, ILL. | Sprinklered Bailding 
NORTH SHORE WAREHOUSING 


wareHousinc GORP. Poor cars 
Cc. M. & St. P. SIDING 


1520 W. Kinzie Street Chicago 22, Illinois 
Phone—Seeley 3345 




















CHICAGO, ILL. 


Close to the Loop District, these two 
co-operated warehouses offer quick, efficient 
and economical service to stores and distrib- 
utors in Chicago and the Mid-West. 


PRODUCERS WAREHOUSE CO. 
344 No. Canal St. (6) C. & N. W. Ry. 


THOMSON TERMINALS INC. 
346 W. Kinzie St. (10) C. M. St. P. & P. R. R. 





Advances Made 





Prompt Deliveries 











DISTRIBUTION AGE 












































gnd Firms are Arranged Alphabetically 


1 Mc AMERICAN WAREHOUSEMEN 5 ASSOCIATION 


Division of Beatrice Foods Co. 
519 W. Roosevelt Road, Chicago 7, Ill. 


Year-round candy storage, pool car distribution, negotiable ware- 
house receipts. Storage in transit. One-half million sq. ft. 
Customs Bonded 


Unlimited Floor 
Load Units for 





TERMINAL 
WAREHOUSE 


“The 
Economical Way” 











Lease 
Near the Loop 











JOLIET, ILL | 











CHICAGO, ILL._| Fer Distribution in CHICAGO Use 


SYKES SERVICE 


Fully sprinklered warehouse building for merchandise 
storage exclusively. 
Centrally located—only 12 minutes from the loop. Complete 
warehouse service with personal supervision. 
Pool Car Distribution. 


SYKES TERMINAL WAREHOUSE 
929 West 19th Street, Chicago 8, Ill. 














CHICAGO, ILL 
Merchandise Storage and Distributors 


WAKEM & McLAUGHLIN, Inc. 


Estd. 1886 
MAIN OFFICE—225 E. ILLINOIS ST., CHICAGO 11 


U. S. Internal Revenue Bonded Warehouse 
U. S. Customs Bonded Warehouse 
A.D.T. Service 
ADVANCES MADE 


Our ample financial resources enable you to negotiate 
loans ht in our office. 


Prompt Delivery and Best of Service 
Bottling In Bond 








ny Siete AMERICAN WAREHOUSEMEN ASSOCIATION ( 








CHICAGO, ILL 


Phenes: Lakeview 0365 
Northshore Suburbs: Enterprise 4002 


WARNER FIREPROOF WAREHOUSE 


3246 Halsted St. (At Belmont) 


MOVING—STORAGE—SHIPPING 
Pres., R. E. Schuetz — Gen. M@gr., Russ Barrett 
AGENTS: UNITED VAN LINES, INC. 

















CHICAGO, ILL. | 





One of Chicago ’s Finest 


A half million feet of modern warehouse space where 
you have every advantage for receiving, shipping and 
reshipping. Track space accommodates 360 railroad 
freight cars. 70 ft. covered driveways practically sur- 
round the clean, light and airy warehouse. 


Located on the edge of Chicago’s famous Loop and 
only one block from the mammoth new Post Office, 
Western Warehouse is in the heart of all business 
activity. Write for complete information. 


WESTERN WAREHOUSING COMPANY 
323 West Polk Street Chicago 7, Ill. 








Welephone 4381 and 4382 


Joliet Wenchenss and Transfer Company 


et, Illinois 
MERCHANDISE. 7 AND DIS¥TRIBUVION LAS 
Best distributing point in ne Weat 





oer & 

















JOUET, ILL | 
TRANSIT WAREHOUSE AND DISTRIBUTING CO. 


90 CASSEDAY AVENUE, JOLIET, ILLINOIS 
Phone—Joliet 5276 
Merchandise Storage and Distribution 
The only completely Pailetized werehouse in Joliet 


Pool Car Distribution 3 Motor Freight Service 
Lecated on Rock Island R. R. ? Free Switching 














JOLIET, ILL | 


WILL COUNTY WAREHOUSE COMPANY 
formerly Joliet Mfg. Co., which was Established 1648 
150 Youngs Ave., Joliet, Ill. 

Offers 50,000 Sq. Ft. of modern warehouse space, located 
on the CRI and PRR Roads. Private siding and ~y switch- 
ing. General Merchandise storage. 

Automatically Sprinklored Throughout 
Member of AWA 


















PEKIN, ILL — 

















Lessin 20. oun from Peoria, (11.3 165 miles from 
hicago, Ilt., or St. Louls, Mo. 
KRIEGSMAN TRANSFER COMPANY 
231 Margaret St., Pekin, MDlinois 
Merchandise & Household Goods a & age 
oe — See 2 Construction 
Scar Capacity 2 11. Trucks e 
Free Switching by: CCC&St.L @ Sante Fe @ 
Iitinois Central ve Alton @ Rock Island 
@ Chicago & Illinois Midland @ and P&PU 
Railroads 
EVANSVILLE, IND. 
MEAD JOHNSON TERMINAL CORP. 
P. O. Box 597, EVANSVILLE 2, INDIANA 
"Where Waterway ... Railway . . . Highway Meet’’ 

With the most modern and most unusual River-Rail-Truck Ter- 
minal and Warehouse in the United States. Sprinklered—A.D.T. 

Located only ninety miles from the country's center of popula- 
tion. Served by six large railroads, many motor freight lines and 
the American Barge Line, Mississippi Valley Barge Line, Union 
Barge Line and independent towing operations. 

Merchandise and food commodities of every description, from 
every part of the globe, can conveniently reach, be economically 
stored, and then efficiently distributed from Evansville. 

Write for booklet completely describing the many unusual services 
available. Member of A. \.W.A. 
& Reprsisnted oy 
NEW YORK 18 


11 WEST 42ND ST. 
PE ae 6-0967 





CHICAGO 8 
1525 NEWBERRY AVE. "hs 
MOaree 6-5531 





i 








FORT WAYNE, IND. | 
FORT WAYNE [ “ingmse™] | 


| frost wayne Me OR O24 C8 aE C8 © Bi rnc same | 


802-804 Hayden St., Fort Wayne 4 
REPROOF AND NON-FIREPROOF BUILDINGS 
Pittsburgh, Fort Wayne & Chicago R. R.; Grand Rapids & Indiana R. R., 
Wabash R. R.—Private Sidings—Pool Car Distribution 




















FORT WAYNE, IND. [— me 
Merchandise and Cold Storage 








Siding—Lowest Insurance Rates—?P 


- Local Cartage Service—Branch Office Servi 
MITCHELL SALES & STORAGE, INC. 


435 E. Brackenridge St., fort Wayne 2, ind. 
Warehouse Receipts on Staple Commodities 


Modern Fireproof ance hates tool» Car Diatbe RR, 
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71 








FORT WAYNE, IND. | Members of MayWA-AWA 
STORAGE 
| PETTIT’S warenouse co. 


414 E. Columbia St., Fort Wayne 2, Ind. 
MDSE. & HHG. POOL CAR DISTRIBUTION 





New York City REPRESENTATIVES Chicago 
MR. J. W. TERREFORTE MR. W.J.MARSHALL 
250 Park Avenue 53 W. Jackson Bivd. 
Plaza 3-1235 TELEPHONE Harrison 3688 











For Shippers’ Convenience, States, Citig, 





ee, 


CEDAR RAPIDS, 1OWA | 
American Transfer & Storage Co. 





401-411 FIRST ST. S. ; as PHONE 2-1147 
General Merchandise Warehousing and Distribution, 


Cold Storage. 
Modern Brick Warehouse, Sprinklered ae Square Feet. 
Siding on C. M. St. P. & P. Rd. Free Switching from 
Other Roads. Motor Freight Terminal. 
Member of A.W.A.—N.F.W.A. 











G ARY, IND. Established 1929 


General Merchandise Storage and Distribution 


Private Siding Indiana Harbor Belt R. R. Free Switching, Centrafly 
Located, Pool Car Distribution, Motor Truck Terminal, Operating our 
own fleet of trucks. 


GARY WAREHOUSE CoO. 


10th & Massachusetts St., Gary, Ind. 
Phone Gary 6131 














HAMMOND, IND. | GREAT LAKES 


WAREHOUSE CORP. 


General Merchandise—Storage and Distribution 
Established 1922 (Hammond phone—Sheffield 3780) 








L. S. Faure Plummer Ave. & State Line St. 

Pres. (Chicago phones—Saginaw 4411, 4412) 
Fite Mir cap. S6\cate. Uscaled wittle Saleage twitening atveiee, Trane srieites. 
SERVICE “FEATURES—Motor term. promisee—heurly del. te Metre. Ghicage 


Members of American 





Warehousemen’s Association, indiana Wareheusemen’s Asee- 
ciation, indiana chamber of Cemmerce 








INDIANAPOLIS, IND.| Phone MArket 4361 
INDIANA TERMINAL & REFRIGERATING CO. 


230-240 So. Penna. St., Indianapolis 4 
aa, Sprinklered Warehouses Office Rooms 


General Merchandise and Cold Storage 
Down Town Location with RR tracks in building. 


We NEW YORK OFFICE 
55 West 42nd St., Phone: LAckawanna 4-0063 New York 18, N. Y. 




















CEDAR RAPIDS. IA. 


TRANSFER & STORAGE CO, 


o 
MODERN WAREHOUSE 
AND TRUCK TERMINAL ON TRACKAGE 


Complete Facilities For Efficient Warehousin 
and Distribution of Merchandi ise 
DAILY SERVICE IN EVERY DIRECTION 


INC. 


Davenport, lowa 





DAVENPORT, IOWA | 


TRI-CITY WAREHOUSES, 


726 Federal Street 
General Merchandise Warehousing 
Pool Car Distribution 


100,000 square feet of sprinklered fireproof floor space, 

Insurance rate of under 15c e Private Siding on R. | 

10 car capacity with reciprocal switching from the 
C. B. & Q. and C. M. St. P. & P. railroads. 


Telephone 7-5895 


Represented by: Associated Warehouses, Inc. 
and National Warehousing Service. 


























INDIANAPOLIS, IND. | 


MEMBER OF A.W.A. 





Indianapolis Warehouse and Storage Co. 
330 West New York St. Indianapolis 7, Ind. 


Merchandise Storage ¢ Private Sidings, N.Y.C. 


Pool Car Distribution e¢ Office Space 


Represented By 
Distributien Service, Inc., New York City, Chicago, IH. 








DES MOINES, IOWA | Established 1883 


Merchandise and Household Goods Storage 





Lo-al and long distance 





Moving — Packing — Shipping 


“BLUE LINE STORAGE CO. 
200 - 226 - Eim-Des Moines 9, lowa 


Members: A.W.A.—N.F.W.A.—la.W.A.—Distribution Service, Inc. 











ft Complete Serwice 


STROHM WAREHOUSE 


AND ARTAGE COMPANY 
359 W. RAY STREET, INDIANAPOLIS 


OPERATING 53 TRUCK UNITS 
\ ASSOCIATED 
WAREHOUSES 
INCORPORATED 





General Merchandise—Pool Car Distribution 
Modern Motor Trucking Service 


All Merchandise On Check Out Cars Placed 
On Platform Ready For Delivery 
Reciprocal Switching, All Railroads 
Store Door Delivery and Pick-up for 
N. ¥. C. R. R. 
























































Member American Chain of Warehouses 





DES MOINES, IOWA | 


Fire 








2-6 
rope Ninth Street 
omen TRANSFER & STORAGE CO. Des Moines 4 


TRY OUR SUPERIOR SERVICE 
55 years’ warehousing nationally known accounts 
gives you Guaranteed Service 








Daily reports of shipments and attention to every detail 





DES MOINES, IOWA _120 S.W. Sth Ave., Des Moinse 8, lowa 
oe ee oe  - 


TRANSFER & STORAGE COMPANY 
€ Merchandise & Household Coods Storage, 
Lowest Insurance Rate. Pool Car Distribution. Private Sid- 
ing. Free Switching. Free Rail or ai ‘Pick- ae Service. 


SLED DISTRIBUTION INC 





Established (880 
MEMBER 


HICAG 








TERRE HAUTE, IND. [— 


A. D. T. Service 


DISTRIBUTORS TERMINAL CORP. 


Merchandise Storage and Distribution a Specialty 
Pooi Cars Solicited 


Motor trucks for store doer delivery—Our clients do the selling—We vy 
the rest. U.S. Licensed and Bonded Canned Foeds Warehouse License Ne. 12- 


+ Represented ow SLLIED DISTRIBUTION Inc. 
CHICA y/* NEW YORK te 
25 mewoenty AVE. 1? WEST 49ND ST. 
MO eree 6-55 PE ce 60967 








The second part of Arthur M. Marshall’s study on 
“How to Distribute” will appear in DA’s October 
issue. In this section, Mr. Marshall analyzes several 
alternative methods of distributing merchandise and 


considers almost every form of distribution. 














— 
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DISTRIBUTION AGE 
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and Firms are Arranged Alphabeticaliy 


pUBUQUE, IOWA NEW ORLEANS, LA [7g . FONTAINE, Pres. & Mer. 
COMPLETE 
- |f | DISTRIBUTION SERVICES Commercial Terminal 


222,000 sq. ft. of floor space in buildings of brick-concrete- 
steel construction. Chicago-Great Western R.R. siding with Warehouse Company 


Citie 







































































10 car capacity. Free —— with Federal oy i — INCORPORATED 
Low insurance rates. Complete-Motor-Freight-Facilities. ae 
Pool car distribution—all kinds. Merchandise & House- Medern Merchandise Warehouses 
hold Goods Storage, a office space for rent. A é& dable ageney for the 
DUBUQUE STORAGE & TRANSFER CO. aap ee tle mes = 
JACKSON ST. DUBUQUE, IOWA oon manuiaanen poe 
said Member of lowa Warehouse Ass'n ° Member of Storage Cartage Forwarding 
Chicago Sappannntaraing a ype Warehousing Service, 510 W. Roosevelt Distributing Bean Cleaning 
. (7) — Tel. Canal 5742 7 rs 
and Grading Fumigating 
Ani: a Office 402 No. Peters Street 
RY =Gonbor WATIONAL FURNITURE WAREHOUSEMEN'S ASSN. “Sls? New York—Chicago NEW ORLEANS 16 LOUISIANA 
Aged’ ALLIED VAN LINES. inc 
enn) mecca MATMEARCRCULD «THE ONLY PRIVATELY 
A COMPLETE WAREHOUSING SERVICE ) 
oc MERCHANDISE & COLD STORAGE OWNED AND OPERATED PUBLIC WAREHOUSE 
© | | ° Rock ISLAND & MOPAC © NEGOTIABLE RECEIPTS AT SHIPSIDE IN NEW ORLEANS 
4 e PRIVATE SIDINGS ° OFFICE & grisPtay SPACE (er 
| : e@ TRUCK LOADING DOORS AND aoe uate 
; pocKS e LOW RAT This Corporation, continuing the operations of Douglas Shipside Stor- 
@ STORAGE IN TRANSIT — POOL * LICENSE D--BONDED—INSURED yan eee hn in Pers oe — i Rese U 
HUTCHINSON MERCHANDISE WARE U & usToms onde renousing a its new Terminal an wart serve 
PO, on 8, Hahn, Kane — Phone e280 —— tary Touran, war. | | EY, d0eP-zater dock, for ocean-going, veuels and barges. Louliana 
| buildings . . . storage-in-transit privileges. 
‘2, KANSAS CITY, KANSAS Represented by DISTRIBUTION SERVICE, INC. 
I New York, Chicago, San Francisco 
1e A Member American Warehousemen's Association 
Household goods de - nel Ti 10 T [T ID {| V0 iy 
and merchandise storage. — iv GLILF SHIP SIUE STOR AG Ly Ik Kr | | 
PACKING, MOVING, SHIPPING—PRIVATE SIDING Formerly DOUGLAS SHIPSIDE STORAGE CORPORATION 
a ee aun abnin eemeeeRinametedent «Se eetinn meant 


























q SALINA, KANSAS | THE NATURAL SHIPPING POINT FOR KANSAS NEW ORLEANS, uA | Member of A. W. A. 
s parectt BONDED Warehouses HAYES DRAYAGE & STORAGE, INC. 
Complete Branch House Service 833 South Front Street, New Orleans 3 


Separate Warehouses for 


Merchandise—Household Goods 
Free Switching from MOP-RI-SFE-UP 
Reference—Any Salina Bank 


WICHITA, KANSAS | ee nee, Ue. | Member of A. W. A. 


A Modern Distribution and INDEPENDENT WAREHOUSE CO., INC. 


Warehousing Service wee “ lg 
Brokers Office & Warehouse Co. rear pectalicing in MDSE Distribution 


Complete distribution and warehousing service 
Operators of space in Free Foreign Trade Zone No. 2 
Sidings on N. O. Public Belt R. R. 
























































rating Under Federal 
149 Nerth Reck Island Ave., Wichita 2 All concrete Worden uses, sprinklered, low insurance rates, Low handling 
B. W. BILLINGSLEY, JR., Manager costs. Located on Mississippi River — shipside connection. Switching 
| Member ef American Chain of Warehouses connections with all rail lines. State Bonded. Inquiries Solicited. 
WICHITA, KANSAS | NEW ORLEANS, LA. | New Orleans Merchandise Warehousemen's Ass’a 








MERCHANTS Van & Storage Company | | MALONEY TRUCKING & STORAGE, Inc. 


; 133 NORTH FRONT ST., NEW ORLEANS 1 
619 E. William St. Wichita 2, Kan. An Able servant to the PORT OF NEW ORLEANS 


Complete warehousing facilities—Distribution—Weighing— 


Household Goods & Merchandise 
Forwarding—Fumigating—Storage—Cartage—Field Ware- 


Storage. Free Switching—Sprinkler 





























System housing—Office Space—Display Rooms—Sprinklered Risk. 
Member of NFWA—AVL UNITED STATES AND STATE BONDED 
LOUISVILLE, KY. [ NEW ORLEANS, LA | E. J. GANNETT, Owner 
Loulsville Public Warehouse Company| | Standard Warehouse Company 
131 EAST MAIN ST., LOUISVILLE 2 190 Poydras St. . - New Orleans 8, La. 
25 WAREHOUSES 944,000 SQUARE FEET MERCHANDISE STORAGE—POOL CAR DISTRIBUTION 


Located in the Heart of the Whoiesale District @ Conve- 
Louisville Member nient to Rail & Truck Depots @ Private Switch Tracks T & 
AMERICAN CHAIN—DISTRIBU TION SERVICE, INC. NO-SP RR e@ Reciprocal Switching @ 

Gen’l Mdse. H. H. Geeds COMPLETE WAREHOUSING SERVICE 
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SHREVEPORT, LA. { 
Herrin Transfer and Warehouse Co., Inc. 


1305 MARSHALL ST., SHREVEPORT, LA., P.O. BOX 1606 
COMPLETE DISTRIBUTION SERVICE 
Member 
American Warehousemen’s Association 
Associated Warehouses, Inc. 
Southwestern Warehouse & Transfermen’s Association 














BANGOR, MAINE | 
McLAUGHLIN WAREHOUSE (CO. 
Established 1875 Incorporated 1918 
General Storage and Distributing 


Rail and Water Connection—Private Siding 
Member of A.C.W.—A.W.A.—N.F.W.A. 











For Shippers’ Convenience, States, Citi, 


BOSTON, MASS. 


Established 189¢ 


PACKING MOVING 


SHIPPING 


STORING 
Member: MayWA-MassFWA-CanWA 





3175 Washington St. 








BOSTON, MASS.| 





FITZ WAREHOUSE CORPORATION 
operating 
ALBANY TERMINAL STORES 


137 Kneeland Street, Boston 11 
GENERAL MERCHANDISE STORAGE 
B. & A. R.R. Delivery 











400,00 
Sq. Ft. 








BALTIMORE, MD. | Milton K. Hill, Mgr. & Treas. 
CAMDEN WAREHOUSES 


Rm. 201, Camden Sta., Baltimore 1 
Operating Terminal Warehouses on Tracks of 
The Baltimore & Ohio Railroad Co. 
A. D. T. Private Watchman, Sprinkler 
rice gees a ME ent ame 
Tobacco Inspection and rt—Low Insurance Rates 
Consign Via Baltimere & Ohio Railroad 














BALTIMORE, MD. | The Davidson Transfer & Storage Co. 


HOUSEHOLD GOODS 
and MERCHANDISE 
STORAGE & DELIVERY 


A Household Name in 
Household Moving Since 1896 
N. F. W. A; Md. F.W A, 


Special Fiat Bed Tracks for Lift Cases 
S. Customs Bonded Draymen 













a 


DAVIDSON 


———— MOVERS 











BOSTON, MASS. [— 


Hoosac Storage & Warehouse Company 
Lechmere Square, East Cambridge 41, Boston 
FREE AND BONDED STORAGE 
A.D.T. Automatic Fire Alarm 
Direct Track Connection B. & M. R. 

Lechmere Warehouse, East Cambridge, Mass. 

Hoosac Stores, Hoosac. Docks, Charlestown, Mass. 

Warren Bridge Warehouse, Charlestown, Mass. 














A. WALTER LARKIN 


BOSTON, MASS. 
_ Treas. & Mgr. 


J. L. KELSO COMPANY 


Established 1894 


General Merchandise Warehouses 
UNION WHARF, BOSTON 13 
Connecting all railroads via A.D.T. Service 
Union Freight Railroad Co. Motor Truck Service 


Member of Mass. VW. A. 


| W. A. KELSO 
Pres. 














BOSTON, MASS. | 














BALTIMORE, MD. MEMBER: 1.M.&2W.A.—MD.F.W.A.—MD.M.T.A.—H.H.C.C.—A.T.A. 





J. NORMAN GEIPE VAN LINES, 
524-536 W. Lafayette Ave., Baltimore 17, Md. 


See our advertisement on page 163— 
1949 edition of D and W Directory 











BOSTON, MASS. Owned and Operated by Merchants Warehouse Co. 


CHARLES RIVER STORES 


131 BEVERLY STREET—BOSTON 14, MASS. 


Located within the city limits, adjacent to 
North Station. Brick-and-concrete ee 
300,000 sq. ft. space, some sp 

heated. A. D. T. burglary alarm og uns. 8. 
Customs and ——— a bonded space. 
Boston & Main R. R. delivery 














CLARK & REID CO., INC. 


(EFORGE F. MARTIN, President 


BROOKLINE - BOSTON - CAMBRIDGE 


Household and Merchandise Storage - Packing 


| 88 Charles St., Boston 
OFFICES 4 5 Station St., Brookline 
| 380 Green St., Cambridge 


Ty a 2 ee ee oe ee 





- Shipping 





STORAGE 


Wool, Cotton and General Merchandise 


INDUSTRIAL SPACE FOR LEASE 
IN UNITS TO SUIT TENANTS 












it fal .% ait 


SF Oe aI ‘ iii Pe: 1 ee ee 





LOCATION: Near but outside congested part of city. Ob- 


viates costly trucking delays. Overland express call. 

STORAGE: For all kinds of raw materials and mannufac- 
tured goods in low insurance, modern warehouses. 

RAILROAD CONNECTIONS: Boston & Maine R. R. sid- 
ings connecting all warehouses at Mystic Wharf. New 
York, New Haven & Hartford sidings at E St. 

DISTRIBUTION: Complete service for manufacturers dis- 
tribution whether from storage or pool cars. Trucking 
to all points in Metropolitan District. 

LEASING: Space in units of 2,000 to 40,000 ft. on one 
floor for manufacturing or stock rooms at reasonable 
rentals on short or long term leases. 

DEEP WATER PIERS: Excellent piers for cargoes of 
lumber and — to be landed and stored in 
connecting wareh 


WIGGIN “TERMINALS, INC. 
pcan 29, Mass. Tel. Charlestown 0880 











iv (3 Male AMERICAN WAREHOUSEMEN $ ASSOCIATION ( 


DISTRIBUTION AGE 
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and Firms are Arranged Alphabetically 





NEW BEDFORD, MASS. 
IN THE 


NEW BEDFORD AREA Jee 
the Best is @iiaa. 


NEW BEDFORD STORAGE 
WAREHOUSE CO. 


2 MODERN WAREHOUSES 


Furniture Storage Department 


SERVING NEW BEDFORD—CAPE COD— 
MARTHA’S VINEYARD—NANTUCKET 


Since 1910 
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400,000 
$q. Ft. 








SPRINGFIELD, MASS. | — 
NELSON'S EXPRESS & WAREHOUSE CO., INC. 


Merchandise Storage—Poo!l Car Distribution 
Fleet of Trucks for local delivery. 


93 Broad St. 
Spriagfield, Mass. 


Max Lyon, 





Telephone 
6-8334—4-8335 











SPRINGFIELD, MASS. 


fos 3. J. SULLIVAN THE MOVER, INC. 


2 ie Fireproof Storage 


Offices: 385 LIBERTY ST., SPRINGFIELD 1 
HOUSEHOLD GOODS STORAGE, Packing, 
Shipping, Pool Car Distribution of All Kinds 

Fleet of Motor Trucks 




















SPRINGFIELD, MASS. } 


Atlantic States Warehouse 
and Cold Storage 


Corporation 
385 LIBERTY ST., SPRINGFIELD 1 


General Merchandise and Household Goods Storage 
Cold Storage for Butter, Eggs, Poultry, Cheese, Meats 
and Citrus Fruits 


B. & A. Sidings —_ N. Y., N. H. & H. R. R. and 





Daily Trucking Service to 











A. W. A. suburbs and towns within 
M. W. A. a radius of fifty miles. 
SPRINGFIELD, MASS. | ae Ps da ee J. GCG. Hvland, } -Pre« 





fe DSBS FrA EG 
and WAREHOUSE CoO., Inc 


214 BIRNIE AVENUE, SPRINGFIELD, MASS. 

Poo! Car Distribution . . Houtrehold and 

Merchandise facilities . . . Private Siding . . . Our fleet covers Connecticut 

and Massachusetts daily. Warehouses at Bridgeport.and Hartford, Conn. 
Members) NFWA—AWA—ACW—AVL Agents 


JU. S. Bonded Worehouses ... 








SPRINGFIELD, MASS. | Since 1880 
HUCK’S TRANSFER, INC. 


188 Liberty St., Springfield 4, Mass. 


® Pool Car Distribution 
Private Siding—B & A Railroad 

@ Merctandise Warehousing 
Modern Materials Handling Equipment 

@® Direct Truck Distribution Throughout Connecticut 
— Massachusetts—Rhode Island 


® Rigging and Heavy Hauling Equipment for all 
kinds and sizes of Machinery and Special 
Equipment 


® The Gateway to New England—served by three 
Railroads 


All Warehouse Services 
U. S. Bonded 





Agents for 
New York Central R.R. Republic Carloading Corp. |§ North American Van Lines 


i B.S UTS TO se 
CHICAGO 8 y/* MEW YORE t¢ 
388 NEWBERRY AVE. tt WEST 4eN0 ST 
00 even 6-357 PE on 60061 








SPRINGFIELD, MASS. | 








Lincoln Tidewater Terminals Co. 
Pleasant St. Box 109, Easthampton, Mass. 

















THE CHAIN OF H 

Ha dh rt 209,000 feet of sprinkled and heated space 
TERMINALS § Joint Boston & Maine and NYNH&H RR service 
AND INLAND 

WAREHOUSES Bulk — Transi# — Distribution 





Tel. Easthampton 109—Boston, CApitol 7-1446 
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CENTRAL DETROIT WAREHOUSE 


Located in the heart of the wholesale and jobbing 
district, within a half-mile of all freight terminals. 
Modern buildings, lowest insurance rate in city. 


WAREHOUSE & TERMINALS CORPORATION 
Wyoming and Brandt Avenues 


Modern concrete buildings, fully sprinklered, 
serving the west side of Detroit and the city of 
Dearborn. Specializing in heavy and light package 
merchandise and liquid commodities in b Con- 
nected directly with every railroad entering the city. 


Central Detroit Warehouse Co. 
Fort and Tenth Streets, Detroit 16, Mich. 











DETROIT, MICH. | 


DETROIT STORAGE CO. 


Established 60 Years 


STORAGE WAREHOUSES 
ALL OVER DETROIT 


Local and Long Distance Removals 
Foreign and Domestic Shipping 
Main Office 
2937 East Grand Boulevard 
Detroit 2 
Telephone Trinity 2-8222 














SEPTEMBER, 


‘oer - 
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Siczée> AMERICAN WAREHOUSEMEN $ ASSOCIATION 








This modern building was designed 
for commercial warehouse purposes 
exclusively. Offering dry storage and the 
largest, most complete and efficient re- 
frigerated sterage, with ice manufacturing 
plant, in this wide area. 


Every warehousing facility is available. 
Desirable office space. Car icing. Financ- 
ing. Adequate receiving and distributing 
facilities. In-transit storage. Absolate 
protection. Minimum insurance. Modern 
palletized equipment. Sharp-freezing 
rooms. Free reciprocal switching—all rail- 
roads. Continent wide connections. 





W. J. LAMPING, GEN. MGR. 


GRAND TRUNK WAREHOUSE 
and 


RPao=e<q@rRamawmrere wi SZeun Oem SB Bw ke CORA PDH 











WALNUT 
1-8380 COLD STORAGE COMPANY 
1921 E FERRY AVE, DETROIT 11, MICH, 
DETROIT, MICH. 


76 





AN ASSOC AIS 





In neat 
DETROIT 


the Gest vs 


*U.S.* 


UNITED STATES WAREHOUSE COMPANY 


1448 WABASH AVENUE, DETROIT 16 
Phone: Woodward 2-4730 


Division of 


[nited States ld Storage Grporation 


oo, ae one @ Be oss Eo 











@: NY rSAS Cll 
U. $. COLD STORAGE CO, 


>) - | Kee | 
U. S$. WAREHOUSE CO. 











DETROIT, MICH. | 





For Shippers’ Convenience, States, Citig, 
Facing the Busiest 


Thoroughfare in D E T R 0 IT 


200,000 square feet, Centrally located. Private 
siding facilities for 20 cars with free switching 
from all railroads. Large, enclosed loading 
dock. Our own fleet of trucks make prompt 
reshipment and city deliveries. 


JEFFERSON wancuoust 


WAREHOUSE 
1900 E. Jefferson Av. DETROIT 7, MICHIGAN 











Members N. F. W. A. 


DETROIT, MICH. | 





Wolverine Storage Company, Inc. 
f> 11850 E. Jefferson Ave., Detroit 14 


\.) STORAGE AND MOVING, PACKING 
AND SHIPPING 
Agent for Allied Van Lines, inc. 





eee ete) 














FLINT, MICH. | 
MERCHANTS & MANUFACTURERS 


WAREHOUSE COMPANY, INC, 
212 Smith St. Flint 4, Mich. 


“IN THE HEART OF FLINT’ 


Complete Warehousing Service 
Member A.W.A.—A.C W.—Mich. W.A. 


GRAND RAPIDS, MICH. | 


THE LARGEST COMPLETE WAREHOUSING AND 
DISTRIBUTING SERVICE IN GRAND RAPIDS 


Corumsian Storace & Transfer Co. 


eanemee<~ * a of All Commercial Storage and Peel Ca: 
i 


Established 1938 

















Sime ; 0 Reptsiented bp SLLIED DESTRIBUTION OX: 
A.W.A. reas nEwotany AVE. 7, Sn 1 WEST «END ft 
MO ere Pico 6ore? 








Handled Thra Colambian 
LANSING, MICHIGAN | Since 1919 


FIREPROOF STORAGE CO. 


728 East Shiawassee a 














2— WAREHOUSES — PALLETIZED 
PRIVATE N.Y.\C. SIDING e DISTRIBUTION 
TRUCKING e WINCH e VAN SERVICE 
MERCHANDISE AND HOUSEHOLD GOODS 

LANSING, MICH. Agent fer Allied Van Lines, Inc. 

LANSING STORAGE COMPANY 

The only modern fiseproof warehouse in 

TLIE> Lansing exclusively for household storage 


OOF WCTHPROOF FUR AND RUG VAULTS (GN 








ie ( Local and Long Distance Moving 
“WE KNOW HOW” 
440 No. Washington Ave., Lansing. 30 











Dr. John H. Frederick presents a detailed study of 
Called “Problems of Aircargo De- 


Frederick’s article states that “the 


aircargo progress. 
velopment,” Mr. 
big job faced by the aircargo carriers is to develop 


more and more traffic.”’ 











DISTRIBUTION AGE 
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| ROCHESTER, MINN. | 


| ST. PAUL, MINN. | 


ad Firms are Arranged Alphabetically 


SAGINAW, MICH. | 
BRANCH HOUSE SERVICE 


.» » AT WAREHOUSE COST 


e@ It is possible here to secure the ape AS ye ser. 
yice you would expect in your own warehouse, 
put at less expense and without ~ &.. or trouble. 


4 w is a distribution point for Northeastern 
Every merc dise warehouse facility is 
eae le ‘at Central-Warehouse Co. 


@ Merchandise — 
daily direct service 
responsible carriers. 


CENTRAL WAREHOUSE CO. 


1840 No. Michigan Avenue SAGINAW, MICHIGAN 


> AMERICAN WAREHOUSEMEN S ASSULIATION 


-IGINAM, MICHIGAN **On The Drive Since ’05°’ 


STEVENS BROTHERS 


121 SOUTH NIAGARA STREET 


3 WAREHOUSES 
MERCHANDISE STORAGE 
and DISTRIBUTION 


Private, Covered N.Y.C. Siding 
Our Own Delivery Fleet 

Pallets and Mechanized Handling 
Office—Desk—Phone Service 
Household Goods Storage 

Winch Truck and Van Service 





cartage, pool car distribution. 
to all points within 75 miles by 








a ’ Vy 














MERIDIAN, MISS. | 








R. B. Gunn, Jr., Mgr. Phone 744 








INTERSTATE COMPRESS & WAREHOUSE CO. 
“Excellent Service Assur 
254,000 a8" car dlvect sidin bt a Ins. Rate i18¢ 
Over Night Service to Gulfports on 
Merchandise Storage & Distribution 
ADDITIONAL 250,000 Sq. Ft. Warehouse Space at COM- 
PRESS OF UNION. UNION, MISS. 





JOPLIN, MO. | 


Sunflower Transfer & Storage Co. 
Joplin, Mo. 


& 








1027-41 Virginia Ave. 


Distribution and storage of merchandise. 
wig 


Fireproof Warehouses—Motor van service. 
On railroad siding—Lowest Insurance rates. 


PACKING—STORAGE—SHIPPING 
AGENT FOR GREYVAN LINES, INC. 








KANSAS CITY, MO. | 











In Kansas City 


FIREPROOF 
a A-B-C_ warenouse co. 


1015 E. Eighth St. (6) 
Distribution Cars are so handled as to 
caref safeguard your own interests 
and those of your c 


Three Fi Warehouses 
Member N.F.W.A. Agents Allied Van Lines, Inc. 








KANSAS CITY, MO. | 























» MINNEAPOLIS, MINN. 
: ASSOCIATED WAREHOUSES, INC. 
: AMERICAN WAREHOUSEMEN’S ASSOCIATION 


Minneapous Terminat Warenouse Co. 


OPERATED JOINTLY WITH 
ST. PAUL TERMINAL WAREHOUSE CO. MIDWAY TERMINAL WAREHOUSE CO. 


ALL. MERCHANDISE WAREHOUSING SERVICES 


: ¥ CONVENIENT FOR ALL TWIN CITY LOCATIONS 








COMPLETE FREIGHT DISTRIBUTION & WAREHOUSING 
In Kansas City, Missouri and its Trade Area 


Pool Car distribution. Merchandise warehousing. Car 
loading and unloading; Local delivery and pick-ups. 
Private 12-car switch tracks. Modern sprinkler 
equipped warehouse. Ideally located in principal 
wholesale district, convenient to all freight terminals. 


WRITE for details. 


ADAMS 
TRANSFER & STORAGE CO. 


228-234 W. 4th ST. KANSAS CITY, MO 
Member of American Chain of Warehouses, Inc. 
New York Office: Phones: Plaza 3-1234, 3-1235 
Chicago Office: Phone: Harrison 3688 
Kansas City Office: Phone: Victor 0225 











Merchandise and Household Goods Storage 
Local Pool Car Distribution 
Packing—Crating—Bonded Storage 
Local and Long Distance Moving 


ROCHESTER TRANSFER & STORAGE CO. 


10—Ist Ave., S. E., ‘Phone 4515 
Rochester, Minn. 





KANSAS CITY, MO. | 





VICTOR 32638 











Member N.F.W.A. and Allied Van Lines, Minn.-Northwest W.A. 








A COMPLETE WAREHOUSING SERVICE 


Merchandise Storage—Cold Storage 
Pool Car Distribution—lIndustrial Facilities 


Situated in the Midway, the center of the Twin Oity Metropoli- 
tan area, the logical warehouse from which the Twin Cities and 
the Great Northwest can be served from one stock, with u 

and economy. No telephone toll charge to either eity. 


CENTRAL WAREHOUSE company 
739 Pillsbury Avenue St. Paul 4, Minnesota 


Prene:t Mester 2831 
Represented by DISTRIBUTION SERVICE, INC. 


229 &. NM. Water 626 Thire St. 
1CAa. 13 - venue YorK city 4 SAM FRANCISCO 7 
Phene: Superter 7180 Prenet Sutter 3401 


1g,» Menfe AMERICAN WAREHOUSEMENS ASSOCIATION { 





CENTRAL STORAGE CO. 
1422 St. Louis Ave. (West 10th St.) 
KANSAS CITY 7, MO. 


Merchandise Warehousing and Distributing 
Pool Car Distribution 


Branch House for Factories - 
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STORAGE a 
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CHAS. C. DANIEL, Jr. 
Pres. & Treas. 


Over 69 YEARS “The Symbol of Service”, 























SEPTEMBER, 1949 


KANSAS CITY, MO. i 





EVANS WAREHOUSE SERVICE «ss. 


1325-1327 St. Louis Avenue > ad allals Victor 0264 
GENERAL MERCHANDISE WAREHOUSING 
POOL CAR DISTRIBUTION 


We operate our own fleet of motor trucks. Loading docks: R. R. 
siding Missouri Pacific. Inquiries answered promptly. 


17 








For Shippers’ Convenience, States, Citie, 









ST. LOUIS, MO. | 
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fine furnitere 


. 8201 DELMAR, ST. LOUIS s 


ee 




















CHOICELY LOCATED WAREHOUSES IN 


KANSAS CITY 


To Insure Efficient and Economical 
Coverage of this Great Marketing Area 


CHECK THESE FEATURES 


Mod ties 

Responsible ement Coal 

Seasious,Switenfracts ‘Storage and Tranett 
ruc 

Streamlined Handling Equipment Financing and splay Roome 


ALL BRANCH HOUSE FUNCTIONS INCLUDING: \ 
Receiving Shipping ‘Wy, 
Storing c.0 Ne 




















. .B. 
Marking Sight Drafts 
Reconditioning Freight Prepayments 


y ‘ . f oF fos . f ee Rs. 
/ 4 ” i ties 
it oosts you nothing to Investigate Creoks 
Terminal faollities. Phone, wire or 


rnin f ‘a is. \ YOUR SECURITY | : 


Crooks Terminal We 


1104 Union Ave. Kansas City 7 








ROO Posen ont ae 
2 Sy. 
433 W. Harrison St. Chicago 7 ° 271 Madison Ave. New York 16 


Associated with Overland Terminal Warehouse Co., 1807 E. Olympic Bivd., Los Angeles 21 
Members of the American Warehousemen's Association and Interlake Terminals, inc. 











Px aes 












THRIFTY: 


Accurate accounting, the use of advanced materials 
handling equipment and the integration of each opera- 
tion aid in reducing your warehousing and distribution 
costs. Long Service is Thorough, Thoughtful and Thrifty. 











KANSAS CITY, MO. 


Storage and 
Distribution through 
the “Heart of 
America” 
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resem careinn rte tense ST. LOUIS, 10. [——“Trcraansie Goroge ond Dhatbomon 
Trackage on 4 Railroads Track Connections with All 
: RUTGER STREET “sccae 








Low Insurance Rates 















WAREHOUSE, INC. Offices: Member 
SCULCROPA AED LEG Eta ltkp ahem =| MAIN & RUTGER STS. ST. LOUIS4 ,,,, Neu ton 


ST. LOUIS AVE. & MULBERRY ST. KANSAS CITY 7, MO. A.D.T. Burglar & Sprinkler Alerms. 
008 Sq. ef Space aah age 
BONDED Lew insurance Randolph 4468 








spent 














POOL CAR DISTRIBUTION automatic temperature and humidity controlled 
We invite your Inquiries. Socms. 
& Represented by , 


CHICAGO 8 = 
1525 NEWBERRY 746 Ladlaibull 
Mon.5531 


As well as general warehousing and cold storage— 
einemene also pool car distribution and forwarding—Insur- 
2 I WEST 42ND ST. ance 16.2c. per $100.00. 


Penn.6.0967 c 
MSRM iT Time | Jylcr Warehouse & Cold Storage ‘>. 


2020-30 Walnut Street, Kansas City 8, Mo. Members: A.W.A.—Mo.W.A.—StLM.W.A. 
Owned and Operated by the ST. LOUIS TERMINAL WAREHOUSE CO., St. Louis, Mo. St. Louis Chamber of Commerce 














DISTRIBUTION AGE 
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KANSAS CITY, MO. ST. LOUIS, MO. |: Established atti 
COMPLETE WAREHOUSE FACILITIES —"* Traffic 
for the proper Storage and Distribution of your § ler « 
Merchandise in the Kansas City trade area. anagers : 

We specialize in storage of candies in our new ; 
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and Firms are Arranged Alphabetically 


- Lous, ._— | 






**The Home 
of National 
Distributors” 


Over 1,000,000 Sa. Ft. 
of Warehouse Space 


Located right in the midst of business 


Plus fast and efficient 
Distribution in the St. Louis area 


Pate 


@ Pool car distribution 

@ Reforwarding storage in transit 

@ A.D. T. Alarms and sprinkler systems 

@ Traffic and legal depts. Bonded employees 


WRITE FOR FOLDER 


ST. LOUIS TERMINAL WAREHOUSE CO. 
: “SERVING INDUSTRY FOR TWENTY-FIVE YEARS” 
‘ General Offices » 826 Clark Avenue + St. Louis 2, Mo. 



















NEW YORK OFFICE 
250 Park Avenue (17) 
Plaza 3-1235 


CHICAGO OFFICE 
53 West Jackson (4) 
Harrison 3688 




















» MAin 4927 | 











SPRINGFIELD, a 


Phone 330 


GENERAL WAREHOUSE CORPORATION 
601 N. National Ave., a Missouri 





Merchandise and 
Storage and Distribution 





oo 
Member A.W.A.—N.F.W.A.—Me.W 
American Chain ef Warehouses 
Agent Allied Van Lines, Ine. 











Established 1904 
BRUCE COOK TRANSFER & STORAGE COMPANY 


Complete Facilities for Stora of Merchandise 
and Househol $ 


BILLINGS, MONT. | 


Agents for Aero M 

Member Mayflower Wareh 

P. ©. Box 1382 — 280! Minnesota 
Billings, Montana 


Avenue 














HASTINGS, NEBR. | 


7 
REA OE, 





1876 1949 


BORLEY’S 


Storage & Transfer Co., Inc. 


Pool Car Distribution 
FIREPROOF BONDED 
STORED OR SHIPPED 

















LINCOLN, NEBR, 1889 60 Years of Continuous Service 1949 


Merchandise and Household Storage—Pool Car Distribution 
@ operate Thirty Trucks and have connections to all points in the State. 
P Our buildings are _cieae. both Fire and Non-Fireproof, located on the 
— of the & 9.—Mo. Pacific and Union Pacific with all othe: 
nes entering cither city, absorbing switching. 
We are Bonded by the State—Our Rates are reasonable. We solicit 
your business and guarantee satisfaction. Investigation Invited. 


SULLIVANS 


Transter & Storage Co. Grand Island Storage Co. 
in 8, Nebr., 307 “N. 8th St. Grand Island, Nebr., 311 W. 4th St. 














SEPTEMBER, 1949 








OMAHA, NEB. | FORD 


STORAGE & MOVING COMPANY 





“Member of N. F, W. A. and A. W. A. 
« Reprssented oy 


CHICAGO 8 y/* NEW YORK te 
1585 NEWBERRY AVE. tt WEST ~~ st. 
MO aree 6-5531 PEs 





1024 Dodge Street Omaha Nebraska 
Omaha modern, located warehouse. 

sprinklered—Low insurance, on 1.C. B.R. and U B.R. A 
I > Gereral M id Storage—Household Goods 

eee e, modern facilities in Council Biulia, lowa. Our own Geet of 7 















OMAHA, NEBR. 








Warehouses Inc. 





Four medern, sprinklered warehouses, 
pool cars, merchandise and household goods. 
act as your Omaha Branch. 
Main Office, 702-12 So. 
E Members: A.W.A.—N.F.W.A. 


located on trackage. 
Trucking Service. 


lOth St., OMAHA 8, NEBR. 












Merchandise and Houdld Goods 


We handle 
Let us 


Agents for Allied Van Lines, Inc. 


"aj; Za AMERICAN WAREHOUSEMENS ASSOCIATION 





/ 








MANCHESTER, N. H. j 
NASHUA, N. H. 
CONCORD, N. H. Offices 624 Willow St. 


“Crating Furniture our Specialty 
General Merchandise Storage and Distribution, Sa ateans 
Storage,/Cold Storage, Unexcelled Facilities. 
Direct R. BR. Siding, Boston & Maine BR. R. 





ete Service 





Make _— Warehouse hy Branch Office for 


McLANE & TAYLOR 
Bonded Storage Warehouses 


Goods, 
Pool Car Distribution 








JERSEY CITY, N. J. 


In the Heart of the Metropolitan Area 
Directly Opposite Cortland? Street, New York 


HARBORSIDE warcsouse conpant, we 


‘‘Gateway to the World’’ « Est. 1933 « Tel. Bergen 4-6000 
Executive and Sales Office: 34 Exchange Place, Jersey City 3, N. J. 


FACILITIES—3 units... fireproof, brick and concrete. Penna. R.R. 
private siding—26-car capacity; connections with all roads entering city. 
Merchandise storage, Manufacturing and office space, 1, 650,000 sq. ft.; 
sprinkler; automatic fire alarm. Insurance rate: .099. Platform capacity, 
40 trucks. Cold storage: Coolers, 1,608,000 cu. ft.; freezer, 1,182,000 cu. 
ft.—total 2,790,000 cu. ft.; convertible: automatic fire alarm. Insurance 
rate: .06. Brine refrigerator system; temperature range, 0° to 50° F.; 
cooler-room ventilation; humidity control; 20-truck platform. Dock 
facilities: Waterfront dock, 600 ft.; minimum draft 21 ft.; pier berth, 
600 ft.; bulkhead draft, 25-30 ft. 

SERVICE FEATURES—Free lighterage; pool car distribution. Rental 
of office space. All perishable products accepted for cold storage. Free 
switching on certain perishable products. Bonded space available. 
American Export Lines steamers dock at piers adjacent to warehouse. 
Consign rail shipments to storer c/o Harborside Warehouse Co., Jersey 
City. Pennsylvania Railroad, Henderson Street Station delivery. 
ASSNS.—A. W.A. (Cold Storage Div.); W. A. Port of New York; Mar. 
! Asso.; N. Y. Mer. Exch.; Com. & Ind. Asso., N. Y.; Jersey City C: of ©. 














NEWARK, N. J. 





““TOPS IN NEW JERSEY” 


18 floers of modern fireproof, 
sprinklered werehouse space. 
250,000 square feet, low insur- 
ance rates. centrally located 
in downtown Newark. 
GENERAL MERCHANDISE 
stored, distributed 


HOUSEHOLD GOODS 


ked, moved, stored or ship- 
aor ANYWHERE in U. S. or 
2 ler 


F E D E R 8 F STORAGE WAREHOUSES 


155 WASHINGTON ST © NEWARK 2, NEW JERSEY 


















































MEMBER: N.J.F.W.A. and N.F.W.A. 


MOVING! STORAGE! 
dependable since 1860—— 


KNICKERBOCKER . 


STORAGE WAREHOUSE COMPANY 


86 to 106 amg ag SP. 74 to 76 myo sv. 
Wm. R. Mulligan, Pres. James E. Mulligan, Sec’y and Mgr. 


NEWARK, N. J. | 


PACKING! 

















ALBUQUERQUE, N. M. | 


SPRINGER TRANSFER COMPANY 
ALBUQUERQUE 
Fireproof Storage Warehouse 


Complete and efficient service in distribution, ered 
or storage of general merchandise or furniture 


Member of N.F.W.A.—A.W.A. 














ALBANY, N.Y. | 





Bo RE tail Pray : ae 
a ee. saree 


Central Warehouse Corporation 


Colonie and Montgomery Sts. 
Albany 1, N. Y. 
Telephone 3-4101 


General Merchandise—Cooler and sharp 
freezer Cold Storage; also U. S. Custom 
Bonded space available. Office and storage 
space for lease. Fireproof construction with 
very low insurance rate. Storage in Transit 
privileges. All classes of modern warehouse 
service rendered. 


COLD STORAGE—DRY STORAGE 
DISTRIBUTION 














ALBANY, N.Y. [ 
JOHN VOGEL, Inc. 


STORAGE WAREHOUSES 
OFFICES, 11 PRUYN ST., ALBANY 7 


HOUSEHOLD GOODS - STORAGE AND SHIPPING 
eee we — Ri R DISTRIBUTION OF ALL 
Kinvdée, fF GA sutton N OF MERCHANDISE# 
VYeurR ALBANY SuIPRENTS GAREFULLY KANDLED 

Celleetions prometiy rem 
Member of AVL—NFWA—NYBSWA 














PNET 





BROOKLYN, N. Y. | CENTRALLY LOCATED Member of A.W.A. 


EMPIRE STATE WAREHOUSES COMPANY 


390-98 NOSTRAND AVENUE ¢ BROOKLYN 16, N. Y. 
FIREPROOF WAREHOUSES 


i GIANT FLOORS OF GENERAL MERCHANDISE 
200,000 FT. 
MODERN LOADING AND UNLOADING FACILITIES 
RIVATE VAULTS FOR LIQUORS 
COOLER AND TEMPERATURE CONTROL SPACE AVAILABLE 























BUFFALO, N. Y. | 
AMERICAN 


HOUSEHOLD STORAGE Co. 


Two warehouses with greatest tone in 
household storage in Western New ork. 
Buffalo,“‘American is the leader.” 


KNEELAND B. WILKES, PRES., LOUIS W. IRMISCH, HERBERT J. WELLS 
305 NIAGARA STREET @ PHONE WA 0700 @ MEMBER: N.F.W.A, 








For Shippers’ Convenience, States, Citle, 

















BUFFALO, N. Y. 








STORAGE — DISTRIBUTION 


ERIE R. 
HEATED SPACE OFFICES — MANUFAC8URING 
MEMBER 


WESTERN 


REPRESENTATIVE 
American Chain of 
; Warehouses, Inc. 
53 West Jackson Blvd. 
; Chicago 4, Ililnols 

BUFFALO MERCHANDISE E WAREHOUSES, INC. 
GENERAL OFFICES 
1200 NIAGARA STREET BUFFALO 13, NEW YORK 


EASTERN 
REPRESENTATIVE 


Interlake Terminals, Inc. 








GENERAL MERCHANDISE 





ciel 





BUFFALO 4, N. Y. | Gateway to National Distribution 


KEYSTONE WAREHOUSE CO. 


541 SENECA STREET, BUFFALO 4, N. Y. 


For economical warehousing and eere- 
Modern building and equipment. 8 

transit privileges; low insurance rates. 
track-connection with Penna. z. R., and N. Y. 
Central, and switching arrangements with all 
lines into Buffalo. Capacity 20 cars daily. 























GUFFALO, Nv. Y. | DEPENDABLE SERVICE SINCE 1900 


Knowlton Warehouse Co. 
50 Mississippi Street, Buffalo 3, N. Y. 


MERCHANDISE STORAGE AND DISTRIBUTION 
MODERN BUILDINGS — PRIVATE SIDING 
Represented by Distribation Service, Inc. 














BUFFALO, N, Y. Let us care for your needs in Buffalo 


LARKIN WAREHOUSE INC. 


189 VAN RENSSELAER ST., BUFFALO 10 
Genera: Merchandise Storage and Distribution 


Modern—Fireproof—Low Insurance Rate 
on New York Central & Erie R. R. 
GOVERNMENT BONDED WAREHOUSE 














BUFFALO, N.Y. | 


LEDERER 
TERMINALS 


e « e HAVE SOMETHING IN STORE for you... 
123 and 124 NIAGARA FRONTIER FOOD TERMINAL, BUFFALO 6 6 


























a LEONARD 


WAREHOUSES 
163 GEORGIA ST., BUFFALO 1 
STORAGE AND LOCAL OR LONG 





SPECIALISTS 
IN STORING 
& HANDIING 


ELECTRICAL 


APPLIANCES 
— DISTANCE REMOVAL OF HOUSE- 


MENS 
Gay 


N.Y.S.W.A. 





DisTeurION HOLD FURNITURE 

















DISTRIBUTION AGE 
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Cites qand Firms are Arranged Alphabetically 
~~) BUFFALO, NN. Y. | NEW YORK, WN. Y. | 


WILSON WAREHOUSE CO.| [@HIFI GF 











FIREPROOF STORAGE 
WAREHOUSES, INC. 








tin General Merchandise Storage and Pool Car Distribution 
In Fireproof Buildings N.Y.C. Siding 
Low Insurance rate Branch office facilities We specialize in storage and transfer of Household Goods. 
Ramses mnie oy QLLIED DESTRIBUTION mac. 


Pool cars distributed. Our warehouses, brick and steel construc- 
tion, offer highest degree of safety. Trucks, trailer, tractor and 
lift van. Consign via all R.R.'s sta. New York. For Mt. Vernon, 
consign via N.Y.C.-NY,NH&H sta. Mount Vernon. 


NEW YORK t8 
tt WEST 4@ND ST. 
PEee 





— Goes 
523 — AVE. = 














HH} Le 











FLUSHING, L. 1, N. Y. Established 1903 N.F.W.A. — N.Y.F.W.A. N.Y.S.M.T. — M.&W.A.G:N.Y. 
) E Flushing hagas, tebegerseceosell Gompany Main Office—426-438 West 26th St., New York City | 
p= Zz 1 Avenue ushing ° . 
N FIREPROOF WAREHOUSES — MDSE. and HOUSEHOLD GOODS cae A Se Ga ee Saaees fae. a field ia. 


Storage—M oving—Packing—Shipping 






Serving all of Long Island 


Member of: Nat'l Furn. Whsemen's Assn., N. Y. Sjate 
Whsemen's Assn., N. Y. Furn. Whsemen's Assn. 


Agent for: Allied Van Lines, Inc. 


\4 


ti _ 
NVI Weedoe WATIONAL FURNITURE WAREHOUSEMENS ASSN. “tans” 
G@lpodt ALLIED VAN LINES. me 










































































NEW YORK, N. Y. 
JAMESTOWN, N. Y. | H. E. FIELD, Pres. FRANK H. FIELD, Mgr. | 
WILLIAM F. ENDRESS, INC. SERVING THE NEW YORK MARKET 
MERCHANDISE STORAGE JAMESTOWN, X seas There is no problem in Warehousing and Distribution 
—- Leen, eee Fruits, Vegetables, Meats, Etc. which we cannot work out satisfactorily with the ship- 
gh Oe erchandise Storage, Space no feo Ce. per. We have advantages in location and in equipment 
sidings, ond Truck Docks. conten aipments via Erie which enables this company alone to do certain things 
= hehtecvation ‘Wascheutin. N. *Y. cage bmg Retrig. which cannot be done elsewhere. 
— — ———-! We invite your correspondence on any or all features 
| of our Warehousing—Distribution—Trucking Service— 
NEW ROCHELLE, N. Y | Moving, Packing Storing, Shipping Field Warehousing. 
’ y Hf 
. O'Brien's Fireproof Storage Warehouse, Inc. ear erga Warehouses, Ine. 
pe Packers and Shippers of Fime Furniture 
Le and Works of Art General Offices: 415-427 Greenwich St., New York 13 
Ss Also Serving * Represented ty WWW ALLIED DISTRIBUTION INC. 
ee New Rochelle, Pelham, Larchmont, Mamaroneck, encase ¢ ' << NEW YORK 18 
hy White Plains, Scarsdale, Hartadale. Send B/L 1525 NEWBERRY AVE, 11 WEST 42ND ST. 
re to us at New Rochelle. mith a 
NEW YORK, N.Y. | CAPITAL. AND SURPLUS ESTABLISHED 
In NEW YORK, N. Y. - - - Call John Terreforte 
for Merchandise Storage and Distribution 
Information on 80 Member Warehouses 


TWO MODERN FIREPROOF WAREHOUSES 
SPRINKLERED SECTIONS LOW INSURANCE RATES 


AMERICAN CHAIN F WAREHOUSE INC. EXCELLENT LOADING FACILITIES NEW YORK'S LARGEST TRUCK SCALE 


250 PARK AVENUE ® Fas. wen 33-1234 











ANAS — ee 
BOWLING GREEN | |:= The. Manhattan. = 


STORAGE AND VAN COMPANY 


” NEW YORK CITY ODD Zteméoe MATIONAL FURNITURE WAREHOUSEMENS ASSN. “Sie 
| & Cable Address: BOWLINGVAN Aged ALLIED VAN LINES, me 









































2 House to house moving round the World of NEW YORK, N. Y. | 
4 Household Effects and Art Objects in Steel and Storage, Distribution and Freight Forwarding 
3 Wood Lift Vans. From an Ultra-Modern Free and Bonded 
Hi : Warehouse. 
© Safety for Foreign Shipments. 
' IDEALLY LOCATED 
g IN THE VERY CENTER OF NEW YORK CITY 
" & Ledeen Adjacent to - Piers, somes see 
' and The Holland and Linco unnels 
NEW YORK, N. Y. | Unusual facilities and unlimited experience in fo 
ae and transportation. Motor truck service furnished when fe- 
: THE NATIONAL COLD STORAGE C0 quired, both local and long distance. Lehigh Valley E.R. 
: -» WNC. siding—12 car capacity—in the building. Prompt handling— 
Storage and Distribution Facilities | ee ee ee 
for Perishable Food Products MIDTOWN WAREHOUSE, INC. 
Brooklyn 2, 66 Fu St. J City 2, 176 Ninth St. : ’ 
Fulton Terminal—-NY. a bn ome .R.—Storage-in-Transit 601 _ oe gs, a 1 
60 Hudson St., New York 13, N. Y. Telephone: REctor 2-6590 Represented by Associated Warehouses, Inc.—New York City and Chicago 
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NEW YORK, N.Y.) 


NEW YORK DOCK COMPANY 
Executive Offices—44 Whitehall St., New York 4 
WAREHOUSES 
Sve aa a ee fy ES 
RAILROAD NECTI ONS 
Licensed by Cocao, Cotton, Coffee & Sugar, Metal 


and Rubber Exchanges 
Member; A.W.A., W.A.P.N.Y., N.Y.S.W.A., N.Y.W.W..T. 








For Shippers’ Convenience, States, Cities 





CHARLOTTE, N.C. | Established 1908 


AMERICAN 


STORAGE & WAREHOUSE CO., INC. 
CHARLOTTE I, N. C. 


Office and Warehouse, 926 Tuckaseegee Road 


MERCHANDISE STORAGE ONLY. POOL CARS DISTRIBU TED 
MOTOR TRUCK SERVICE L AND DISTANCE. 
PRIVATE RAILROAD SIDING. SPRINK 








ee 

















MOVING ~~. STORAGE 
THE SEVEN! Pe BROTHER S 





SHIPPING 
‘TO AND FROM EVERYWHERE 


PACKING 





1405 ferome Avenue, 
Tel. Jerome 


NEW YORK, N. Y. 
1 SANTINI BROS., INC. 


New York 52, N. Y. 





CHARLOTTE, N.C. | 


Carolina Transfer & Storage Co, 
1230 W. Morehead St., Charlotte 1, N. C. 


Bonded fireproof warehouse. 
Household goods and merchandise. 
Pool cars handled promptly. Motor Service. 


Members A.W.A.—N.F.W.A.—A.V.L.—A.T.A.—N.C.T.O. 

















NEW YORK, N.Y. | 


SHEPHARD WAREHOUSES INC. 


DAILY DISTRIBUTION SERVICE TO 
ALL POINTS RADIUS 35 MILES 


667 Washington St. New York City 14 








130,000 Sq. Ft. Fireproof Storage 














NEW YORK, N.Y. TS 


Circle 7-6711 


45 Columbus Ave., New York 23, N. Y. 
a STORAGE WAREHOUSES 
U. CUSTOMS BONDED & FREE 
Houschoid & Commercial Storage 
Commercial—Local and Long Distance Movers 
Export Packers—Pool Car ee 
Affiliated with North American Van Line 
Member of NFWA—NYSWA—PNYWA—UNYWA—M & WAGNY. 








OFIA BROS.: 








ROCHESTER, N. Y. | 


George M. Clancy Carting Co., Inc. 


Storage Warehouse 
Main St., East of Circle St., Rochester 7 
General Merchandising Stora e—Distribution 
Pool Car Distribut menpgee 
= S. Custom agree rayege 
sehold Goods 
Direct R. R "Siding N. Y. Bae in the Center of Rochester 
























SYRACUSE, N. Y. 


GREAT NORTHERN WAREHOUSES, 
°e FIREPROOF e 
MERCHANDISE STORAGE and DISTRIBUTION 
2 PRIVATE RAIL SIDINGS 


NEW YORK STATE POINTS 





DAILY, STORE-DOOR, MOTOR FREIGHT SERVICE TO ALL 


Member: American Chair of Warehouses 





INC. 





DISTRIBUTION 

MOTOR FREIGHT LINES . 
STORA es 

PRIVATE RAIL SIDINGS ‘ ONSINCE 1897 a 


ERIE BLVD. AT SO. WEST ST., SYRACUSE 1 
COMPLETE MERCHANDISE —— GOODS STORAGE 








Member 
DISTRIBUTION: SERVICE, INC. A.W.A.—N.F.W.A.—A. V.L—NYS. W.A. 














OHARLOTTE, N.C. | 
SOUTHERN WAREHOUSE & BISTRIBUTING CORP. 


934 N. POPLAR ST., CHARLOTTE, N. C. 
Merchandise Storage Only 
Pool Car Distribution 
Seaboard Railway Siding 




















CHARLOTTE, N. C. | Al bulldings fully fireproof constructioa 


UNION STORAGE & WAREHOUSE CO., Ine. 
BONDED 


224-228 West First Street 
MERCHANDISE STORAGE—POOL CAR 
DISTRIBUTION 


Member of of A-WA—Setor Rervice 


er See 





NEW YORE te 
1 WEST — iD ST. 
6-067 


CHICAG 
28 nawernny AVE. z 














ore T 4 OO 


DURHAM, N. c 


eS Poinr of tHe Sours 


The trading area of Virginia and the Carolinas 
radiates direct lines from Durham, N. C. 


The Southern Storage & Distribution Co. is ia 
the heart of Durham, providing the logical, 


modern-minded organization to serve your 












economy and efficiency. 

Merchandise Storage, Pool Car Distribution, 
Private Sidings, Reciprocal Switching. Sprie 
Klered Buildings. 











ey N.C. | 


CENTRAL CAROLINA WAREHOUSES, INC. 


E. BESSEMER AVENUE and WAREHOUSE STREET 
inf P. O. Box 1678 Greensboro 3-0569 
Sips Merchandise Storage Pool Car Distribution 
Boi aD Southern Railway Siding 

Member: A. W. A.—S. M. W. A.—A. C. W. 




















WHITE PLAINS, N. Y. | 


J. H. EVANS & SONS, INC. 
Office & Warehouse: 107-121 Brookfield Ss. 


Household Goods Moving, Storage, Packing, 
Shipring. Prompt service fer any point in 
Westchester County. 

Member N.Y.F.W.A4.—N.F.W.A. 

















HIGH POINT, N. C. | Established 1930 A. W. deCAMP, Pres.-Treas. 


High Point Bonded Warehouse Co., Inc. 
LPOOL CAR DISTRIBUTION 


HOUSEHOLD GOODS AND MERCHANDISE STORAGE 


PRIVATE SIDING, SOUTHERN R. R. * SPRINKLERED 
Represented by American Chain of Warehouses, Inc. 
Member of AWA-SMWA 

















DISTRIBUTION AGE 






warehousing and distributing needs with . 
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BALEIGH, N.C. | 


CAROLINA STORAGE & DISTRIBUTING COMPANY 


MERCHANDISE STORAGE 
POOL CAR DISTRIBUTION 


Private Siding Trucking Service 


Members A. W. A. American Chain of Warehouses 











EL 





Member of A. Ww. A.—MAY. Ww. A. 


RALEIGH, N.C. | 











PRIVATE 
SIDING 
N. s. R. R. 


———— 





~ 


EFFICIENT STORAGE & DISTRIBUTION FOR 
MERCHANDISE AND FURNITURE 


175,000 SQ. FT. BONDED STORAGE 
SPRINKLERED e LOW INSURANCE RATES 


RALEIGH BONDED WAREHOUSE, INC. 
Wake Forest Road Raleigh, North Carolina 











CINCINNATI, OHIO [~ 


Member of A.W.A.—O.W.A. 








9,000,000 Cubic Feet Strictly Fireproof 


Select the Warehouse Used by the Leaders! 


GENERAL STORAGE—COLD STORAGE—POOL CAR 
DISTRIBUTION—LONG DISTANCE TRUCK TERMINALS 


11 Car Switch in Building 


Internal Revenue and General Bonded Storage 
Insurance Rate 14%c per $100 per annum 


CINCINNATI TERMINAL WAREHOUSES, INC. 


49 CENTRAL AVE. HARRY FOSTER, Gen. Mgr. CINCINNATI 2 














ESTABLISHED 1911 


CLEVELAND, OHIO | 





THE CLEVELAND STEVEDORE CO. 


cs 


COMPLETE MERCHANDISE STORAGE SERVICE 
WitTH MECHANICAL HANDLING & PALLET SYSTEM 
New York Representative 
INTERLAKE TERMINALS, INC. 
271 Madison Avenue Murrayhill 5-8397 


Main Office 
Dock 22, Foot of W. Sth St. 





Cleveland 13, Ohio 











FARGO, N. D. | 


Union Storage & Transfer Company 
FARGO, N. DAK. 
General Storage—Cold Storage—Household Goods 


Established 1906 
| Three warehouse units, tote! srea 161,500 of this 29,320 
® to coia —— Two puladiane A. Se) PRA 
costs. Soot stocks, yt - car distri on. Complete ware- 
house services. Farge serves North Dakota and eostieatann Minnesota. 
Offices 806-10 North Pacific Ave. 


AWA-NFWA-MNWWA-ACW 














CLEVELAND, OHIO | 
= CONATY WAREHOUSE COMPANY 


COMPLETE WAREHOUSING SERVICE 
Merchandise Storage — Pool Car Distribution 
LOCAL DELIVERY 
PRIVATE SIDING NYC RAILROAD 
FRENCH & WINTER STREETS CLEVELAND 13, OHIO 

















AWA—NFWA—MNWWA 


GRAND FORKS, N. D. { 
POOL CAR DISTRIBUTION 
GENERAL STORAGE 


IEF seco tn 


WAREHOUSE CO. 


Local and Long Distance Hauling of 
Freight and Household G 
Allied Van Lines — Agent 























AKRON, OHIO | THE 
COTTER MERCHANDISE 


STORAGE COMPANY 


FORMERLY THE COTTER CITY VIEW STORAGE COMPANY 


70 CHERRY ST. AKRON 8, OHIO 


warehouses for the 





@ 


storage and distribution 


of menenaneaes 
& Reprstented Sy S B 

iss NewseRry ave, “46 LiaRbad Kes Fou 
MO aree 6-5531 








NEW YORK 18 
11 WEST 42ND ST. 
PE ae 6-0967 











A.C. W. 


CLEVELAND, OHIO [——, wa. 


1505 BROADWAY 
N. Y. C. Orange Avenue 
Freight Terminal 
CHERRY 8074 
Established 1889 


*“*AN OLD ORGANIZATION WITH YOUNG IDEAS” 




















CLEVELAND, OHIO | 
Now there are 


Member of AW.A.—O.WA. 


there are | LEDERER 
TRUCK FACILITIES TERMINALS 


Cleveland’s Only Lakefront Public Warehouse with e 
Ceounecting R. R. Facilities Offices: FOOT OF E. 


A. D. T. Protection Cleveland 14 


CLEVELAND, OHIO | 


HIPMENTS to Cleveland, consigned to The 
Lincoln Storage Company over any railroad 
entering the city, can be handled from freight car direct 
to our loading platform 
LINCOLN STORAGE 


5700 Eucild Ave. CLEVELAND 21201 Cedar Ave 
Member of N.P.W.A. — Agent Allied Van Lines, Ine. 




































CANT ON, OHIO } Merchandise, Household Goods, Cold Storage 


memsen CANTON STORAGE, lac, < SN 


FOURTH AND CHERRY, N.E. iS 
: Cir: 
Mayin ~s 


Canton 2 
\ UWiitU 
eg LES 









Pool cars distributed. Private sidings 
Free switching on all roads. Separat: 
fire-proof warehouses for householc 


goods. 
Member: A.C.W.—MAY.W.A.— 











A.W .A—O.FAA.—O.W.A. 








CLEVELAND, OHIO | . 


NATIONAL TERMINALS CORPORATION 


1200 West Ninth Street, Cleveland 13, Ohie 
Four Modern Warehouses in Downtown Section. 
General Storage, Cold Storage, Office — and Stevedoring 

at our waterfront docks. 


New York Representative — Mr. H. J. Lushbaugh 
55 W. 42nd Street LAckawanna 4-0063 
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CLEVELAND, OHIO 
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MEMBER 
cia 









HOUSEHOLD GOODS 
AND COMMERCIAL STORAGE 


DOMESTIC AND FOREIGN PACKING 
7208 EUCLID AVENUE 


HAS THE FACILITIES 
TO MEET. ALL OF YOUR NEEDS 
Downtown location; Modern and fireproof; Low insurance rates; 


Enclosed docks and siding on Big 4 Railroadp. Daily delivery service; 
Office and display space; Telephone accommodations; U.S. CUSTOM BONDED. 














General Offices 134O West.Ninth St. 





















CLEVELAND, OHIO | 


Cleveland’s Most Modern Warehouse 


RAILWAY WAREHOUSES 


INCORPORATED 
Complete Merchandise Storage and Pool Car Service. 
Mechanical Handling and Pallet System. 
NEW YORK MEMBER CHICAGO 
2 Broadway DISTRIBUTION 251 East Grand Ave. 
Bowling Green 9-0986 SERVICE, INC. Saperior (180 
640 CROTON AVENUE CLEVELAND 15, OHIO 





For Shippers’ Convenience, States, Cig, 





— 


SPRINGFIELD, OHIO | 
meRSER  WAGNERS SERVICE, INC. 


Pennsylvania Railroad and Lowry Aveny 


A warehouse service that embodies every 
modern facility for the storage and 
distribution of Household Goods and fae 
Merchandise — Motor Freight Service. (aA tengs 

a. yh 


Member of A. W. A.—O. W. A. 














TOLEDO, OHIO | 


CAR CAPACITY 
800—COLD 
400—DRY 

FOUR PRIVATE 

SIDINGS 
N.Y.C. AND 
B.&O. RR’s 








GREAT LAKES TERMINAL WAREHOUSE CO. 


321-359 MORRIS ST. TOLEDO 4, OHI0 
COMPLETE WAREHOUSE FACILITIES 

















CLEVELAND, OHIO | LARGEST INDEPENDENT MOVERS IN MIDWEST 
coLUMBUS,OHO 6 QI NE TED 
TOLEDO, OHIO 
FT. WAYNE IND, \mOY!¥G |* 
LM. & W. A. es 











COLUMBUS, OHI | 


Established in 1882 


Columbus Terminal Warehouse Company 
119 East Goodale St. Columbus 8, Ohio 


Modern warehouses and storage facilities. 
A.D.T. System. Private doubie track siding. 


7 Free switching from all railroads. 


+t Remestentad Sy SLIIED DESTREDOTION IC 
CHICAGO @ ¥/* NEW YORK te 
1525 NEWBERRY AVE. tt WEST 42ND ST. 
MO saree 6-5531 PE on 6-0067 

















COLUMBUS, OHIO | 


THE MERCHANDISE WAREHOUSE CO. 


370 West Broad St., Columbus 8 
Complete service for 
MERCHANDISE STORAGE AND DIS¥YRIBUVION 
Private Siding NYC and Big Four 

14 Car Ca 
Pool Car Distribution 
Centrally Loca 


ted Modern 
Members: A.C.W.—O.W.A.—A.W.A. 





A.D.¥. Service 
Facilities 














TOLEDO, OHIO | 
MERCHANTS AND MANUFACTURERS WAREHOUSE CO. 


Office and Main Warehouse: 15-23 So. Ontario a. Toledo 3 


CENTER OF JOBBING DISTRI 
Sprinklered Buildings—i00,000 square feet Dry Storage—70,000 
cubic feet Cool Storage—Private Sidings—Nickle Plate Road. 
Free Switching. Merchandise Storage—Pool Car Distribution 
—Negotiable Receipts—Transit Storage Privileges—Low In- 
surance Rate—City Delivery System. 


TOLEDO, OHIO | 


D. H. OVERMYER WAREHOUSE CO. 
2131-51 SMEAD AVE. — TOLEDO 6, OHIO 


Telephone: EMERSON 0472 














“When distributing in Ohio, Michigan, and Indiana, 
Toledo is ideal and the ideal warehouse for you is 
the D. H. Overmyer Warehouse Company." 


SPECIALISTS IN LOCAL INTRASTATE 
AND INTERSTATE DISTRIBUTION 


100,000 Square Feet Dry Storage of which 65,000 
Square Feet is heated for winter storage—Sprinklered 
Buildings—Complete ADT Fire and Burglarly Protec- 
tion — 5 Car Siding — NYC Railroad — Free 
Switching—Pool Car Distribution—Transit Storage 
Privileges — Merchandise Storage — Negotiable 
Receipts—Law Insurance Rate—City Delivery Service 
— Leased Space. 














COLUMBUS, OHIO | 


The NEILSTON STORAGE CO. 
260 EAST NAGHTEN STREET, COLUMBUS 15 


Modern warehouse for merchandise—Low iIn- 

surance—Central location in jobbing district— 

Private railroad siding—Pool cars distributed. 
Member of O. W. A. 

















DAYTON 2, OHIO | 101 BAINBRIDGE STREET 


THE UNION STORAGE COMPANY 


Merchandise Storage, 270,000 Feet 
POOL CAR DISTRIBUTION 
TRUCKING SERVICE 
Free Switching—N.Y.C., B.&O., Penna., Erie 














-< 
bs 
% 





TOLEDO, OHIO | ‘*QUICK SHIPPERS’? 
TOLEDO TERMINAL WAREHOUSE, INC. 


128-138 VANCE STREET, TOLEDO 2, OHIO 
Merchandise storage e Pool car distribution e 
Fireproof e Private siding Nickel) Plate Read e 
Free switching e Negotiable receipts e Transit “ 


storage arrangements e Motor truck servicee (|? 
Located in jobbing District 2 


Member of A.W.A. — O.W.A. — Toledo C. of C. 


















YOUNGSTOWN, OHIO | 


Since 1878 








CARTAGE & STORAGE CO. 


Household Goods — Pool Car Distribution— 
Merchandise — Fireproof Warehouse — 














Private Ratt Siding 


——— 





DISTRIBUTION AGE 
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OKLAHOMA CITY, OKLA. Established 188? 
0. K. a ER & STORAGE CO. 


| 




















TULSA OKLA 


JOE HODGES 
FOR MERCHANDISE... 


Oklahoma’s largest warehouse, modern, fireproof 
and sprinkler equipped. 106,500 square feet, 
——- for all kinds of storage. Entire floor, 
5,500 square feet devoted to Merchandise, 315 
pe me rooms. Lowest insurance rate in Tulsa. 
Heavy hauling, cross country or local. Big vans, 
deeply padded. Overnight Express Service be- 
tween Tulsa and Oklahoma City. At freight rates! 
Mixed cars a speciality. Private siding on Sente 
Fe and Frisoo, switching facilities with all R.R.'s 
entering Tulsa. 


MEMBERS: A.V.L.—N.F.W.A.—A.W.A.—A.C.W.—S.W.A. 
FIREPROOF WAREHOUSES 
Oklahoma 








TULSA, OKLA. | R. W. PAGE, President 


PAGE STORAGE & VAN LINES 


1301 So. Elgin, Tulsa 5 
Storage — Moving— Packing—Ship- 
ping of Household Effects and 
Works of Art—Silver and Rug Vaults 

















PORTLAND, ORE. 








Harry C. Goble, Manager-Owner 


IN THE PACIFIC NORTHWEST 
THE SERVICE IS RA PID 


COMPLETE WAREHOUSING 
LOCAL DELIVERIES 
DISTRIBUTION POOL 
CAR ENGINEERS 


RAPID TRANSFER & STORAGE CO. 


. W. Irving St. Portland 9, Oregon 
Telephone AT 7353 
Represented 











by Associated W 
ry Bar eae Ave., New York sa “Hitt 9-7645 
W. Randolph St., Chicago 5, R array il 











SEPTEMBER, 





1949 








BUTLER, PA | C. W. NICHOLAS, Pres. Est. 1902 


wens" 0. H. Nicholas Transfer & Storage Co. 
324 So. McKean St. 
Merchandise and Household Goods 


Peel Car Distribution Packing and Crating 
8S Car Siding Free Switehiug 


2 Warehouses 41,000 sq. ft. 


@ [nue ERIE WAREHOUSE CO. 


COMMERCIAL STORAGE AND 
POOL CAR DISTRIBUTION 
THROUGHOUT NORTHWESTERN 
PENNSYLVANIA & WESTERN N. Y. 


1502 SASSAFRAS ST. TEL. 23-374 
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WAREHOUSE 


NEW MERCHANDISE WAREHOUSE 


M. V. IRWIN is Erie’s May- IRWIN’S new Merchandise 
flower agent offering unexcelled Warehouse offers 25,000 sq. ft. 
Warehousing, Storageand of fire proof space. 


Transportation facilities. MECHANIZED LIFT 
EQUIPMENT 

tee tc cbr annie - PRIVATE RAILROAD SIDING 
DOORS ACCOMMODATE 

SORTING STEVEDORING BOTH RAILROAD CARS 

BAULING RUGCLEANING = SRUCKING SERVICE FOR 

STORAGE PUBLIC SCALES 

LABELING MOTH PROOFING  OC4U AND ON 

e TRANSPORTATION e POOL CAR DISTRIBUTION 


MOVING & STORAGE 


=> ERIE, PA. Phone 2-47 79 


20 ARAN CORIO CEREBRO 8 
HARRISBURG, PA | pea 


amses §=HARRISBURG STORAGE CO. 


“a¥,y 
ee COMPLETE STORAGE & POOL CAR 
DISTRIBUTION SERVICE 


STORAGE IN TRANSIT 
PENNSYLVANIA RAILROAD SIDING 
MEMBER — “AMERICAN WAREHOUSEMEN’S ASSN.” 


























HARRISBURG, PA. | 
HARRISBURG WAREHOUSE CO. 


GENERAL MERCHANDISE STORAGE 
POOL CARS DISTRIBUTED 
BRICK BUILDING—LOW INSURANCE 
STORE DOOR DELIVERY ARRANGED FOR 
PENNA. R. RB. SIDING 


OPERATING KEYSTONE WAREHOUSE 

















































For Shippers’ Convenience, States, Citig, 


HAZLETON, PA. | — 


Est. 1915 


“3, KARN’S STORAGE, INC. 
Merchandise Warehouse aprons Siding 


Storage in Transit Pool Car Distribution 12 a QOGDER 


Packing — Shipping — Hauling 


ca aaaieanecnaiel WAREHOUSES 
Members: Mayflower W.A.—P.F.W.A.—P.W.A. 







































































LANCASTER, PA. x me located in important shipping centers. 
MEMDEeR , 2,100,000 square feet of storage space. 
LANCASTER STORAGE CO. Served by all railroads. Loading and 
LANCASTER, PA. unloading under cover. Storage-in- 
Merchandise Storage, Household Goods, Transferring, transit privileges. Goods of all kinds. 
Manufacturers’ i cn nay Distribution, | bonded and free. 
“ASSOCIATION asietenaan en gure, ae E R € e A pe T %y ” 











PHILADELPHIA, PA.|—Szecabor of A.W.A.—P.W.A. WAREHOUSE 
Commercial Warehousing Co. COMPANY 


Meadow and Wolf Sts. Philadelphia 48 


Complete Warehousing Service for Storage and > 
Distribution of General Merchandise. aoe Y . 
Private Siding B.&O. e Pool Car Distribution 9 fas 

Low Insurance Rates 


PHILADELPHIA, PA. { 








: oe ne al ts¥ sa 


4b eS Sees eee aoe 
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10 Chestnut Street * LOmbard 3-8070 
PHILADELPHIA 6, PA. y 























ONE OF 
THE CHAIN OF 
TIDEWATER 
TERMINALS 
ANDO INLAND 
WAREHOUSES 





witetiey Storage and Warehouse Company 


General Offices—1811 Market St., Phila. 3 
Agent for Allied Van Lines, Inc. 


Bus type vans for speedy delivery anywhere. We distribute 2 
pool cars of household goods. Prampt remittance. ia Vv 


Assoc. N. F. W. A., Can. W. A. P. F. W. & . 


























~ MODERN WAREHOUSES 





r 
Over three million square feet of modern storage also offers special facilities for the suitable stor- 
space, situated to serve metropolitan Philadelphia age of household goods. 
to the best advantage. ( 


Connections with both the Pennsylvania Railroad 
Buildings are thoroughly staffed and equipped and Reading Company. Completely equipped 
for the safe storage and fast; efficient, economical pool car department. Store-door delivery. Conven- 
handling of all kinds of merchandise. “Terminal” ient to Delaware River piers. Write for particulars. = ; 


TERMINAL WAREHOUSE COMPANY | 


DELAWARE AND FAIRMOUNT AVES. «x PHILADELPHIA 23 


a: . 


Members: A.W.A., N.F.W A., and Pa.F.W.A. 


Fahd 
a | 





NEW YORK 4 2 Broadway, SAN FRANCISCO 7 625 Third Street, CHICAGO 11 219 E. North Water St. 
Phone: Bowling Green 9-0986 Phone: Sutter 3461 Phone: Superior 7180 





Represented by DISTRIBUTION SERVICE, Inc. —An Association of Good Warehouses Located at Strategic Distribution Centers 





DISTRIBUTION AGE 








» Cities and Firms are Arranged Alphabetically 


“Pennsylvania” should be the keystone of your 
distributional setup in Philadelphia ... your first 
choice for a number of good reasons. 


In the nation’s third largest market, ‘“Penn- 
sylvania” offers 22 big, modern, strategically 
located warehouses, with total storage-space 

of more than 1,000,000 square feet. Here 

: you get up-to-the-minute services and 

ae facilities for the safe, swift, efficient, and 

ce economical handling and storage of your 
merchandise. Rail and highway con- 

x nections are excellent. A large fleet of 

| modern trucks, of various sizes, is 
available for fast store-door deliv- 
eries. Insurance rates are low. 


Write for details about our free 
and bonded storage-facilities for 
any type of commodity. 


PENNSYLVANIA 


WAREHOUSING & SAFE DEPOSIT COMPANY 
303 Chestnut Street, Philadelphia 6, Pa. 











\PHILADELPHIA 









PHILADELPHIA, PA. | ccmdumind Gael 


Gallagher’s Warehouses, Inc. 


708 South Delaware Avenue, Philadelphia 47 
Merchandise Stora Stone Ay  —_— 
Direct Sidings-Penna. RR. and Reading 
ool Car Distribution 
esented by Associated Warehouses, Inc. 

New York 7) Deliveries Chicago (6) 

$2 Vander bils ye City and Surburban $49 W. Randoiph St. 
Murrayhill 9-7645 Randolph 4438 


PITTSBURGH, PA. | 


DUQUESNE WAREHOUSE CO. 


Office: Duquesne Way and Barbeau Si. 
Pittsburgh 22 
Merchandise Storage & Distribution 


Members 4. VW. A. 


PITTSBURGH, PA. | SSTASLISNED (055 


“» SHANAHAN 


General Agents 
Aero Mayflower Transit Co. 
Fireproof Warehouses — Household Goods 
125,000 sq. ft. 62,500 sq. ft. 
3460 Sth Avenue 7535 Penn Avenue 
PITTSBURGH, PA. 
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PITTSBURGH, PA. 
ED WERNER TRANSFER & STORAGE COMPANY 


1917-19 Brownsville Road 
iy! Pittsburgh, Penna. aa 
bial 





Storage, Packing and Shipping a 
Member of National Furniture Worehousemen's Ass'n. = < 
Agent of Allied Van Lines, Inc. P 





jpiliner 


Traffie Managers 
Depend on US... 


For smooth, efficient transfers, our 
60 trucks are constantly on the move 
out of PittsLurgh —to Detroit, St. 
Louis, San Francisco, New York, 
Washington, Baltimore. Fast and 
efficient service obtained through ex- 
pert dispatching and routing. 





Jeu 
LS a 
ee 


The Dillner headquarters in Dormont is 
the newest and most modern storage 
in Western Pennsylvania 


W. J. DILLNER TRANSFER CO. 


Moving, Storage and Heavy Hauling 
601-607 MELWOOD ST., PITTSBURGH 13, PA. ° TEL.: MA. 4567- Fl. 3300 





SEPTEMBER, 1949 


Moving + Storage + Heavy Hauling 
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PITTSBURGH, PA. Thomas White Owner and Manager 
2525 Railroad Street, PITTSBURGH 22 


In the Heart of ie wrmagata 
Jobbing District 
STORAGE IN TRANSIT - B. & O. SIDING 


COMPLETE TRUCKING FACILITIES 
A. D. T. PROTECTION 


W 4 : T E Terminal Company 
2525 Railroad Street 
Also Operators of 


WHITE MOTOR EXPRESS CO. 
Established 1918 














SCRANTON, PA. [ R. F. POST DRAYMAN 
AND POST STORAGE, INC. 


LOCAL & LONG DISTANCE MOVING 
MANUFACTURERS’ DISTRIBUTORS 
HEAVY HAULING & RIGGING 
HOUSEHOLD GOODS STORAGE 
PACKING, CRATING, SHIPPING 











For Shippers’ Convenience, States, Citie, 


iy 








Merchandise and Household Goods 
STORAGE and DISTRIBUTION 


Modern Concrete Warehouse. 100,000 Square Feet of Storage Space, 
Private Tracks Connecting with All Railroad and Steamship Lines. 
Motor Truck Service. Low Insurance Rates. 








‘CHARLESTON WAREHOUSE 
AND FORWARDING CORPORATION 


16 HASELL ST., 
Telephone 2-2918 


COLOMBIA, S. ©. | Distribution Center of South Caroling 
amsen CAROLINA BONDED STORAGE (0. 
Est. 1928 MEMBER 


General merchandise and household “ 
goods storage. 


Pool Car Distribution. Private rail sid- 
ings. Sprinkler equipped warehouse. 


CHARLESTON, S. C. 
Member of 4.C.4.-4.4, 1-May.W 4. 
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SCRANTON, PA. [ 


THE QUACKENBUSH WAREHOUSE CO. 


100 W. POPLAR STREET, SCRANTON 3 
COMPLETE WAREHOUSING AND POOL CAR 


D. L. & W. and N. Y. O. & W. Sidings 


t Ranessanind tp BALI ULSTER Ba 
= 1CAGO 8 Ts NEW YORK te 
$25 aa AvE. tt WEST 48ND ST. 
MOee PE ce 6-067 














WILKES-BARRE, PA. | 
WILKES-BARRE STORAGE CO. na Distribusion 


Prompt and Efiicitent Service 
{? Car Track Roantes on Lehigh Vatley “RR. Sewttches 
ranett and 





Storage-in-T ool Care 
19 New Bennett St. Wilkes-Barre, Pa. 
t Repretented Joy ALLIED DISTRIBUTION INC. 





CHICAGO 8 a a= 
#525 NEWBERRY AVE. Us Med Bulb) 


MO aree 6-5531 


NEW YORK 18 
11 WEST 42ND ST. 
PE nn 6-0967 











WILLIAMSPORT, PA. | 
STORAGE IN TRANSIT AND DISTRIBUTION 


Closer In Miles and utes to the Greatest U. S$. Market—Write, 
Wire, Phone for Quotation 


Better Sales Minded Service For "Your Product 
WILLIAMSPORT STORAGE CoO. 


Office 460 aw Street Williamsport 10, Pa. Dial 2-4791 
NFWA PWA Greyvan Agent Established 1921 

















PROVIDENCE, R. I. | 
LANG STORAGE & TRANSFER, Inc. 


389 Charles St. Providence, R. I. 


General Merchandise Storage and Pool Car Distribution 
Intrastate and Interstate Common Carrier 
70,000 sq. ft. of modern fireproof 
warehouse space serviced with up-to-date truck 
and materials handling equipment 
Complete ADT burglar and fire alarm protection 











Everett Starr has gone behind the big city scenes to 
find out what’s wrong with major ports. Two findings 
can be emphasized: high land costs and congestion 
in portside area. Not only does Mr. Starr find what’s 


wrong, but he has some concrete solutions to offer. 








eee 





MEMPHIS, TENN. | 


Ss. S. DENT, Manager 
General Warehouse Co. 
676 Florida St., Memphis 3 


**CGood housekeeping, accurate records, 
Personal Service”’ 
Located in the center of the Jobbing & 
Wholesale District 
Sprinklered 


Private R. R. siding 


MEMPHIS, TENN. 
e COMPLETE WAREHOUSE FACILITIES 


for the proper Storage and Distribution of 
yous Merchandise in the Memphis trade area. 


POOL CAR er aaa 


We invite your Inquiries 





Low Insurance 
Perfect service 

















CHICAGO OFFICE, 53 W. Jackson Blvd. 
NEW YORK OFFICE, 250 Park Avenue 


MIDWEST TERMINAL WAREHOUSE (CO. 


61 West Georgia Avenue, Memphis 5, Tenn. 





Owned and Operated by the ST. LOUIS TERMINAL WAREHOUSE CO., St. Louis, Mo. 








MEMPHIS, TENN. Benton T. Grills, Sec’y & Mgr. 


NICKEY WAREHOUSES, ING. 


**Memphis Most Medern Warehouses” 


285-305 West Trigg Ave., Memphis 2 
Merchandise Storage & Pool ‘Car Distribution 
Local Delivery Service 


A.D.T. Burglar and Sprinkler Supervisory Service. [Illinois Central. 
riseco & Mo. Pac. Private rail siding 9 car spot. 














MEMPHIS, TENN. | a 
POSTON WAREHOUSES, INC. 


ESTABLISHED 18% 
671 to 679 South Main St., Memphis 2 





insurance Rate $1.20 per $1,000 per Annum 

Merchandise storage, dependabie service, free 
delivery. 
sprinkler. 


switching. Local cartege 
Illinois Central and Cotton Belt Raliway tracks. Automatic 
A.D.T. watchmen. 














DISTRIBUTION AGE 



































'S, Cities 




















and Firms are Arranged Alphabetically 





MEMPHIS, TENN. [711 HOUSTON, Pres. P.D. HOUSTON, V. P. 


NITED WAREHOUSE & TERMINAL CORP. s. A. Godman, c. 


Warehouse No. 1 Warehouse No. 2 
137 E Calhoun Ave. 138-40 St. Paul Ave. 
MEMPHIS, TENNESSEE 
Siprage (Mdse.)—Pool Car Distribution—tocal delivery service—Office 
Saace. in the heart of the wholesale district and consente to Rail 
Truck and Express terminals. Eight car railroad siding—(N.C 1. and 
L.AN.)—Reciprocal switching A.D.T. Service. esmeenes by Distribution 

Service, Inc. Member of A.W.A. and M.W.A 














NASHVILLE, TENN. | Reliable Service Since 1903 


BOND, CHADWELL CO. 


MERCHANDISE WAREHOUSING 


Distribution and Trucking 
Heavy Machinery Moving 
Household Goods Storage and Moving 


When Needing Merchandise Storage in Nashville Call 
New York Office Plaza 3-1234, Chicago Office Harrison 
$688 or Nashville 5-2738. 


Members of 
American Chain of Warehouses - American Warehousemens 
Association - Allied Van Lines, Inc. - National 
Furniture Warehousemens Association 














cL 521 Eighth Ave.,So.,Nashville 2 


Central Van & Storage Co. 


MERCANTILE AND HOUSEHOLD STORAGE 
WAREHOUSE STOCK and POOL CAR DISTRIBUTION 


Automatic Sprinkler System—Centrally Located 











DALLAS, TEXAS ¢ THE BIG WHEEL IN THE SOUTHWEST 


since 1875 
Gus K. Weatherred, Pres. C. E. Bradley, Vice-Pres. 


Modern Fireproof Construction—Office Displays, 
Manufacturers, and Warehouse Space. 


MEMBERS: A.W.A., N.F.W.A., American 
Chain of Warehouses, Southwest Warehouse 
& Transfermen's Assn., Rotary Club. 








Operating Lone Star Package Car Co. (Dallas-Ft. Worth 
Div.) H. & N. T. Motor Freight Line. Allied Van Lines, 
Inc., Agent. 





1UiB SELEELELE ES Eees 


TERMINAL WAREHOUSE C0. 


2ND UNIT SANTA FE BUILDING 
DALLAS, TEXAS | 











INTERSTATE - TRINITY 
WAREHOUSE COMPANY 


301 North Market St, Dallas 2 


Merchandise Storage and 
Distribution 
Household Goods Storage 
Moving & Packing 
Long Distance Hauling 


R. E. ABERNATHY, Pres. 
J. A. METZGER, Vice-Pres. 












NEW YORK 18 
11 WEST 42ND ST. 
PE ana 6-0967 


CHICAGO 8 
1525 NEWBERRY AVE. 
MO aree 6-5531 











NASHVILLE, TENN. | 
Nashville Warehousing 


P.O. Box 555, Nashville 2 
GENERAL STORAGE 
POOL CAR DISTRIBUTION 
FREE SWITCHING—CITY TRUCKING 





Co. 











AMARILLO, TEXAS | WM. C. BOYCE J. A. RUSH 
ARMSTRONG TRANSFER & STORAGE CO. INC. 


103 SOUTH PIERCE STREET 
Merchandise Storage & Distribution 
"i's; Household Goods Storage, Moving & Packing 
SF'- Long Distance Operators 
Member:A.W.A.-A.C.W.-N.P.W.A.-S.W.T.A.-T.M.T 
Agents—Allied Van Lines 














EL P ASO, TEXAS Bankers of Merchandise" “Service With Security” 


international Warehouse Co., Inc. 


1601 Magoffin Ave. Inc. in 1920 ~4 Paso, Texes 
Lowest Content Insurance 
Fireproof Stora age of Household Goods, A 
yng State and Customs Bonded. Private area ary ~ 
and So. Pac. Rys. Pool Car Distribution—Motor 
Members—NFWA—SWT 
« Represented oy 








CHICAGO 8 ¥/* NEW YORK te 
S25 NEWBERRY AVE. 11 WEST 42ND ST. 
MO aree 6-5531 PEae 


FORT WORTH, TEXAS | in Fort Worth It’s Binyon-O'Keete 


MERCHANDISE STORING—POOL CAR DISTRIBUTION 

Our modern Centrally located warehouse is completely equipped to serve 
you with over 200,000 sq. ft. of merchandise and household storage svace. 
MOVING—STORAGE—PACKING—SHIPPING 


since BINYON-O’KEEFE since 
a 1% " STORAGE CO. 167% 














Calhoun St., Fort Worth | 
Associated with Distribution Service, Inc. 














BEAUMONT, TEXAS | 
TEXAS STORAGE COMPANY 


656 — STREET BEAUMONT, TEXAS 
Merchandise and Household Goods 
Warehouse, Concrete Construction 

30,000 Sq. Ft. Distribution of Pool Cars 


Transfer Household Goods 
Agent fer A.V.L. Member of N.F. W.A.—S. W.AT.A. 

















CORPUS CHRISTI, TEXAS | 


CORPUS CHRISTI WAREHOUSE 
AND STORAGE COMPANY 


Located at PORT SITE 
adjacent to docks aa DISTRICT No. |! 





Storage istributio Drayage 
MERCHANDISE EXCLUSIVELY 
150,000 Sq. Ft. Sprinklered Low Insurance Rates 


Klember: S.W.& T.A.—A.W.1.—A.C.W. 











FORT WORTH, TEXAS | 





Storage, Cartage, Pool Car Distribution 


i Q. K. Warehouse Co., Inc. 
255 W. 15th St., Fort Worth 1, Tex. 


Agents, North American Van Lines, Inc. 














FORT WORTH, TEXAS| | 31 Car Distribution Specialists 


also Warehousing and Industrial Hauling. 
Terminals Centrally Loeated in both Dallas and Fort Worth 
General Office — 204 No. Good St. 1, Dallas, Texas 
Phone Riverside 1734 
Gen. W. J. Williamson,Pres. 
A. G. Donovan, Gen. Mgr. 
R. B. Williamson, Secty. and Treas. 


TEXAS EXPRESS COMPANY 











SEPTEMBER, 1949 





89 























For Shippers’ Convenience, States, Cities 








HOUSTON, TEXAS | Member of A. W. A. ~ S.W.& T. A. 





Located in the heart of the Jobbing district 








BUFFALO WAREHOUSE COMPANY 


Ga. Ne. 1 MAIN STREET HOUSTON 2, TEXAS 


OF MERCHANDISE STORAGE —POOL CAR DISTRIBUTION 
Lewest Insurance Rates Automatic Sprinkler Watchman 





SAN ANTONIO, TEXAS — 
Gillis-Hood Terminal Warehouses, Inc. 


(Formerly Muegge-Jenull Warehouse Ce.) 
1432-34 So. Alamo St., San Antonio 7 
P. 0. BOX 4415, STA. A 
Merchandise Storage and Distribution 
Private Siding. Free Switching 
Member of SWA 





















a, 












HOUSTON, TEXAS New Location — Improved Facilities 
WAREHO ay ang IN [ sopenes 


the Mo. Pac. for 20 cars at one 
with hg Fi... a. “to » Sonne roperty with high cal tn al 
ra 
load ca is f tally eullened moder a handling epper 


oe ey Ave. ts WEST 


te aanes 





Our new warehouse is 800 feet long by 2st Ry with car spot on 
me. of track deck space 


HOUSTON CENTRAL WAREHOUSE and COLD STORAGE CO co. 
S81 Middle Street oncscc, 7 xe» Houston 1, Texas 





SAN ANTONIO, TEXAS | _ 


-——. MERCHANTS ...... ... 


TRANSFER & STORAGE CO. 
Merchants &.Transfer Sts., San Aatonie 6 
Complete Storage and Distribution Service 


Over 50 years of satisfactory service 
Member of A.W.A.—N.F.W.A.—S.W.A. 




















en 












HOUSTON, TEXAS 





701 No. SAN JACINTO ST., HOUSTON 2 
Service Pool Car Distribution 


noua on hn ae Rate 





Houston Terminal Warehouse & Cold Storage Company 
eae %: ey Cold Storage U.S. Custom Bonded 
Office Space Display Space Parking Space 











New York Representative Chicage Representative 
Phone Sean 3-1235 at Harrison 3688 
HOUSTON, TEXAS 













1117 VINE STREET, HOUSTON 2 
Merchandise and Household Goods Storage 
Pool Car Distribution 


Sprinklered—A.D.T. Watchmen 
Shipside and Uptown Warehouses 
Pg en Division 


Lone Star Package Car Co. 
Member of N.F.W. A. — State and Local Assn’s. 








PATRICK TRANSFER & STORAGE CO. 











HOUSTON, TEXAS W. E. FAIN, FOUNDER 
W. ©. FAIN, MANAGER 


TEXAS WAREHOUSE COMPANY 


Established 1901 
Forty-Eight Years 
Under Same Continuous 


MERCHANDISE EXCLUSIVELY 











A.D.T. Supervised Service 





Pool Car Distribution Sprinklered Whroughout 











HOUSTON, TEXAS | 










1123 wees eon a a Ay ~ ae i 
MERCHANDISE STORAGE 
arebouses Sprinklered Throughout 
——— by A.D. T Service. 


SERVICE THAT COUNTS 








UNION Transfer & Storage Co. 
















1002-1008 Washington Ave., Houston 


A.D.F. Central Station Automatic Supe od 
Sprinkler, Waterflow, and Fire Service 
Watchmen, U. 8S. Customs Bonded, Office Space 
owed resented in all principal cities by 
UNIVERSAL CARLOADING x ca COMPANY 

Division 
UNITED STATES FREIGHT co. 
Members State and Local Associations 





HOUSTON, TEXAS | UNIVERSAL TERMINAL WAREHOUSE CO. 
Merchandise Storage—Pool Car Distribution—D: e Service 





SAN ANTONIO, TEXAS | Agent for Allied Vea Uses, lec. | 


Scobey Fireproof Storage Co. 
311-339 North Medina St., San Antonio 7 
‘HOUSEHOLD — MEBR- 
> CHANDISE — COLD us 





DISTRIBUTION 
INSURANCE RATE - - = 10c 
Member of 4 Leading ) ng 























SAN ANTONIO, TEXAS | 


Security Bonded Warehousing Co. : 
301 North Medina St. San Antonio 7 | [7 
P. O. BOX 4415, STA. A ms 

Merchandise Storage and Distribution 


Private Siding—Free Switching 
Member of SWA—SAMC 














SAN ANTONIO, TEXAS | 
aise SOUTHERN TRANSFER & STORAGE C0. 


P. 0. BOX 4007, STA. A, SAN ANTONIO 7 
Specialists in Merchandise Distribution 


FIREPROOF CONSTRUCTION 
BONDED STORAGE 


+ Remrsionizsd dy @LUIEZD DISTRIBUTION Dac 
NEW YORK 18 
tt WEST 420 ST. 
PE es 60967 


TYLER, TEXAS |‘ IRA P. HILDEBRAND, Owner & Manager 


HILDEBRAND WAREHOUSE COMPANY 


Bonded under the Laws of Texas 


General Storage and Distribution from the Center of 
East Texas. Specializing in Peol Car Distribution 
and Merehandise Warehousing 





SPS Hs Tienda sis 2 
Sa bee ae Pa 





CHICAGO 8 
$85 or oe Tis 



































WICHITA FALLS, TEXAS | 


POOL CAR DISTRIBUTION 
Since 1920 
TARRY WAREHOUSE & STORAGE CO. 
Wichita Falls, Texas 


Members: SWE&TA—NFWA—AVL 

































HOUSTON, TEXAS | BENJ. S. HURWITZ, Pres. 
| WESTHEIMER 





2205 eames Ave., Houston 1 


ift Van Service—20 car lengths 
Fireproof Warehouses—A_D.T. Astemetic Fire ond Dargiery 








Agent for Allied Van Lines, Inc. State and 





Transfer and Storage Co., Inc. 


Since 1883 
Merchandise & Household Goods Sterage—Poo!l Car Distribution— 
L of trackage. 


Protector 
Members 8.F.WA. 
Leeal Assn. 





| UTAH 


WESTERN GATEWAY STORAGE CO. 


GENERAL WAREHOUSING 
POOL CAR DISTRIBUTION 
MERCHANDISE AND COLD STORAGE 




























DISTRIBUTION AGE 
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— and Firms are Arranged Alphabetically 
SALT LAKE CITY, UTAH | 
" TRAL WAREHOUSE 
520 West 2nd South St., Salt Lake City 1 " ty O U T te G ATE E 
go, Fireproof Sprinklered cay 7 
yagi Merchandise Storage a) nee STORAGE COMPANY, Inc. 
Pool Car Distribution Office Facilities ae \* 
SEE A Os Bi " . 239 Tazewell St., Norfolk 10 
For economical storage and distribution 
: SALT LAKE CITY, UTAH ! you s.. want to wos _ “ne ae 
rchandise Storage and Distribution » : individua services. Our firep 
Geet pe Oe tee, ae age sat Auanedn tues eee | warehouses are in the Southgate Terminal, 
Insurance Rate 11 Cents ; rows on the waterfront and in the a “ 
: CORNWALL WAREHOUSE CO. : AWA ee ee 
y] | 3£3 W. 2d South St., Salt Lake Clty | ‘ all rail, water and motor lines. 
Represented by 
ALLIED are” cane INC., and 
. DISTRIBUTION RVICE, INC. 
: Ne vt Mh = Franolsco 











mA 








SALT LAKE CITY, UTAH Merchandise Storage—Pool Car Distribution RICHMOND, VA. | 71 Years of Uninterrupted and Expert Service 
KEYSER MOVING AND STORAGE C0 BROOKS TRANSFER and STORAGE CO., Inc. 


328 West 2nd South, Salt Lake City 1 1224 W. Broad Street, Richmond 3, Va. 


Established 1910 Three Fireproof Storage Warehouses—810,000 Cubic Feet Storage Space— 

Automatic Sprinkler System — Low Insurance Rates — Careful Attention 
to Storage—Packing and Shipping of Household Goods—Private Rail- 
road te Car Distribution—Motor Van Service to All States 








72,000 sq. ft. space. Reinforced concrete 
and brick. Central location. Systematic 4 
delivery service. A. D. T automatic 


















































burglar and fire protection. Office and Freight Truck Line. Member of N. F. W. A.—A. W. A. 
desk space. Member-AWA-UVL-U WA-AWI Agents: United Van Lines, Inc. serving 48 States and Canada. 
SALT LAKE CITY, UTAH “Serving the Intermountain West” RICHMOND, VA. | Established 1908 
NUT OM OLE Ih Lee | VIRGINIA BONDED WAREHOUSE 
230 So. 4th West St., Salt Lake City (1) 
Warehousing-Distributien service since 1906 CORPORATION 
Represented by American Chain of Warehouses 1708 E. CARY ST., RICHMOND 3, VA. 
New York (17) CN en Chicago (4) si ~ 160,000 SQ. Fi. 
250 Park Avenue 53 W. Jackson Blud. : 4 " SPACE 
Member ef American Warehousemens Association \. * n BUILDINGS 
eee rv SPRINKLERED 
U. S. BONDED 
0 NORFOLK, VA. | Household @ Automobile Storage @ Merchandise & PUBLIC 
a : NEW-BELL STORAGE CORPORATION WAREHOUSES 
: 22nd St. & Monticello Ave. MERCHANDISE 
NORFOLK 10, VIRGINIA STORAGE & 
MODERN SPRINKLER EQUIPPED WAREHOU DISTRIBUTION 





SE 
50,000 SQUARE FEET PRIVATE RAIL SIDING 
Lowest Insurance Rate in Norfolk. Pool Car Distribution 
WE SPECIALIZE IN MERCHANDISE STORAGE 
AND DISTRIBUTION 
AGENTS AERO MAYFLOWER der rv COMPANY 








INSURANCE 
RATES 
2c PER $100 itt 
Member M.W.A PER YEAR 


NORFOLK, VA. | ——— H. L. LAWSON & SON 




































































STORE and DISTRIBUTE Gilad aie dilieaee 
IN THE PROSPEROUS TIDEWATER Peel Gos Distribuaters 
AREA THRU PRUDENTIAL 423-25 EAST CAMPBELL AVE. 
HOUSEHOLD GOODS MOVED, PACKED, SHIPPED a ae 
a POOL CAR TRANSFER TRUCKING SERVICE Associated Warehouses, Inc., Chicage and New York 
— LARGE FIREPROOF WAREHOUSE 
| bp OPEN YARD STORAGE AVAILABLE ROANOKE, VA. 
: roses national atavcaraxea ROANOKE PUBLIC WAREHOUSE 
PRUDENTIAL STORAGE and latina eacaas 0 
Capacity 500 Cars iP ae Automatic Sprinkler 
WAREHOUSE COMPANY, INC. Private Railroad Siding a ; Accurate Accounting 
J oe P.O. D lanai el Ry. We make a specialty of Storage and Pool Car Distribution 
Be . O. Drawer 1859 a Telephone 22481 or 54008 for Agents, Brokers and General Merchandise Houses. 
NORFOLK, VA. Fine Warehousing Since 1914 SEATTLE, WASH. | | 





Security Storage and Van Co. EYRES TRANSFER & WAREHOUSE CO. 


500-530 FRONT STREET 2203 First Ave., So., Seattle 4 


COLLECTIONS ° POOL CARS DISTRIBUTION Cartage - Distribution _ Storage 
MOTOR VAN AND LIFT VAN SERVICE Highest financial rating; new fireproof: A.D.T. sprinklered 
Member —Nat’l. F.W.A.—Allied Van Lines beildings; lowest insurance rate (10.2c); modern equipment. 
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Transfer Co. 


Inc. 


POOL CAR DISTRIBUTION 


MACHINERY MOVING, RIGGING AND HAULING 
U. S. Custom Bonced 


2400 Occidental Avenue 





Seattle 4, Washington 





SEATTLE, WASH. | 





MER 
1203 Western Avenue 


Fireproof, const prinkler system; 
connects with ou rail lines. 
Bonded U. S. 





J. R. GOODFELLOW, Pres. 


OLYMPIC WAREHOUSE & COLD STORAGE CO. 


CHANDISE STORAGE & DISTRIBUTION 


Seattle 1, Wash. 


Cold Storage—Dry fg A gee tee Car Distribution—Office Rentals 
Brick Insurance rate: 


12.8c. Siding 


Customs: State License No. 2 
Member of A.W.A. (C.S.) Wash. State Whsmns. Assn. 





For Shippers’ Convenience, States, Citi, 





a 


SPOKANE, WASH. | 


TAYLOR-EDWARDS 
WAREHOUSE & TRANSFER CO., INC 
310 W. Pacific Avenue Spokane 8 
WAREHOUSING e- DISTRIBUTION e TRUCKING 


Represented By 
DISTRIBUTION SERVICE, INC. 
New York—Chicago—San Francisco 


TACOMA, WASH. | 


TAYLOR-EDWARDS 
WAREHOUSE & TRANSFER CO., INC, 
401 East 2ist St. Tacoma 2 


WAREHOUSING ¢ DISTRIBUTION ¢ TRUCKING 


Represented By 
DISTRIBUTION SERVICE, INC. 
New York—Chicago—San Francisco 

















| 














SEATTLE, WASH. | 





UNITED 


Merchandise Storage & Distri- 











R. G. Culbertson, President 


Seattle’s One-Stop Warehousing Service! 


CULBERTSON 


(Formerly University) 


bution—U, S. Customs—See Steres @ Seattle’s Exclusive Furniture Repesitery 


_ SEATTLE TERMINALS, Inc. 


Executive Offices: 1017 E. 40th St., 


Seattle 5 
Wm. T. Laube, Jr., Secretary 


| 





~ | Tw 


HUNTINGTON, W. VA. | 


Every facility for you and your patrons’ con- 
venience to secure your share of this Five 
Hundred Million Dollar market is available 
through 


THE W. J. MAIER STORAGE COMPANY 
1100 Second Ave., Huntington 10 

















SEATTLE, WASH. lu 





Established 1919 





oyd X. Coder, Pres. Ellis L. Coder, 


SYSTEM Transfer & Storage Co. 


Secy.-I ree 


2601-11 Second Avenue, Seattle 1 
Complete Drayage, Storage and 
Distribution Service 


**System Service Satisfies”’ 
Member—A.W.A.—W.S.W.A.—S.T.O.A. 


GREEN BAY, WIS. 








SEATTLE, WASH. | 





1620 Fourth Avenue South 





TAYLOR-EDWARDS 
WAREHOUSE & TRANSFER CO., INC. 


Seattle 4 


WAREHOUSING e DISTRIBUTION e TRUCKING 


Represented By 
DISTRIBUTION SERVICE, INC. 
New Yerk—Chicage—San Fraacisce 














ESTABLISHED 1903 


TRANSFER & 
VAS ADRS) 


LECHT 


123 $O. BROADWAY + GREEN BAY + WIS 


Merchandise Storage 
Pool Car Distribution 
Transit Storage 
Household Goods Storage 
Heated—Unheated—Yard 
Storage 

Waterfront Facilities 
Stevedore Services 
Complete local and over-the-road truck services with 70 
units of all types of equipment, including low-bed 
trailers, winches and cranes. 

AERO-MAYFLOWER MOVING AND STORAGE 

New York Office: 


Interlake Terminals, Inc., 271 Madison Ave. (16) 


U. S. Customs, State and 
Public d 

40 Car Track Capacity 

= Handling Equlp- 


Private Siding on C&NW, 
CMStP&P, GB&W Lines 

oe Switching all 
nes 

















SPOKANE, WASH. | 





serving food and related industries; 


CHICAGO y/* 
25 NEWBERRY AVE. 
MO sree 65591 


P. C. HINTON, Owner 


RIVERSIDE WAREHOUSES, INC. 
E. 41 Gray Avenue, Spokane, 8 
Telephone, Office and Stenographic Service 


Specialize in pool car distribution; 44 trucksand 
tractors with semi-trailess. New #0.000 ft. modern warehouse. equipped with ferklif 
efactors. OK cam tr en tee: QLLIED DRSTRIBUTION DEC 


NEW YORK 
0 WEST 42ND 7 
PE oe 60067 


MADISON, WIS. | 





LOW INSURANCE RATE 








CENTRAL 
STORAGE AND WAREHOUSE COMPANY 
COLD STORAGE 


DRY STORAGE 


FREEZER STORAGE 612 W. Main St., Madison 3 




















SAVINGS 


(Continued from page 35) 


possessing comparatively great pos- 
sibilities. 

3. The intangible nature of most 
distribution decisions, as com- 
pared with manufacturing prob- 
lems, requires as much accurate 
data as can possibly be made avail- 
able. 

“The task of mapping a distri- 
bution plan requires detailed study 
of the marketing characteristics of 
the particular product, plus current 
knowledge of many other facts 


92 


about the drug market—facts 
which are in a constant state of 
change as they reflect the impact 
of many other product innovations 
and competitive efforts. Nearly 
every such plan is adjusted and per- 
fected——continuously—in line with 
fluctuating conditions such as: 

1. Changes in the market poten- 
tial due to shifts of population or 
to changes in purchasing power 
and buying habits, which deter- 
mine the trend of usage of the 
product in question. 

2. Competitive shifts within the 
drug industry, which involve a con- 


tinuous appraisal of all elements of 
strength or weakness of each 
brand, and their probable effect on 
competitive performance. Manv- 
facturers check the distribution 
status and the sales trend of sub- 
stitute or semi-competitive com- 
modities regularly, many employ- 
ing the bimonthly store audit tech- 
nique to keep themselves fully in- 
formed on consumer purchase 
trends. 

3. Changes in methods—and et- 
fectiveness —of merchandising 
strategies, involving revisions in 
trade deals, displays, offers, etc. ...” 


DISTRIBUTION AGE 
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“ie aud Firms are Arranged Alphabetically 
KEE, WIS. - MILWAUKEE, WIS. - 

MILWAUKEE, | sencentcet 7” ge Milwaukee’s 
c ce ay National Warehouse 
28 SPECIALISTS IN POOL CAR DISTRIBUTION 
NG AMERICAN WAREHOUSE CO. 

é General Office Milw. Wis. Hoase Ne. 2 
§25 East Chicago St. — ca } on 302 North Jacksen St. 

— 4 Private Siding—Chicago & North Western Ry. 3rd Ward District —- STATE BONDED — 
If : EVERY CONCEIVABLE WAREHOUSE & 

| MILWAUKEE, WIS. | DISTRIBUTION SERVICE AFFORDED 
MILWAUKEE'S only COMPLETELY A.D.T. Service 
PALLETIZED WAREHOUSE 468 E. Bruce S#. 

®@ Over 114 Million Cubic Feet First Floor Space @ Milwaukee 4 
3S = C. & N.W.R.R. Siding 








SHAWANO, WIS. Modern Building, Reinforced Concrete Construction 


SHAWANO TERMINAL WAREHOUSE 


120 E. Richmond Street Shawano, Wisconsin 


General Merchandise Storage 
“- 7 7 F R S T 0 » A (; F LOW . aan cae RATES 
POOL CAR DISTRIBUTION 
DIVISION OF P&V-ATLAS INDUSTRIAL CENTER INC. Licensed and Bonded. ee eS Secon Ee, 


647 W. VIRGINIA ST. MILWAUKEE 1, WIS. Member Wis. 
SHEBOYGAN, WIS. | 


SHEBOYGAN 


WAREHOUSE & FORWARDING CO 
A Merchants & Manatacturers Warehouse 






































CANADA 


Z—-NZOON—=SZ 











1 &§ SLARGEST AND MOST MODERN 























: MILWAUKEE, MILWAUKEE, WIS. | TORONTO, ONT. | M. A. RAWLINSON, Pres. & Gen. Mgr. 
: LINCOLN M. RAWLINSON, Ltd. 
a WAREHOUSE COMPANY Established 1885 610 Yonge St., Toronto 5, Can. 
ie MERCHANDISE WAREHOUSING Buildings to Meet All uirements for Modern Storage 
: ane ob Nannie ne ded. eect pistribution th Household Goods 
a LOCATED IN HEART OF BUSINESS DISTRICT ustoms Bon ool Car =e 
( Offices: 206 W. Highland Ave., Milwaukee 3 Prrergg Ss veg he, tage A ae VAN LINES 
a Member of A.W.A.—W.W.A.—M.W.A. Members of CanWA wes a 





























tf” MILWAUKEE, WIS. MONTREAL, QUE. [ 
| [NATIONAL TERMINALS CORPORATION | [fem LAWRENCE WAREROUSEING 


954 So. Water Street, Milwaukee 4 Tel. Mitchell 5644 200,000 SQ. FT. OF MODERN FIREPROOF SPACE LOCATED 


THE EXACT CENTER OF THE CITY 
Milwaukee’s most modern and best located Waterfront Warehouse. OF MONTREAL 
Automobile - Warehousing on unit basis for spot stocks. Storage 


Canadian Customs Bond. Private Siding —8 Car 
“in transit” a cai distribution. Customs ree Capacity—Free Switching—All Railroad Connections 
Member o! A. W. A. & W. 


New York Office: 55 W. 42nd St., Phone LAckawanna «0063, "New York 18, N. Y. New York Representative: Frank J. Tully 


277 Broadway, New York 7 Phone Worth 2-0428 
MILW 
AUKEE, WIS. | Phone Marquette 7091 MONTREAL, QUEBEC | W. G. EENWOOD 
TERM IN AL 10 RA G E CO. Westmount Transfer & Storage Ltd. 
. - Heedo ° 205 Olivier Ave., Westmount, P. Q. 


Milwaukee 4, Wisconsin LOCAL AND LONG DISTANCE MOVERS 


; & Cooler, Freezer and General Merchandising Storage Private Room System for Storage 
| Deep Water Dock, Private Siding | amin = Mab pen ag te 
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INDEX TO GENERAL ADVERTISERS 


Public warehouse advertisements start on page 65 and are arranged 


alphabetically by states, cities and firms 








A H 
Air Express Div. of Railway Express Haiss Mfg. Co., Inc., Geo., Div. of 
EPO MOTE RTE te Pettibone Mulliken Corp. ......... 53 
American Airlines, Inc. ..........-... 31 Harborside Warehouse Company 
American District Telegraph Co. Back Cover 
Third Cover 
Anthony Company, Inc. ........... 49 . 
Automatic Transportation Co. 
Second Cover Kinnear Manufacturing Co.......... 5| 
B M 
Baker-Raulang Company ........... | Monarch Rubber Company.......... 55 
Beech Aircraft Corp. ............... 6 
P 
Cc 
Penco Engineering Company......... 53 
Clark Industrial Truck Co., Div. Clark Sail tia alesse 4 
NOD GER. co. vo ccbaveansodars B49 its sab tla ala cattails 
Colson Corporation ................ 49 
R 
D Revolvator Company ............... 54 
Darnell Corporation, Ltd............ 47 
Delta Air Lines, Inc. .............. 5 S 
Dodge Div., Chrysler Corp. ... 
Stevens Appliance Truck Co........ 45 
E 
T 
Eaton Manufacturing Co............ 33 
Trans World Airline ............... 14 
F 
, U 
Fruehauf Trailer Company .......... 10 
United Van Lines, Inc. ............. 4 
G 
GMC Truck & Coach Div. ......... 43 id 
Gerstenslager Company ............ $3 Yale & Towne Manufacturing Co.... 34 
SE EE TEL EE RRR ES RE 









RAPID-FIRE 


(Continued from page 55) 









Al 


heavy over-loading and other pres. fo 


sures, some secondary packaging 
would be advisable. The “‘B”’ cate. 
gory also took a large load of re. 
sponsibility off the shoulders of 
local distributors. 

Only “C”-marked containers jp. 
dicated goods which were to be pro- 
tected by an outside box. This 
manufacturer has high hopes of 
winning more and more of the di- 
rect - to - consumer -through- retail- 
stores market. The correlation of 
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merchandising to distribution had 7 


now been achieved. The sales de. 


partment was no longer faced with 2 


the old charge that once the goods 


were opened for display, it was too 7 


much trouble to repack for ship- 
ment. 


many items for over-the-counter 


Paint brushes, kitchen utensils e 
and photo-films are typical of the 7 





purchase which have developed bet- | 
ter merchandising methods through 
better means of distribution. The © 
examples are not limited to the con- © 


sumer field. Uniform marking and 
grading of lumber, mobile concrete 
mixers, refinements in the avail- 
ability of aluminum, brass, steel 
and other metals are examples of 
the relating of distribution and 
merchandising in the building and 
construction field. Similar integra- 
tion is running between all indus- 
try and commerce. 

Successful merchandising has 
been aptly described as “the tech- 
nique of winning new markets and 
finding new avenues of distribution 
while firmly holding on to existing 
business.” Expanding one’s trade 
while letting old customers slip 
away is like pouring water into 4 


leaking bucket. And doing nothing |— 


to bolster one’s present volume of 
business also is inviting disaster. 
In business, it is said, nothing 
stands still. 
goes forward or backward. 





An enterprise either | 


DISTRIBUTION AGE 
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DT BURGLAR ALARM SERVICE 


| for Complete Automatic Protection 


zing 
-ate- 
1. 








pro- Ree 
 - 
This 
P| 

a 


di. FF 
cail- 
lo & 
had 





vith ) 
ods Automatic Fire Detection 
Bs and Alarm Service 








peng ail M 
Waterflow Alarm Service 
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ra- 

us- 
Industrial Process Heating System Automatic Smoke Detection Holdup Alarm Service Watchman’s Reporting Manual Fire Alarm Service 

a Supervisory Service Supervisory Service and Alarm Service Service 

ch- Thousands of businessmen throughout the country depend upon 

nd : ADT Burglar Alarm Service to safeguard their premises against 

ion burglary and other unauthorized entries. 

ng | 

i. ADT Burglar Alarm Service often is combined with ADT auto- 

lip matie fire protection services to provide complete automatic pro- 

a tection. This arrangement provides better protection at less 

ng © expense, through modification of less effective but more costly pro- | 

of . tection measures. 

” ‘ Available through ADT Central Stations in principal cities; else- 

 & where as local systems, or directly connected to police and fire 


er departments. ADT will gladly review your protection arrange- 
ments without cost or obligation. Write for descriptive literature. 


ADT Services include CONTINUOUS SUPERVISION + REGULAR INSPEC- 
- TIONS AND TESTS - COMPLETE MAINTENANCE » Without these funda- 
mental service features, there can be little assurance that any protective 
signaling system will function properly when an emergency arises. 








#3 in a series presenting the principal ADT 





Services for the protection of life and property. 


Controlled coup mies of AMERICAN DISTRICT TELEGRAPH CO. 155 Sixth Avenue, New York 


R CIPAL CITIES OF NITED STATES 
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ervice 


and 


atistics 


If you would take the measure of Harborside’s advantages*consider first the human equa- 


tion—the seasoned skill and wide experience, the will to serve, of the key men at Harborside. 
Here, also, are a few [physical facts about the world’s greatest rail-water terminal: 


® 3,000 employed 
@® Ground area 8.3 acres 
@ Floor area 43.5 acres 


@ Building 320 feet deep— 
970 feet long—200 feet high 


@ Capacity 27,317,246 cubic feet 


@ Cold storage 4,344,423 cubic feet 


Harporsipz is directly opposite Cort- 
landt Street, Manhattan—only five 
minutes from Holland Tunnel and 
trunk highways. Direct connections 
with the Pennsylvania Railroad, and 
with all other lines and with freighters, 
by lighterage. Write, wire, or telephone 
Leo J. Fisher, Vice-President, for 


information and descriptive folder. 


53 miles of refrigerating pipe 
26-car placement 

9 passenger elevators 

22 iteight elevators 
19,305 1 sinatiteedmanats 

690 tock river front bulkhead 


25 feet dockage—mean low tide 


@ Private police force 


WAREHOUSE COMPANY, INC. 
34 EXCHANGE PLACE, JERSEY CITY 3, N.J, 








